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! Jg# Collins Cobuild Advanced Dictionary of English :“to market a product”#5 “to organise its
sale, by deciding on its price, where it should be sold, and how it should be advertised” (3 ;& &
AELOER  EMGERTEFTX > AAa®%HE FES) - BRI Oxford Advanced Learner’s
Dictionary - “market”(44§ & ) — F A tE & A 0% > 5 & E (LI By K & 5 1%)"(“offer
something for sale, especially by advertising, etc.”) -
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