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CHAIRMAN’S MESSAGE

Welcome to the 2015-16 Consumer Council Annual Report.

During the reporting year, the 20th Consumers International World
Congress was held in Brasilia, Brazil to the theme “Unlocking Consumer
Power: A new vision for the global marketplace”. Taking place in
November 2015 the quadrennial event saw the confluence of more
than 700 consumer leaders, experts and delegates from Governments,
civil society organisations and the private sectors with the common
goal of driving the global consumer movement to an ever new horizon
of development and excellence.

Since the last Congress, held in Hong Kong in 2011, consumer
behaviour has experienced a significant technological shift, driven (in
part) by a new generation of tech-savvy consumers. Nowadays, online
consumer activity ranges from management of personal finances to
the research and purchase of goods and services from all over the
world, further reducing geographical barriers.

Whilst the advent of globalisation and rapid advancement in
technology have provided new and increased business opportunities
and consumer choices, they have also given rise to additional
challenges in the areas of consumer privacy and vulnerability, product
safety, and dispute resolution. Regulation can take longer to enact and
even then may struggle to keep up with technological development.
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Professor Wong Yuk-shan, BBS, JP
Chairman

PRI - SR AR P AL

B

EOREB2015- 16 HBEREEFR-

OEAEE F_TERKEEERERRER
EERAEHEANREEMET RRIF—EN
BE DTBRHEBEENE  BRERMDIZNNEY,
hKEE-2FN2015F11ART EEBBT00
FHEEABEM B URKREBF KA
HEEBNEXENAXBE—E LRAKFIH2
WHEBE BB W ES B ROV ES -

BR20NELE2HEZNEBERES &
H—HRERERANKKNEEERB T HET
RREMEELEECEYERER -HiE ML
HEREE—SITBONE RS - BEAE MR
B DERKVNBESRIMNERNRE &

HARASREENENSERRIER T ELHK
MEEEZE BRFRA/MEEERIEEELR
RACEmRE DUABRBZSHES N
MRS - SOERE TR BIMEGREI BRI ARLAE
EURNBBENS K A HEEHBEE



Therefore, consumer organisations like the Consumer Council have to
play an even more activerole in educating and enabling the consumers
to acquire the right concept, knowledge and tools to protect
themselves against unfair or even wrongful treatment in all kinds of
consumption.

In recent years, significant development in a sharing economy has been
observed across the globe. While there have always been collaborative
economies involving shared purchases or use of goods, what enables
the explosive growth of the sharing economy today is the internet.
Barriers to sharing such as time, space, geography, marketing dollars
are rendered irrelevant in the digital age of free mobile apps that
connect people across continents, cultures, and languages. Despite the
success stories of some, there is a raging debate over the economic
and social impact of sharing economy businesses. The Council will be
closely monitoring market response and exchanging with overseas
counterparts to ensure the protection of consumer rights within these
new service models.

Sustainable Consumption has risen to the fore recently as an increasingly
important and pressing issue in an international context. Results from
a survey carried out by the Council indicate that although 40% of local
consumers are concerned about and consider their consumption
impactful on the environment, approximately 22% showed little or no
concern. The Council believes there is an opportunity for Hong Kong
to play an important role in demonstrating the compatibility of
sustainability and economic development — that neither needs to
be compromised for the success of the other, and to achieve win-
win situation. To capture this opportunity, a committed partnership
approach involving all stakeholders including the Government,
businesses, and consumers, is required.

The Council is committed to our role in this important partnership
and will direct more efforts towards advocating and promoting key
Sustainable Consumption messages and encouraging necessary
changes to consumer behaviour by leveraging international
developments and local government policies. In addition, the Council
will continue our support for Government’s strategic policies in
response to technological advances in the use of the internet by
consumers as a research, purchasing and engagement platform.
By including Sustainable Consumption aspects in all of our testing
and survey projects, the Council aims to provide information and
encourage more informed and considered decisions. By enhancing
consumers’ awareness and understanding of green / ecolabels, we will
empower them to make informed product choices.
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The Council earnestly hopes that collaborative efforts among the
Government, industry leaders, and trade associations to devise and
implement incentive schemes designed to improve affordability and
availability of sustainable products. Additionally, we welcome the
Government to introduce new measures in support of recycling,
repair, and maintenance businesses and services. These, we believe,
will greatly support the initial and continued development of a
Sustainable Consumption culture.

Hong Kong has long been one of the freest economies in the world.
Although competition has been deeply rooted in our business sectors,
we should neither take its existence for granted, nor assume it comes
to us naturally. After 20 years of advocacy and as one of the major
contributors to the establishment of the Competition Ordinance, the
Council is pleased to see the introduction of competition law in Hong
Kong. The Competition Ordinance was brought into full operation on
14 December 2015. The “first conduct rule” of the Ordinance prohibits
the making of anti-competitive agreements among undertakings, for
example, price-fixing and bid-rigging, etc. The “second conduct rule”
prohibits undertakings from abusing substantial market power to
harm competition.

Where competition is strong, productivity is strong. In order to
increase productivity, a business must become more efficient and
innovative in meeting the ever-changing needs of consumers. The
introduction of the Ordinance not only strengthens consumer
protection and choice but also fosters a fairer and healthier business
environment conducive to growth. The Council looks forward to
working closely with the Competition Commission in support of the
new law.

Our Council Members are the driving force behind the Council’s
contributions to the Hong Kong community and | take this
opportunity to extend heartfelt thanks to retired Members, including
Mr Chapman CHAN Chor-man, Dr David CHUNG Wai-keung and
Mr Alvin WONG Tak-wai. Our sincere gratitude also goes to retired
Co-opted Members Ms Constance CHOY Hok-man, Mr Danie | C LAM,
BBS, JP, Mr Edmond LAM King-fung, Mr Fred LI Wah-ming, SBS, JP,
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and Mr Stephen WONG Kai-yi. They have contributed so much to
the Council’s development. | would also like to take this opportunity
to welcome new Members to the Council, namely Dr Jason CHAN
Kai-yue, Mr Marvin HSU Tsun-fai, and Mr SHIH Wing-ching, JP; as well
as Co-opted Members including Mr Thomas CHENG Kin-hon, MH,
Mr LO Pui-yin, Prof. James SHE, and Mr Alvin WONG Tak-wai who has
joined us again. The Council looks forward to the fresh perspectives
and unique expertise they bring with them to the role.

It would be remiss of me not to give praise to the Council’s Chief
Executive, Ms Gilly WONG and the staff under her leadership for
their dedication and hard work in continuing to build on the Council’s
strong reputation as protector and advocator of consumer rights.

Finally, | extend my thanks to you, for taking an interest and being a
part of the Consumer Council’s development journey. The Council
will continue to strive to meet the changing needs of our community
and will closely monitor market changes to address consumer needs.
As consumer affairs globalise, the Council looks forward to furthering
our regional and international relationships and exchanges through
network like the Consumers International, with a view to on-going
enhancement of consumer protection measures in Hong Kong.

Professor Wong Yuk-shan, BBS, JP
Chairman
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MESSAGE FROM

THE CHIEF EXECUTIVE
TaEt HRUEE

| Ms Gilly WONG Fung-han
Chief Executive

\ ] | FRMA & A

In Hong Kong we enjoy easy access to high quality consumer goods
from all over the world and as such have become a consumption-
oriented community. Whilst benefiting from this accessibility it is
important that we recognise our impact on the constrained resources
of our planet. Shifting current behaviour towards Sustainable
Consumption, which requires making socially and environmentally
conscious choices to meet our needs, improve the quality of living
and can reduce inefficient use of resources and environmental
degradation.

Acknowledging the importance and potential impact of such
behavioural changes on our collective future, the Council’s triennial
Strategic Plan of 2013-16 encouraged consumers to adopt and commit
to Sustainable Consumption practices across a range of products and
services.

Energy is essential to our daily lives and in June 2015 the Council
submitted a response to the public consultation on the Future
Development of the Electricity Market advocating regulatory changes
to safeguard consumer interest. The Council also proposed the “Energy
Efficiency Obligation” as an effective means to finance and encourage
households and businesses to reduce energy consumption. Meanwhile,
the Council conducted energy efficiency and / or standby energy
consumption tests on 12 of the 23 types of electrical / electronic
products featured in the CHOICE Magazine in the year to advise
the consumers on selecting the most energy efficient appliances /
electronics for green living.
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The Council also believes increased competition in the sector
can improve economic efficiency and spur further innovation in
energy generation. In this regard we co-hosted the Competition
in the Electricity Markets Discussion Forum with the Competition
Commission in September 2015, during which experts from Singapore,
the European Union, and the United States shared insights and
experiences across a range of issues, benefiting all who attended.

The Council’s top priority is always the protection and strengthening
of consumer safety. When it comes to food safety, we believe the food
industry should be more responsive to consumers’ health concerns, in
addition to their taste preferences.

In November 2015 the World Health Organisation (WHO) launched
the World Antibiotic Resistance Awareness Week, warning of a post-
antibiotic era within which common infections and minor injuries could
lead to death. Collaborating with consumer organisations around the
world the Council launched a new campaign aligned with this WHO
initiative. We reached out to international chain restaurants in Hong
Kong and local fast food chains to understand their policies on, and use
of antibiotics, and called for a time-bound action plan on phasing out
the use of meat and poultry treated with antibiotics for human use.

Advances in technology have certainly changed the way we live, as
evidenced by the surge in recent years of consumers conducting
online research and purchase of flight tickets and travel packages.
To better help consumers, the Council conducted a survey on online
travel services, the results of which showed that behind the attractive
headline rates are additional taxes, unclear transaction fees, and
pre-selected provisions creating pitfalls for consumers to incur
unnecessary charges. In view of these findings the Council urges online
travel service providers to enhance transparency on published fares
and fees.

Service users also play an important role in protecting their rights and
privacy. A simple “Like” on social media can lead to disclosing a wealth
of personal data for commercial purposes. Of greater concern is the
potential for financial loss as a result of data theft. Consumers need
to be mindful and assess the need to share personal data vis-a-vis
protection of their privacy.

The Council works relentlessly to protect and strengthen the rights
of vulnerable consumers within our community, one group being the
elderly. Increasing affluence coupled with advancements in medical
technology mean our senior citizens can enjoy a longer, more enriched
retirement life. This has led to a growth in the senior-related travel
industry, yet the Council has found that many related insurance
products have a maximum age limit for coverage. We believe that
relevant insurance products should be designed to cater to the specific
needs of older travellers and should be clearly explained so as to
facilitate informed and fair purchase.

AETBEENBATERIRBETCER
w E—SEBTEREEENEEE-ARR
I AEE2015F0RERFIEHBRESAM
FENHHZHF, Wi W R MK BRE
EXBASRRAERBRERLER CREE
E#RR%-

—BRR AENEH IERRENEREER
2 -BEARARMRREE BRMAEERAXERRT
ZRESOBBEBNOK - MR O A I ¥ 2 B
B E -

FE2015R 11 HAGEEABRE HRES
MAERRBA EFERMERER BFE
BARANEBIBEHM ARSI T - AQHERIR
HEiEEaEABEFHERE—EEt G EETE
MITEN - R EBAEESEENEBREHEHRES
B UEAMEHEREER THREMTRBENK
K HECMAHTERRNTSE ZF5ELE
RETHEMERABNEZAEEENAE

MENESBERRERMERELN BROF
ARALHEEEEDORAELESNBERS
DRRBERAIR—R - RGN EEEREAH
BEIHE AT T —IRE IR R A uh iy
AE ERER EARSIINERERER
RERER MR R B R B EAMARN N
HESRBH SHEENHALENRAX -BR
Rt RS {EF R L RERERAEENEEN
WENERE -

RBBRAGEFREELEAENMLE L8
SRAG- AEHENAEMRRE L T#Er,
ALSEREHREREFEENEAEN &
CABINR —BEELERKRER BAES
HEERXSBBA -FLUHEERERE &
DEEANERMNREEARLR LTS -

AEHNMAHHEE LBHBHEERMNNRE
EREEMN—HERE -MWERKR MLEE
BiifES  SREERUEZERERME HHN
BALEE KRR TFHEAREHBRERN
BR BASRKRE FAOKERRERAMR
BRBERRY - LB HHEERBERNR
VAmEFRIKENT R RSEZAMMERE
R LU EEANBENATRS -

»

p



13

As our senior citizens age they, or their family members, may opt for
accommodation within elderly'homes. The Council conducted a survey
on elderly homes to highlight to consumers the importance of making
informed decisions on service providers and how to safeguard their rights.

In other areas the Council continued to foster fair trade practices in
different industries, and in the year jointly introduced a first-of-its-kind
code of practice with the Laundry Association of Hong Kong to facilitate the
industry’s self-regulation and commitment to enhancing service quality.

Effective and efficient information dissemination is key to the Council’s
communication with consumers and we adopt a multi-pronged
communications strategy towards ensuring consumers can access
important information in a timely manner. In the year under review we
continued to optimise the Council’s website, providing more visually
engaging content such as videos and infographics as well as enhancing
barrier-free features catered to the hearing and visually impaired - all
of which is designed to more easily convey key messages to a broader
consumer base. Additionally we have uploaded videos onto YouTube
and continue to work with local media to expand the platforms upon
which consumer information can be delivered.

Understanding that the community has high expectations of the Council,
we introduced a Code of Conduct for Staff during the year under review,
honouring our commitment to remaining a well-governed organisation.
Internally, the Council also introduced structured staff development and
training programmes, aimed at enhancing our organisational strengths
and capabilities in order to better serve the public'sustainably.

The Council’s contributions towards the community are results of
the excellent guidance from the Chairman and Members, together
with the dedication of Council staff. Looking ahead the Council will
continue our consumer protection efforts, identifying and exposing
unscrupulous practices and providing education and information to
enhance consumers’ knowledge. Through my appointment as the Vice
President of Consumers International, | look forward to representing
Hong Kong in active participation and contribution to the development
of regional and international consumer protection initiatives.

Gilly WONG Fung-han
Chief Executive
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The Consumer Council is a statutory body established in 1974. Under
the Consumer Council Ordinance (Cap 216), the Council’s functions
are to protect and promote the interests of consumers of goods
and services, and purchasers, mortgagors and lessees of immovable
property by:

¢ collecting, receiving and disseminating information concerning
goods and services and immovable property;

e receiving and examining complaints and giving advice to consumers
of goods and services, and purchasers, mortgagors and lessees of
immovable property;

» taking such action as it thinks justified by the information in its
possession, including tendering advice to the Government or to any
public officer;

* encouraging business and professional associations to establish
codes of practice to regulate the activities of their members; and

» undertaking such other functions as the Council may adopt with the
prior approval of the Chief Executive in Council of the Government.

Consumer Council Membership

The Council comprises a Chairperson, a Vice-Chairperson® and not more
than 20 other Members® appointed by the Government for a term not
exceeding two years. Members may be reappointed upon expiry of
their respective terms of office.

In the year under review, three new Members, namely Dr Jason CHAN
Kai-yue, Mr Marvin HSU Tsun-fai and Mr SHIH Wing-ching, JP, joined
the Council. The Council also welcomed four new Co-opted Members
including Mr Thomas CHENG Kin-hon, MH, Mr Lo Pui-yin, Prof. James
SHE, and Mr Alvin WONG Tak-wai who has rejoined the Council as
Co-opted Member.

THE CONSUMER COUNCIL
HEEEZEE

The Council is committed to championing consumer rights in Hong Kong
by advocating consumer interests and welfare, and empowering
consumers to make informed decisions through provision of information
on researches, testing and developments that impact consumption.
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The Council would also like to express its heartfelt thanks to retired
Members, including Mr Chapman CHAN Chor-man, Dr David CHUNG
Wai-keung and Mr Alvin WONG Tak-wai for their support and
contributions during their terms of service.

Council and Committees

The Council operates through a committee structure comprising 11
Committees and Working Groups®. Full Council meetings are held
on a bi-monthly basis. The Council co-opts professionals of different
disciplines as members of relevant committees in order to benefit
from their expertise and to facilitate studies in specific fields.

The Council administers the Consumer Legal Action Fund via a Board
of Administrators and a Management Committee.

Sustainable Consumption (SC) is one of the Council’s priorities under
its triennial Strategic Plan of 2013-16. In the year under review, the
Working Group on Sustainable Consumption Programme rendered
invaluable advice to steer the Council’s development on SC. Under
its guidance, a study report, “Sustainable Consumption for a Better
Future — A Study on Consumer Behaviour and Business Reporting”, was
published on 22 February 2016, followed by a high-profile conference
entitled “Fostering Sustainable Consumption for Consumer Betterment
in Asia” on 29 February, providing a forum for meaningful dialogue
among stakeholders on topics relating to SC.

In 2015-16, Ms Constance CHOY Hok-man, Mr Daniel C LAM, BBS, JP,
Mr Edmond LAM King-fung, Mr Fred LI Wah-ming, SBS, JP, and Mr Stephen
WONG Kai-yi retired as Co-opted Members. The Council expressed its
sincere gratitude for their support and expert contributions.

The Council Office

The Council Office, under the leadership of the Chief Executive, has
151 members of staff.

The Council Office operates with nine functional divisions, namely,
Complaints and Advice Division, Consumer Education Division, Finance
and Administration Division, Human Resources Division, Information
Technology Division, Legal Affairs Division, Planning and Trade Practices
Division, Public Affairs Division and Research and Survey Division®.

The Council is an equal opportunities employer, with the number
of disabled employees representing 0.7% of the Council Office’s
permanent staff in 2015-16.

Finance

The Council derives its income mainly from Government subvention.
Other sources of income (approximately 4%) include proceeds from
the sales of the Council’s CHOICE Magazine and interest income.

The total recurrent and non-recurrent expenditures for the year under
review was HK$106.08million and HK$11.77million respectively®.
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3 See Appendix 3 for the full list of Committees and Working Groups. ZE2@Kk T/E/NVAKELEBMH=-
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RESOLVING DISPUTES BETWEEN

CONSUMERS AND BUSINESSES
5 15/ H BB = E Z Bt

The Council seeks redress for consumers by means of conciliation through
which disputes are resolved between consumers and traders by mutually
acceptable agreements. Complaints are a useful source of information
that can lead to timely alerts to the public on trade malpractices while
enabling law enforcement agencies to take relevant actions.

>¢)

HEERNHAFEHEEREHENLD LUKEEEHRENNESE -HHE
ERFAEPAESNER TEEMATERRAAREHERTIREBFEN

HEZTR R ERHAS P I RIEETT

Complaints and Enquiries Received

Complaints and enquiries made to the Council are received via
telephone, fax, mail and the internet.

During the year under review, a total of 95,111 enquiries and 26,793
complaints were received, representing a 6% and 9% decrease,
respectively, from the figures in 2014-15. Of these, 86% of all enquiries
were received by telephone, and 56% of complaints were lodged in
writing or via the internet.

Complaints Statistics Breakdown

In the year under review the total number of complaints dropped
9% to 26,793, compared to the previous year. This decrease can
largely be attributed to the decline in complaints in two categories -
Telecommunications Services and Telecommunications Equipment.
Complaints related to Telecommunications Services decreased
30% from 5,091 last year to 3,567 this year, whereas the figures for
Telecommunications Equipment reflect a 61% drop from 4,152 to 1,636.

Despite the overall downward trend, complaints related to Travel
Services rose 36% to 2,632 cases, and complaints related to Furniture
and Fixtures increased 82% to 2,308, in 2015-16.

Although not a law enforcement agency and without any investigative
powers, the Council was able to achieve a high resolution rate of
complaint cases by means of conciliation 73% of cases with pursuable
grounds in 2015-16 (See Fig 4). In cases where traders refused to settle
or offer redress, complainants were advised to seek redress via alternate
channels, including civil action®.

NS EH
ARBBBE  FH BEREBEBIRE
SEEIVELE

RER AGHERBIS IR EELRAN26,793
TOHER ST EH2014-15FEEENERS
B 2RI T ER6% 9% - HEAHAT  86% K ME
AEARIRE  RIFERT RIBS6XEBREAN
BREEIR -

B R ESRARET

KEE RNEMEENEERFLE26,793R &
FFETERI% KBEEHNEBEEARELE
AV MAEEENNRFERRLS — @S
TARIEAVE B ISR $7183,56 75  #812014-154F
EFTEEM5,0915RIEEF T K30% : TBsN 2841
FHE AEEREB,636 R F R EFEEEN
41525% K T k61% -

BEBRERFEFTETHRES B EBRFH
FRISSTHIR - #8 IRE IRAS AR B L 5800
36%%E2,632% : BRGKM KK ENRFERT
BELFAZ2,308R FHiEE82% -

HERAGUWIFH LRI RERERD &
2015-16FERT3NARENER KRG HE
BRESBRA(REMN - HWRERESBEMNE
MEZR A2 2RZRFAZTEEEMBEHER
HIRHREFA -

6 Seeinside back cover for Contact Information of Consumer Advice Centres. SEEEZHRONBEER RHERNE -



FIG 1 COMPARISON OF COMPLAINTS IN THE PAST THREE YEARS
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FIG 2 TOP TEN CONSUMER COMPLAINTS ON INDUSTRIES IN 2015-16
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FIG 3 NATURE OF CONSUMER COMPLAINTS IN 2015-16
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FIG 4 RESOLUTION RATE OF CASES WITH PURSUABLE GROUNDS IN 2015-16

BfU 2015-16FER/EBIHE
Total number of cases received #&sF#EE]
No. of cases with pursuable grounds AJIREIIEFFEZ’
No. of cases in progress {37E IR EHIEZ
No. of cases resolved EE#RAIEZ
Resolution rate REMKIHE

Top Five Complaint Categories
1 Telecommunications Services

Despite the 30% drop in complaints to 3,567 cases in the year under
review, Telecommunications Services remained the top category
in terms of complaints received. A majority of the complaints were
related to disputes concerning fees and charges (51%) of mobile phone
service plans, internet service contracts and mobile data charges;
as well as quality of services (24%) covering slow data transmission,
connection failure and poor customer support.

2 Travel Services

Complaints relating to Travel Services increased substantially to 2,632
cases, up 36% from 2014-15. Of these cases, over 70% were about air
tickets price and airline services, the remaining 30% were about hotel
booking, tours, hotel and air ticket packages. Complaints were mostly
about quality of services (37%), price disputes (24%), and contract
cancellations (14%) including flight cancellations in response to travel
alerts.

3 Furniture and Fixtures

Furniture and Fixtures received 2,308 complaints, a significant surge
of 82% from the previous year. More than 50% (1,274 cases) were
related to business closure of one large furniture / electrical appliance
chain, whilst 25% of the complaints (569 cases) were about customer
dissatisfaction over quality of goods.

4 Electrical Appliances

Complaints about electrical appliances increased by 10% from the
previous year to 1,783 cases. The three most-complained about
home appliances included televisions (20%), air-conditioners (17%)
and washing machines (13%) with repair and maintenance (36%)
and quality of goods (28%) being the main areas of consumer
grievances.
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7 Anonymous complaints, cases with insufficient information, and complaints outside the Council's terms of reference are in general non-pursuable.
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5 Telecommunications Equipment

The Telecommunications Equipment category received 1,636
complaints, a significant drop of 61% compared to last year, likely
due to enhanced management of the sales process of the launch of
a certain new smart phone in the market. Complaints received were
mainly about repair and maintenance services of mobile phone sets
(43%), quality of goods and operation problems of certain new smart
phones (31%).

Trends of Consumer Complaints
Travel-related Disputes on the Rise

The Council’s complaints statistics showed a worrying rising trend in
tourism-related complaints - up 36% to 2,632 cases in 2015-16. Complaints
about air ticket prices and airlines escalated by 62% and 16% respectively,
accounting for a combined 70% of all Travel Services

complaints. Cases related to hotel booking also

grew by 63% to 174 cases. 0
The rising popularity of budget airlines in

recent years has brought with it an increase

(1)
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the year under review, complaints about Tou"sm|aints R RIIFERERALT% - RER
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to 1,197 cases. At the root of the problem is

consumer expectation versus reality vis-a-vis

services provided by low-cost carriers (LCCs)
compared with the traditional full service carriers, such
as flexibility in flight alterations and cancellations, baggage
charges, and inflight services. To enhance consumer awareness, the
Council conducted a survey on 10 LCCs in the Hong Kong market at the
beginning of 2015, providing useful tips to help consumers manage
their bookings and expectations in engaging in LCC Services, as well as
protect their welfare.

As Free Independent Travellers (FIT) become more commonplace
and more online travel service portals come into being, the Council
expects that travel-related disputes will continue to rise, particularly in
the areas of price disputes, clarity of terms and conditions, and service
quality. The Council will work closely with tourism and travel related
bodies and associations to improve industry practices and service
quality in this growing FIT market.

Tourist Complaints Continue to Drop

The number of tourist complaints received by the Council has dropped
for two consecutive years. In the year under review, total tourist
complaints fell by 9% to 2,381 cases. Although Mainland tourists
accounted for about 80% of these complaints, with the gradual decrease
in Mainland tourist visits to Hong Kong the total number of Mainland
tourist complaints decreased by 12% to 1,886 cases.
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Common tourist grievances were related to over-priced Chinese
herbs / ginseng (414 cases), medicine / health food (226 cases) and
telecommunications equipment (208 cases). Although complaints
against sales practices (882 cases) remained the top tourist
dissatisfaction, the total number of such complaints fell by 21% from
last year. This may be attributed to the joint efforts of the Council
and the Customs and Excise Department in combating unfair trade
practices in relevant industries.

Public Disclosure of the Names of Unscrupulous
Traders

In August 2015, in view of rising tourist complaints of undesirable sales
practice by pharmacies / medicine shops, the Council disclosed the
names of seven pharmacies / medicine shops for their unscrupulous
sales practices mainly
targeting Mainland tourists.
In addition to publicly
disclosing the identities of
these traders for consumer
alerts, this sanction also
served as a strong warning
about the consequences of
their actions undermining not
just consumer interests but
also Hong Kong’s international
reputation as a shopping
paradise.

THE 7 TRADERS BEING NAMED
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Prestige Pharmacy Limited G/F, 70 Percival Street, Causeway Bay, Hong Kong
BREEFRAR IR TS # 705

Dragon City Drug Manor Ltd.

Shop G, G/F, 1A-1L Yee Wo Street, Causeway Bay, Hong Kong

B ARZESBRAT ERMBEIRNEIAZ IV T GE

Great Medicine Manor Ltd.
REHBRAT

Dragon City Medicines Ltd.
B AREEBRAR

Chung Wang Tong Medicine Company Ltd.
RBEEREHBRAT

Long Sing Dispensary
BEWARZEEE

Shop A, G/F, Hong Kong Mansion, 1-4A Yee Woo Street,
Causeway Bay, Hong Kong
SRR IANELIRIATBRE

EH A

Shop B, G/F, 54 Yun Ping Road, Causeway Bay, Hong Kong
BB BT B 5455 B

G/F, 522 Lockhart Road, Hong Kong
EHSIREEE T E52257 T

Hang Tai Dispensary Portion 1, G/F, Eastern Portion, No. 15B Nelson Street, Kowloon
TEARPFZEE TNBERE AR EAT 15BN N ER 15% 4

Portion 1, G/F, Eastern Portion, No. 15B Nelson Street, Kowloon
NBEEE AR EAT 15BN N ER 1574




IMPROVING PRODUCT QUALITY
AND SAFETY

HEEMERENEZE

The Council undertakes research on, and tests of,
consumer products to evaluate safety, performance, ease
of use, durability and environmental sustainability. Such
an undertaking generates beneficial outcomes for both
consumers and product manufacturers.

HEEHERNRE JEE ERALHERE - MARERER
HIREBEFESZHE ETHERAR S ITFHIEEEN
SEMmTAER -

Research and Test Reports

Sixty-seven product research and test reports were published in
CHOICE Magazine during the year under review. The tests covered
a wide range of product categories including electrical appliances
and consumer electronics, photographic equipment,
software, personal and household products. The
findings of energy efficiency and performance
tests on electrical appliances have been very well
received. When products were found non-compliant
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with mandatory or relevant international standards, Rep'Ol'tsd ig ’ $B’EE}&?§I§E&H¥$QE§%§ PIED
the Council notified regulatory bodies concerned Publishe ORI REER R EREHAY

for immediate follow-up, while also calling on
manufacturers and their agents to make rectification

and improvement. Over the years, the Council’s product
researches and tests and its follow-up actions have proven to
be effective in enhancing regulations and enforcement?®.

Types of Product Tests
Product tests published in CHOICE Magazine fall into three types.

The first type includes tests initiated and undertaken solely by the
Council, using its own resources. The majority of these tests are
conducted by independent laboratories in Hong Kong but if local
testing facilities are unable to meet the Council's requirements,
suitable laboratories in other jurisdictions are commissioned.

The second type is joint tests co-ordinated by International Consumer
Research & Testing (ICRT). ICRT is an international consortium of more
than 35 consumer organisations and as an active member, the Council
has benefited from the ICRT's joint tests through which resources and
experiences from other markets can be effectively leveraged.
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8 See Appendix 6 and 7 for the lists of product testing reports, product in-depth study and market survey reports published during 2015-16.
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The third involves product tests conducted in partnership with various
local Government and statutory bodies, with test reports published by
the Council.

Food

Sodium and Sugars Levels in Condiments and Sauces

The Council examined the nutrition labels of 130 samples of commonly
used seasonings available from supermarkets and food departments
of department stores.

Findings indicated that the
majority of seasoning products
surveyed contained high level of
sodium, which has been linked
to increased risk of high blood
pressure and cardiovascular
disease. The chicken powder
samples were found to be most
sodium-rich, containing an average
16,980 milligrams of sodium per
100 grams. The World Health
Organisation (WHO) recommends
a daily intake limit of 2,000 milligrams

of sodium for a healthy adult, but an intake of just 12 grams of the
surveyed chicken powder would exceed this daily limit.

As for light soy sauce commonly used in Chinese cuisines, 19 samples
surveyed were found to contain 6,200 - 8,390 milligrams of sodium
per 100 millilitres. The average sodium content was 7,113 milligrams,
which means a level teaspoon of light soy sauce already constitutes
18% of the WHO’s recommended daily intake of sodium.

One sample of oyster sauce was found to contain 5,100 milligrams of
sodium per 100 grams, and one level teaspoon of this sample would contain
306 milligrams of sodium. Consumption of just two teaspoons would equate
almost one third of the recommended daily limit of sodium intake.

In addition to being sodium-rich, most of these seasoning products are
also high in sugars content.

The report advised consumers to compare sugars and sodium content
on product nutrition labels prior to purchase and to be mindful of
amount of product used.

Sugars Content in Drinks

In a study jointly conducted by the Centre for Food Safety and the
Council, 101 non-prepackaged beverages from various Chinese
restaurants, hotpot restaurants and Chinese-style tea restaurants
were tested for sugars content. In addition, the nutrition labels of 40
prepackaged drinks were also examined.

Beverages containing more than 7.5 grams of sugars per 100 millilitres
are considered high in sugars content. About 30% of the samples
studied were found to be high in sugars especially the kumquat honey,
citron honey, sour plum, and hawthorn drinks.

o
%

g
Be

ZERASHBRANMARBFEMEEE
ETHRREMAARS L REE®RS

R

B FKIBIATES E

HEEATI0EEBERTHENEEATRME
FRARNEEINEERE -

RED G AR EA
ERM-BARHRYEA
BLBMEMLMNE KRR
MEREEHEE -HHE
MR EEERSL A
KB FR&ER FHE100
316,980 R - HR
BEEAB(EH)ER
—EREKFAZHEAR
PRE%2,00025% - BIR &
ERIZ2RRRMANENE
MEBHZABARE-

ENERFEANPRNEENEH BR19ERE
S100Z746,200%8,390= 54 - THRS
ERVIBER EEKRESFERAEMEER
EEHMBAREMNI8%

B—EEHEAZI002E5,1002 % EX
FERREI06BRM - HER2XRKLTEIE
BMEAE LRAN=20z—-

RINEER KREIBRASRELARRBE-
ZHRERR HEERENBARELERER
BRETENMNSE UHRAPEEMESR-

b SE

AERAYR2HPOAMEARI0TRFRLEBE
KMPREEE BADIRERNANPARE
NIBIE KRB - IS RRBTFRARER Y4058
BAEBERAMNERRR

SI00EARRAESNTSRNETR A -
RRARNEEOEI0%NESEBRE - K
BAMEE BTE BiSS RILERIEA
S BB -



The WHO recommends that an adult with a daily energy intake of
2,000 kilocalories should limit the intake of free sugars to less than
50 grams per day. However, in the tests one of the hawthorn drinks
was found to contain 19 grams of sugars per 100 millilitres. Assuming
that sugars found in the products studied are all free sugars, drinking a
250 millilitre serving of the hawthorn drink concerned would equal an
intake of 47.5 grams of sugars - close to the daily limit recommended
by the WHO.

Serving size is also a critical consideration. Many of the products
tested came from hotpot restaurants - including the sour plum and
sugar cane drinks which some restaurants offer free of charge and
with unlimited refills. This makes it easy for patrons to over-consume,
resulting in excessive sugars intake.

The Council urged the food industry to improve manufacturing
processes or use alternative ingredients to reduce sugars levels in
the drinks. Traders may also consider offering consumers “low sugar”
or “no sugar” options, or serve sugar or sweeteners separately
from the drinks so that consumers can manage their sugars intake
independently.

Vegetables

The Council conducted a comprehensive test of 127 samples of
vegetables, including organic produce, to determine levels of over 300
pesticide residues and seven heavy metals.

The testing detected an excessive level of the pesticide Chlorpyrifos
in a sample of French beans, but results also highlighted that organic
produce can equally pose food safety
risks as non-organic ones. One sample
of organic purple sweet potatoes
was found to contain Chlorpyrifos
exceeding the relevant Maximum
Residue Limit and a sample of organic
carrots contained the heavy metal
Cadmium at a level close to the legal
limit.

The study also revealed that it can be
difficult for consumers to distinguish
between organic and non-organic
vegetables, especially when items
are not packaged. Many prepackaged
organic vegetables carry on the
packaging the word “organic” and logos or codes issued by certification
bodies. However, retailers selling non-packaged organic vegetables
might only rely on information the producers or distributors give them.

To boost consumer confidence, the Council calls on retailers to
specify on the sales receipts whether their products sold are organic.
In addition, the Council suggests the Government to study overseas
regulations on organic vegetables and implement the right system for
Hong Kong.
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Electrical Products
Dehumidifiers

The Council tested 14 dehumidifier models, and
found that in five models the dehumidifying
capacity was lower than the manufacturers’
claimed capacity in both the standard environment
and the manufacturers’ own test environments. For
seven models tested in the standard environment,
the daily dehumidifying capacity values
measured were lower than what were claimed
(rated values) by approximately 5% or less. In a
non-standard environment, which is often used by manufacturers, nine
models had lower dehumidifying capacity values measured than what
the manufacturers claimed. One model performed below the claimed
capacity by over 16%. Apart from sending results to the Customs and Excise
Department for follow up, the Council urged manufacturers again to stop
using their own test environment (usually at 30°C and 80% relative humidity)
as it does not reflect actual use environments.

Air Purifiers

Results from a test of 10 air purifiers conducted by the Council showed
that the air purifying performance varied greatly among the models.
The largest variation was found in the speed of formaldehyde removal.
For the five models claimed to be suitable for larger rooms, the variation
was 95%, while for the remaining five models claimed suitable for
smaller rooms, the variation was about 86%.

Moreover, the total cost for prolonged period of usage also varied depending
on the model’s filter retail price and frequency of replacement. For example,
in one of the models the total expenditure required for 10 years of use could
be as high as 3.3 times the initial retail price of the product. Some models
also failed to comply with safety standards.

Thermo Ventilators

Multifunctional thermo ventilators are promoted as all-in-one appliances
to heat, circulate air and dry clothes in the bathroom, where they are
typically mounted on the ceiling or window to save space, and to replace
ventilation fans. The Council and the Electrical and Mechanical Services
Department (EMSD) jointly tested, for the first time, the safety of 10
thermo ventilator models with reference to the latest international safety
standards. The Council also commissioned tests on performance including
energy efficiency and time required to dry clothes.

The safety test results revealed issues in five models which had
manufacturing deficiencies such as substandard insulation protection,
fan guard baffles being too widely spaced or easy to break, or
improper earthing arrangement.

Non-compliance in respect of heat resistance
was identified in the material used in one of the
models whilst the clothes drying performance £
varied significantly across models with the time <
required to fully dry the same amount of wet

clothes anywhere from less than 1.5 hours to

more than 5 hours.
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Energy efficiency was assessed in which two models performed poorly
due to longer time required for clothes drying or higher power input,
both leading to higher energy consumption.

Cosmetics and Personal Care

Skin Sensitizers in Hair Dyes

Consumers were cautioned to
take care when selecting hair
dye products after the Council’s
testing of 25 permanent hair
dye products revealed that
they all contained different
concentrations of skin sensitisers.

Ten of the tested products
contained p-phenylenediamine
(PPD) and 18 contained toluene-
2,5-diamine (PTD), both of which
are extreme sensitisers. Though
the concentrations found in
the tested products complied with standards in Mainland China and
the European Union, even a small amount of sensitisers could trigger
allergic skin reactions in some people.

One product was even found to contain a strong sensitiser m-aminophenol
(MAP) at a concentration in excess of the maximum limit.

Consumers were recommended to perform a skin allergy test and
strictly follow the product use instructions. Consumers with sensitive
skin should avoid products containing PPD or PTD, or consider products
with lower concentrations of skin sensitisers or of lighter colour.

Manufacturers were urged to disclose ingredients in more detail to
enable consumers to identify the presence of allergy-causing substances.

Light-based Hair Removal

Light-based hair removal is the process of removing unwanted body
hair by means of controlled exposure to pulses of laser or Intense
Pulsed Light (IPL) on the skin. During the course of hair removal
treatment the melanin in the hair follicles absorbs the light which
damages the hair creating cells, rendering them incapable of producing
new hair.

The Council investigated the potential risks of light-based hair removal
procedures and suggested that consumers should be mindful of
potential reactions during and after the procedures, including discomfort
and pain. Side effects including erythema, oedema, hypopigmentation
or hyperpigmentation might also occur in treated area(s).

In addition, improper operation of light-based devices or excessive
frequency of treatment could cause severe adverse reactions such
as epidermal damage, burns, blisters, erosions, crusts or even
permanent scars.
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The investigation also reported that light-based hair removal may not
be equally effective for everyone, and individuals with darker skin
colour might be at a higher risk of skin burns.

Eyelash Extension

Eyelash extensions have become increasingly
popular in recent years with service providers
claiming the effects of the procedure can
last up to several weeks. In studying eyelash
extension procedures, the Council reminded
consumers to be more aware of the potential
risks of eye infections.

K

Reviewing the information on the websites
of some local beauty salons, the Council
found that only a few clearly specified the
major ingredients in the adhesive used in the
procedure.

Consumers need to understand that chemicals in the adhesive vaporise
during the procedure, which may cause eye and skin irritations or even
respiratory irritation. Such chemicals may also affect the re-growth of
natural eyelashes and could lead to permanent reduction in natural
eyelash growth in the long run.

Although consumers may feel that eyelash extensions save a significant
amount of time for the grooming process, the Council warned that
improper care of eyelashes after the procedure could lead to ocular
disorders, a loss that far outweighs the time saved.

Household Products
Digital Door Locks

In recent years, consumers have increasingly adopted the use
of residential digital door locks. Opening a door with a card key,
personalised code or fingerprint seems a convenient alternative
with the added advantage of not having to worry about misplaced or
lost keys. However, such convenience comes with a safety risk that
consumers should not ignore.

The Council studied 19 digital door locks available in the market and
compared their key features with traditional mechanical locks.

The study revealed that some digital door locks available in
the market are equipped with an anti-panic function allowing
users to open the door by simply pressing the lever on the
door handle from inside, even when the door is locked. Usually
adopted in hotels and public areas, this function allows users to
unlock the door and escape immediately if emergencies arise.
As useful a function as this is it can also increase the risk of
break-ins via accessing the lever through the gap between the door
and the door frame to open the door from outside. Traditional
mechanical locks may also feature this anti-panic function.

Industry experts consulted by the Council suggested that
consumers using door locks with this function should install a
fire and smoke seal around the door frame or automatic seal at
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the bottom of the door to conceal the gap between the door and the
frame, preventing the use of devices to slip around or under the door
to access the lever for entry. Consumers were also advised to consider
the addition of auxiliary locks to enhance security.

Children’s Products

Safety Gates for Child Protection

In a test of eight safety gates intended for young children up to 24
months old, results showed that one model had a gap between the
bottom of the gate door and the frame, presenting a trapping risk
for fingers or toes. When adjusted to full width, two models failed to
meet European safety standards as a hip probe
simulating a 5-month-old baby’s hip could be
passed through the gap between the gate and the
side of the door frame.

One model presented migration of an organotin
compound at a level exceeding the limit prescribed
under the European Toy Standard. Further testing
confirmed the organotin compound to be mainly
mono-methyltin (MeT), which is commonly added
to PVC as a stabiliser to prevent deterioration of
plastic from heat and light exposure. Although
to date there is no data on the possible health
impact of MeT on humans, animal studies reveal
that intake of water containing MeT by lactating
mother rats could result in learning deficiencies in
breastfed young rats.

The Council’s study also advised those purchasing
safety gates online to be mindful of the possible
discrepancies between images shown online
and the actual product upon delivery, and that
safety gates sold via overseas retail websites may not meet Hong Kong
regulations or safety standards. Sometimes the name and address
of the manufacturer or importer might be missing from the website,
making it difficult for consumers to seek redress in the event of
dissatisfaction or dispute.

Other Products
Salmonella in Raw Pet Food

A growing number of pet owners have taken to feeding their pets raw food
in recent years. To better understand the potential risks of this growing
trend, the Council tested 17 raw and undercooked pet food products, of
which three frozen raw pet food samples were found to contain Salmonella
- posing potential health hazards to both pets and their owners.

Pets with Salmonella infection can display symptoms that include
vomiting, diarrhoea (or bloody diarrhoea), fever, decreased appetite or
lethargy. Moreover, infected pets can be carriers even if they do not
show any symptoms.
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Pet owners can become infected if they do not clean their hands
thoroughly after touching pet food, feeding utensils or faeces. The humid
climate and crowded living environment in Hong Kong can contribute
to a higher risk of Salmonella infection if pets are fed a raw food diet. If
infected, pregnant women, children, the elderly and those with weakened
immune systems could develop serious symptoms.

Findings from the test suggested a need to strengthen legislative
control on pet food for better protection of pets and their owners.
Additionally, manufacturers were urged to ensure the hygiene and
safety of their products, and to provide consumers with adequate
information about the potential risks of feeding raw pet food.

International Comparative Tests

During the year under review, the Council stepped up collaboration
with ICRT and joined forces with consumer associations in other
jurisdictions to conduct international comparative tests of:

Audio-visual and optical products including mini/ micro
Hi-Fi systems, wireless loudspeakers, Bluetooth speakers, stereo
headsets, waterproof cameras, super-zoom compact cameras,
interchangeable lens cameras and action camcorders;

Computers and telecommunications products comprising internet
security software, external hard disk drives, smartphones, e-book
readers, mobile security apps, smart watches, printers, tablet PCs,
and batteries for mobiles devices;

Automobiles, road vehicles, and related products including child car
seats;

Household, personal and travel products such as juicers, mattresses
and electric toothbrushes; and

Sports products including running shoes and fitness tracker
wristbands.

Of the tests conducted, reports on mattresses and running shoes
turned out to be very popular topics among CHOICE Magazine readers.
The test results-on cameras, meanwhile, were viewed by a significant
number of visitors to the Council’s Shopsmart website targeting
tourists from Mainland China.

International comparative tests are an efficient use of resources and
many of the test results offer useful and practical purchase advice to
consumers, particularly for more expensive or durable products.
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Consumers’ decisions about what they want, need, choose, buy or how they act shape the production and consumption

processes of the economy. Understanding the personal, psychological, economic and social factors which influence their
choices in goods and services is a vital aspect in the Council’s strategic planning in helping them make smarter choices and
incorporate sustainability into their daily lives. Such information can also help Government design measures, regulations
and related policies to motivate consumers to adopt a more sustainable lifestyle, and incentivise manufacturers to design
products that can be easily recycled, hence save money for consumers and the environment.

The Council supports Sustainable Consumption through understanding and monitoring consumer behaviour,
conducting comparative product testing and dissemination of information to educate and empower consumers, so

that they may contribute towards conservation of natural resources and waste reduction.
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The First Sustainable Consumption Report

The Council published its very first Sustainable Consumption Report in
February 2016, entitled “Sustainable Consumption for a Better Future
— A Study on Consumer Behaviour and Business Reporting”. The report
includes results of a baseline survey aimed at providing insights into
local consumers’ knowledge about - and priorities on - sustainable
consumption, an assessment of a sample of Hong Kong companies’
environmental reporting, as well as an examination of the efforts of
overseas consumer bodies on promoting sustainability.

Based on the questionnaire framework, the Council devised a set of
Sustainable Consumption Indices (SCl) to gauge how the “awareness-
behaviour-readiness” of Hong Kong consumers develops over time.
The results revealed that local consumers score high in the “Awareness”
(74) and “Behaviour” (69) sub-indices, and lower (65) in the “Readiness”
sub-index. Consumer willingness to purchase sustainable products
within the Readiness index scored just 48, implying that is a sizeable
gap between people’s awareness of the importance of sustainable
consumption and their behaviour, particularly in their purchasing of
sustainable products.
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The survey found that local consumers were fairly concerned and
aware about the impact their consumption has on the environment,
actions tended to be most common when it required no extra cost,
for example bringing their own bags to shops, refusing to purchase
endangered species products, or buying energy and water efficient
appliances.

The report also featured results from a review of sustainability
reports published by 100 randomly selected consumer products and
services companies listed on Stock Exchange of Hong Kong Limited.
Although almost half of these companies provide some form of
environmental reporting, the quality of the information is far poorer
than international disclosure standards.

Based on the findings, the Council recommended an integrated
framework encouraging the Government, the business community, the
Council itself, and consumers to build a more sustainable lifestyle and
economy in Hong Kong.

This report serves as the first step in advocating sustainable
consumption and the Council looks forward to playing its role in
providing consumers with practical tools and information to make
informed choices about sustainable goods.

The “Fostering Sustainable Consumption for
Consumer Betterment in Asia” Conference

Following the publication of the Sustainable Consumption Report, the
Council organised a high profile conference to facilitate meaningful
dialogue among stakeholders on consumer behaviour, opportunities
and challenges in driving sustainable consumption in Hong Kong, as
well as lessons learned from experience overseas.

Renowned speakers including
Government officials, experts ;
from Australia, Canada and rost
Taiwan, business leaders, local
scholars and NGO representatives
delivered insightful presentations
to an audience of approximately
170 participants.

Making Consumption
More Sustainable

Efficient Energy Use

In June 2015 the Council issued
its response to the Public
Consultation on the Future
Development of the Electricity Market wherein the Government
sought stakeholders’ views on measures to promote more sustainable
use of energy and appropriate rates of return paid to power companies
on their investment in electricity assets. The Council’s detailed
response included analyses of support measures encouraging energy
efficiency and renewable energy currently being implemented in other
jurisdictions.
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The Council also proposed the “Energy Efficiency Obligation” (EEO)
as an effective means to encourage and finance households and
businesses to reduce energy consumption. The EEO is a programme
that funds building improvement projects to purchase energy efficient
installations financed and managed by the electricity companies. The
Council has actively engaged with stakeholders via various platforms,
and shared overseas experience in the introduction of distributed
energy system and renewable energy for the enhancement of Scheme
of Control of the electricity sector.

In preparing its response, the Council engaged extensively with
stakeholders and experts, leveraging overseas experience and insights
on how to enhance competitiveness and innovation within the
energy sector.

Conserving Biodiversity Resources

The Council responded to the Panel on Environmental Affairs of the
Legislative Council on Hong Kong’s Biodiversity Action Plan. Some of
the largest impacts on biodiversity made by Hong Kong consumers
were not found within the borders but countries from which the city
imports foods, goods and raw materials. The Council suggested in its
response that stakeholders need more information about such trade
flows to help consumers understand how their purchase decisions
influence biodiversity overseas.

Topical Issues on Sustainable Consumption

In comparative product testing, environmental parameters such as
energy efficiency, durability, emissions of volatile organic compounds,
and recyclability of products and packaging materials are often
incorporated with a view to educating consumers about the use
of products and their impacts on health and the environment.
The Council also-actively participates in making submissions to the
Government for initiatives that seek to establish legislations for
environmental protection.

AgEE T RRNAEEN L FR—EARNT
BEBLENEPMERBOAE - ZEEHE
RENDABDLUHENTS E R AP T HRE
M B EMRREURE TR AERF
BEREBSETE BFNEFZDMINERR
RMABLERRNEINEER  DBLEDTHH

&l AT 8 o

RYBFHERZOOE ASEIFHENE
RERZXABRR UBEEIMEBME R
AR IR B BEIRIT R BP0 -

REEMDIRME

AEREUZEEREEHRESGN (BERLEY
LHRMRBRITEE) RRER -BBHES
HEVLHRUMNERRERELIFARA M
RERABREERN ERNEMNEREL-
FERRHEETEEZHENEZRANET
ERBELHEHBINEN S RN E -

IiFEEEHRE

AEWEMRANAT BINARERZNFGE
BlangERB R MARE @EBHERNS
BIEEVERNERRBERNAERBLEN
F RUBHEBEANBRERERERBRENTY
E-XETABAESREAREFRENRER
BERER-

32



33

Air Conditioners

In a test of 15 models of window-type air conditioners with 1.5HP (horse
power), the Council found that the difference between the models with
the highest and lowest energy efficiency was 21%, which could mean a
difference in estimated annual electricity cost of HK$344.

According to the new grading standard of the Mandatory Energy
Efficiency Labelling Scheme (MEELS), the Council made calculations
based on the test results and found that only four models would remain
in Grade 1 under the new standard, while the remaining 11 models
would all be downgraded. The two models assigned Grade 2 (under the
old grading standard) would drop to Grade 4 under the new standard.

Dehumidifiers

To further facilitate the public in choosing energy efficient appliances
and raise public awareness on energy saving, the Council tested 14
dehumidifier models during the reporting year and found that four
models with Grade 1 energy labels had an energy efficiency grading
derived from the test results lower than that on their labels. Though
the difference in value was within the acceptable tolerance and did
not violate the requirements of the MEELS, the Council informed the
Electrical and Mechanical Services Department (EMSD) the test results.

Annual power consumption of the dehumidifiers was calculated
according to the MEELS. Assuming that a dehumidifier is used for
450 hours per year in the standard
environment and electricity costs HKS1.2
per unit, the Council found that the
difference in estimated annual electricity
cost among the tested models would
be HKS98. Since the dehumidifying
speed varies among different models,
the number of hours they are used may
vary accordingly and affect electricity
bill. Some households may use the
dehumidifier for more than 450 hours
annually, thus consumers need to take
note of the usage for energy saving
and expenditure.

Washing Machines

The washing machine is probably one of the most needed appliances
by most families. The Council published a test report on washing and
environmental performance, and a research report on the endurance
and reparability of washing machines.

Eighteen washing machines of different brands including front loading,
European top loading and impellers were tested and each type was
found to have strengths and weaknesses.

European top loading machines were found to be comparatively
compact and water efficient, but their washing capacity was smaller
and they consumed more electricity, whereas impellers were
comparatively more energy efficient butless water efficient.
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The research report also highlighted some key findings of International
Consumer Research and Testing’s (ICRT) endurance and reparability
test on washing machines. In ICRT’s test, 24 European front loading
machines at both ends of the price range were tested with a severely
unbalanced load to simulate 10 years of operation.

Results indicated that the lifespans of washing machines were not
strictly related to their prices. In order to extend the lifespan of
a washing machine, users were advised to avoid overloading, to
distribute clothes evenly in the drum, use the appropriate dose of
detergent and reduce the use of very high spin speeds.

In order to reduce wastage, consumers were advised to exhaust repair
opportunities of existing appliances before purchasing new ones.

LED Light Bulbs

The Council and the EMSD conducted a joint test to evaluate the
performance of 10 models of home-use LED light bulbs.

After being ignited for 3,000 hours, only one light bulb model
maintained its initial lumen output, while the others dropped by
between 1.3% and 28.2%. The lumen output of five of the models
dropped by more than 5%.

According to EMSD’s Voluntary Energy Efficiency Labelling Scheme,
the end of a LED light bulb’s lifespan should be defined as the point
at which the lumen output has declined to 70% of its initial lumen.
Among 10 samples of one of the tested models, seven samples
dropped significantly in lumen output, or burnt out, after 3,000
hours of usage, and as such their lifespans were 90% shorter than the
claimed 30,000 hours.
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The Council advised consumers to choose LED light bulbs based on their
luminous flux, luminous efficacy and lifespan. The higher the luminous
efficacy, the lower the energy consumption for the same amount of
lumen output. The tested models had luminous efficacy of 53.8 Im/W at
the lowest end of the spectrum to nearly double at 107 Im/W.

Running Shoes

Consumers nowadays are paying more attention to brands’ corporate
social responsibility (CSR), particularly relating to exploitation of labour
and environmental protection. In the year
under review the Council participated in an
ICRT test cum CSR study on running shoes.

In addition to the product performance
tests, nine brands selling running shoes
were invited by ICRT to participate in the
CSR study. Of these, four refused to disclose
any information on labour conditions and
environmental measures and impacts of their
assembly lines and thus scored lower for their
CSR performance.

The five brands that provided information for the study all complied with
the laws on statutory minimum wage applicable to the jurisdictions
where their factories were located. Factories manufacturing products
for three of the brands paid their workers above the statutory
minimum wage but overtime work was commonly observed.
Overtime was particularly significant in two factories, but overtime
compensation, labour insurance and safety training were all offered.
Some manufacturers-allowed workers to form labour unions or elect
worker representatives to-enhance protection of their rights.

Where have all the Tested Products gone?

The products used for testing by the Council were put to further use
with a number of items donated to environmental bodies, charity
groups and non-profit organisations for further consumption and
recycling.

During the year, a total of 853 items were sent to 6 recipient
organisations’, including electrical appliances, household
consumables, health products as well as food and beverages.
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9 The six recipient organisations were: Hong Kong Sheung Kung Hui Welfare Council Limited, Kowloon City Baptist Church Neighbourhood Elderly
Centre, Pentecostal Church of Hong Kong Sau Mau Neighbor Family Centre, St. James' Settlement, WEEE Go Green and World Vision.
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COLLECTING MARKET INFORMATION ON

GOODS AND SERVICES

BEBEmMMRB RN IHE

The Council collects and analyses market information on trade and services

impacting the everyday lives of consumers. Information and opinions are
tracked on a regular and systematic basis in order to monitor long-term trends
and identify any issues of concern. Outcomes are then disseminated to the

public to facilitate informed comparisons and wise consumer spending.
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Topics of Market Surveillance

Everyone is a consumer. Well informed and empowered consumers
can help drive a smart, sustainable and inclusive economy. During the
year under review, market surveillance in key consumption aspects
with high concerns were carried out across a wide range of topics,
service sectors and commodities, including supermarket prices on
daily necessities, online fresh food retail, textbook prices for school
children, ways to protect internet privacy in the Big Data Age, travel-related
services and overseas transaction fees of credit cards, advice on
mini-warehouse services, private elderly home services for the aged and
so many more. Consumers were kept abreast of the choices available and
important tips to make rational and smart choices™.

Elderly Care
Private Elderly Care Home

Hong Kong’s ageing population is creating increasing
demand for residential care homes for the elderly.
After reviewing the service information of 85 local,
privately run residential care homes for the elderly
(“elderly homes”), the Council found wide variations
in the basic monthly fees charged - from HKS4,500
to HK$21,000. On top of an initial administrative
fee, additional fees were charged for items such
as outpatient escort services, diapers, electricity,
and toilet paper. Medical services such as wound
cleaning, blood glucose testing and medical check-ups
also incurred additional charges, the difference of
which varied from one establishment to another
anywhere between twice to as high as nine times. Service levels also varied,
as evidenced by diaper changing and bathing frequencies. All these extra
charge could add up to a fee beyond the expectations of consumers. The
Council reminded consumers to check details of all charges, and to choose
an elderly home that meets the needs of their elderly family members. If
possible, bring them for a visit to choose the most suitable one.
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Groceries
Annual Supermarket Price Survey

In the year under review, the Council continued its annual supermarket
price survey of a basket of 200 top-selling items sold in three major
supermarket chains. Compared with 2013, the aggregate average price
of the basket increased by 1.8% in 2014. Among the 13 categories
of products, nine recorded an upward trend with aggregate average
increases ranging from 0.045% to 6.7%.

Hot / powdered drinks and dairy products / eggs recorded the most
significant increases of 6.7% and 4.9% respectively, exceeding the 2014
Composite Consumer Price Index of 4.4%. Aggregate average prices for
three categories decreased by 0.1% to 3.5%. One category remained
unchanged in aggregate average price.

In the 45 sub-categories, analysis showed 34 product groups increased
in aggregate average prices from between 0.2% to 15.2%. Two product
groups showed double-digit increases - evaporated/condensed milk —
up by 15.2%; and butter / margarine, which increased by 11.4%. Other
product groups with notable price increases were nutritional powder
(9.7%); juice / juice drinks (8.9%); and instant coffee (8.7%). On the
other hand, 10 product groups decreased in aggregate average prices
by 0.2% to 6.4%, notably, edible oils (-6.4%), prepackaged cake (-4.4%)
and carbonated drinks (-4.1%). Pet food was the only product group
remained unchanged in aggregate average price.

Online Price Watch

The Council collects daily prices of products from online food stores /
supermarkets for displays on its Online Price Watch website which has
been improved to include new sub-categories of products. In March 2016,
information from a health and beauty chain store was added. The
incorporation of the new retailer chain and system
optimisation during the year under review saw the
total number of items monitored increasing from
1,850 to about 2,000. The website’s average
number of unique visitors per month increased
from approximately 25,500 to 27,900. A majority of
these visitors came from the Greater China Region
including Hong Kong (70%), the Mainland (15%) and
Taiwan (5%). Among many product categories, the
most viewed categories covered Infant and Follow-up
Formula Milk Powder, Baby Care Products and Chocolates.

Online Services

Online Shopping for Fresh Foods

Purchasing fresh foods online is growing in popularity. The Council studied
the food categories, terms of service and delivery arrangements of more
than 40 local online fresh food retailers and conducted a small-scale trial
order of some chilled or frozen food requiring low-temperature storage from
eight of them. Of the 40-plus online retailers surveyed, some claimed to
possess a “Food Factory Licence” or “Food Factory Environmental Hygiene
Licence”, others claimed to be food importers and / or distributors whilst
the rest-did not provide any information on whether they held any relevant
licences or permissions. It was difficult for consumers to confirm if the online
retailers had obtained the necessary licences, permissions or registrations.
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In the trial order of raw oysters, sashimi, frozen and cold food items
from eight online retailers, one retailor failed to seal their sashimi
properly and signs of defrosting were observed in their fruit sorbets.
As for the other seven online retailers, four of the deliveries arrived
in good condition and without obvious signs of defrosting, but in the
other three deliveries some of the frozen meats had begun to defrost.

Out of the more than 40 online retailers studied, only 11 clearly stated
their chilling / freezing arrangement for deliveries. Setting aside the
original quality of the products themselves, the packaging and delivery
process through to temperature control during transportation can
adversely affect the quality and condition of the product upon delivery
and exposing them to risks of contamination or deterioration. The
Council is glad to see that the Government took immediate actions to
introduce new legislation to regulate selling fresh food online.

Internet Privacy

As communication technologies become part of our lives, complaints
related to privacy also increased.

On this premise, the Council conducted a study into how personal data
is collected online with the aim of educating consumers on how to
best protect their privacy from misuse whilst enjoying the convenience
of the internet. Personal data can be collected and used by traders in
the following ways:

Social media network activities - using tracking technology devices,
traders can track and trace user’s personal information and surfing
habits;

Membership registrations - traders formulate sales and promotion
strategies based on data collected from members;

Quiz games / market surveys - typically prizes are offered to attract
users to participate in quizzes or market surveys, giving traders
access to participants” information.

Personal data should always be carefully managed and guarded. Be
it online or offline, consumers are reminded to stay alert and strike a
balance between data sharing and privacy protection.

Personal Finance
Overseas Transaction Fees for Locally Issued Credit Cards

In a survey of 21 local credit card issuers, the Council found significant
disparity between the fees incurred from overseas transactions.

Some cards issuers waived transaction fees for purchases of goods and
services by consumers in-the local currency at destination but others
charged fees in one instance as high as 2.45% on each transaction.

Consumers may have the choice to pay in HKD when using their credit
cards abroad, through a Dynamic Currency Conversion (DCC) service
provided by foreign merchants or currency conversion service providers.
From the examples that the Council has come across, currency conversion
companies could impose transaction fees between 3% to as high as 5%.
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With reference to an example of a credit card claiming “fee waived for
overseas spending”, consumers who chose to pay by DCC did not incur
a transaction fee from the card issuer, however both the credit card
association and DCC service providers imposed fees of 1% and 3% - 5%
respectively, equating to anywhere from 4% - 6% of the total spending
amount.

Unless there are significant fluctuations in the relevant foreign
currency exchange rates in the short term, the Council advised
consumers to pay in the destination’s local currency, which usually
incurs lower transaction fees.

Storage Services
Mini-Warehouse Services

Many Hong Kong families rent mini-storage to store infrequently
used items. In view of the growing choices in the market, the Council
examined the service details of 13 mini-warehouses and six valet
storage companies so as to offer useful consumer tips for reference.

A comparison of charges of mini-warehouses operated by 13 companies
found that listed fees for renting a 16 square feet mini-warehouse
ranged from HKS$383 to HKS1,418
per month with a difference up to 2.7
times. In addition to such substantial
price differences were also significant
differences in service details, terms
and conditions. Of the surveyed
mini-warehouse companies, 12
offered discounts for prepayment,
however, such prepayment was
non-refundable in the event of early
contract termination. The sizes
of mini-warehouses are generally
expressed in terms of gross floor
area or carpet area, and of those
surveyed, 12 companies claimed to
offer a high efficiency ratio between
90% and 100% of the expressed gross
floor area, some others in the market can offer 70% only.

N

Compared to mini-warehouse services, valet storage services can save
consumers the transport and pick-up time and efforts of stored items.
Typically, consumers enjoy a lower monthly fee but with limitations
on storage space and the weight of stored items. Of the six surveyed
valet storage providers, five charged by the number of storage boxes,
with monthly fees ranging from HKS48 to HKS50 per box. While the
first round of box delivery and pick-up was provided free of charge
by all the companies surveyed, subsequent deliveries and pick-up
would incur charges. The maximum charge for a single delivery could
be equivalent to up to 2.6 times the monthly rental. There were also
restrictions on courier schedules and number of boxes per delivery
which could be inconvenient for consumers.
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Travel Services

Flight Booking Sites

Nowadays, many consumers prefer to search for and
purchase air tickets from online travel booking sites.
The Council examined eight such online sites, yielding
interesting results consumers should take note of.

Search results of airfares were generally shown in
ascending order of prices and four surveyed sites
displayed the net airfares excluding fuel surcharges,
airport and Government duties and other service
charges. Consumers would have to complete the entire
booking process prior to getting the final cost of the tickets. The
sorting of airfares based on net value are inaccurate reflections
of the total cost and fails to meet expectations of consumers
searching for the cheapest total fare.

Not only should consumers be more mindful of these pricing strategies,
they should also be careful of pre-selected optional items that incur
additional, but not always necessary, charges. Four of the surveyed
sites had chargeable items pre-selected and automatically added to
the online shopping carts including travel insurance, pocket Wi-Fi set,
and travel kit. Consumers had to remove each optional extra they
did not require before confirming payment in order to avoid making
non-refundable purchases.

Of the surveyed sites, six had included provisions in their terms
and conditions to reserve rights to make alterations unilaterally.
In other words, even after completion of the transaction and
confirmation of payment, these online providers could still change
prices or even cancel transactions at any time. The Council
finds such provisions unreasonable and deeply unfavourable to
consumers.

To enhance consumer protection the Council urged the online
travel booking sites to improve price display by showing total
costs inclusive of taxes and additional charges. Moreover, optional
extras should not be automatically pre-selected and unfair terms
should be removed to enable consumers to make purchases in a
fair environment.
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Travel Insurance Coverage for the Elderly

The Council conducted a survey analysing 39 single-trip travel
insurance plans and 32 annual travel insurance plans offered by 13
insurance companies. About 70% of the single-trip plans had an upper
age limit for coverage at between 70 and 90, with the ceiling for most
of the plans at 75 years of age. All annual plans had a maximum age
limit ranging from 65 to 90, and most of the plans were capped at 70 or
75 years of age. A majority of the single-trip and annual plans specified
that if the insured person was aged 65 to 75 or above, the maximum
claim for personal accidents was only between 12.5% and 83% of the
insured amount, depending on the plan. As for medical expenses,
over half of the surveyed plans offered lower insurance coverage to
people who are above a specific age, ranging from 25% to 83% of the
insured amount. For emergency medical evacuation or repatriation,
three plans (applicable to both single-trip and annual multiple travels)
lowered the maximum coverage provided if the insured person had
reached the age of 71.

It is the Council’s view that if insurance companies are to develop the
seniors travel insurance market, they should design insurance plans
to cater for the needs of older travellers. For example, the maximum
benefits of medical expenses, personal accidents, emergency
evacuation and repatriation support coverage should be adjusted to a
level comparable to those for younger insured adults, so as to provide
better protection for older travellers.
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Textbooks

Textbook Price Survey

The Council has been conducting annual textbook price surveys, the
results of which have been a useful reference for stakeholders. In 2015, the
average increase in textbook prices was 4%, exceeding the 3.7% increase
of the previous year and the 3.6% increase the year before that, but lower
than the inflation rate of 4.4% over the same period.

In this survey of 634 commonly
used textbooks from 25
publishers, the Council found
that a majority (97.3%) of
them would increase prices
by between 1.6% and 7.4% in
the new academic year. Only
17 textbooks (2.7%) would not
make price changes but most
of these were for non-major
subjects such as Religious
Education, Music, History,
Life Education and Chinese
Literature. None of the textbooks surveyed had decreased in price, a
scenario that had been observed for two consecutive years.

Textbook Expenditure Survey

For the annual textbook expenditure survey, conducted with the help
of the Education Bureau, the Council collected textbook lists for the
new academic year from 51 primary schools and 42 secondary schools.
The survey results revealed that the expenditure for mandatory
textbooks and learning materials had increased from the previous
year by an average of 4.2% for primary school classes and 3.2% for
secondary school classes, the latter increase being the same as
the CPI rate of 4.2% during the same period. The average textbook
expenditure for primary school students was HK$2,561, with Primary
One being the lowest (HKS2,472) and Primary Three the highest
(HKS2,638). The average increase rate in different grades was between
2.2% (Primary Six) and 7.1% (Primary One). For secondary school
classes, the average textbook expenditure was HKS$2,395, with Form
Six being the lowest (HK$861) and Form Four the highest (HK$2,963).
The variation in average textbook expenditures among different
grades ranged from a reduction of 8.7% (Form Six) to an increase of
5.4% (Form Four).

The survey found that only very few surveyed schools had adopted
e-textbooks, which have not demonstrated any significant price
advantage over conventionally printed textbooks. In addition, schools
had to invest in ancillary facilities, such as tablet PCs in order to teach
with e-books, resulting in many schools having reservations about
pursuing electronic teaching. The survey also noted that a minimum
discount of 5% would be provided to students by most bookstores
collaborating with schools. Of these, 24 bookstores offered discounts
from 11% to 25% on primary school textbooks.
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FOSTERING COMPETITION AND
A FAIR MARKETPLACE

feEmZHRRNL

The Council undertakes researches and studies on various

aspects of market behaviour to advocate fair competition
and ensure best practice in the marketplace. Responsible

trade practices and a level-playing field are conducive to
l ensuring better prices, increased choices and higher quality
of products and services, which are all desired effects of

consumer satisfaction and economic efficiency.
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During the year, the Council advised the Government and the trade on
various matters by way of in-depth studies regarding competition and
trade practices in different sectors, as well as through consultation
submissions™.

Ensuring Competition Safeguards in the
Marketplace

To foster a fair and transparent marketplace is one of the Council’s
functions, so the Council has been working closely with the
Competition Commission (the Commission) pertaining to competition
issues across different industry practices.

Leniency Policy for Undertakings Engaged in Cartel Conduct

The Council submitted its views concerning the Draft Leniency
Policy for Undertakings Engaged in Cartel Conduct released by the
Commission. A well-designed and well-managed leniency policy
contributes to effective enforcement against cartel activity and a
penalty waiver provides an incentive to cartel participants to provide
information to the Commission.

In the proposed policy put forward by the Commission, the full waiver of
pecuniary penalty is available to the first applicant only, so as to provide
a strong incentive for a cartel participant to be the first to disclose
information about the cartel and activities, but the policy may have the
unwanted effect of discouraging any other participants from coming
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forward. The fear of detection may induce other cartel members to destroy
evidence to counteract the adverse effect of the information provided by
the first discloser. The Council suggests offering tiered rewards for second
and third members of the cartel who offer information, say up to 50% and
30% penalty reduction, respectively, as is practiced in other jurisdictions.
This will ensure the Commission can obtain quality information and
corroborating evidence from multiple participants of a cartel network,
instead of relying on the information and evidence of only one.

Block Exemption Application Regarding Liner Shipping
Agreements

The Council put forward its view on the block exemption application
for certain agreements, including Vessel Sharing Agreements (VSAs)
and Voluntary Discussion Agreements (VDAs), submitted to the
Commission by the Hong Kong Liner Shipping Association (HKLSA).
VSAs refer to capacity sharing and VDAs relate to charges, both are
determined and imposed by competing liner members of collective
groups of shipping lines and could be construed as cartel conduct.
The Council has a concern with any exemption that might be given to
the HKLSA, given the effect that any market distortion could have on
consumer welfare through increased costs for Hong Kong businesses
that could then be passed on to consumers. Close scrutiny is essential
in order to safeguard against any anti-competitive effects of shipping
liner agreements on markets, shippers and consumers.

The Council recommended the Commission to reference the
development and experience of block exemption regimes in
Europe and other jurisdictions where the competition regulatory
model is similar to that of Hong Kong, and to conduct detailed
analysis into the effect of the block exemption decision on different
liner carrier markets. This analysis should focus on performance,
average revenue, rate volatility, market concentration and market
share stability. Without solid evidence from overseas studies and
guantitative evidence to demonstrate economic benefits generated
from the agreements, the Council suggested the Commission take a
precautionary approach and not to grant an exemption.

Discussion Forum on Competition in Electricity Markets

To advocate the value of promoting competition in the electricity
sector, a discussion forum on Competition in Electricity Markets was
co-organised by the Commission and the Council to explain respective
positions on the issue and provide a platform for sharing of insights and
experiences from local and overseas experts. The forum explored how in
future Hong Kong’s electricity market could be opened up to renewables
and tri-generation service providers )

as well as how experiences of market g fiils .
liberalisation in Mainland China and
Singapore could be relevant. The
forum was attended by around 100
participants and facilitated fruitful and
interactive discussions on the topic.

Discussi

Competition in Electricity Markets
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Improving Market Regulation
Mandatory Provident Fund Schemes (Amendment) Bill

Further to its previous submission in response to a consultation
paper on Providing Better Investment Solutions for MPF Members,
which proposed introducing a core fund, the Council expressed its
reservation about the “opt-out arrangement” under the Default
Investment Strategy (DIS) proposal in the Amendment Bill.

The Council considered that it was not beneficial for consumers to
make the transition to an “opt-out arrangement” as this could incur
potential loss to concerned scheme members. On the contrary,
the Council opined that an “opt-in approach” would avoid possible
disputes and legal proceedings arising from the transfer of accrued
benefits (especially if they incur financial loss) to the DIS without
express investment instructions from scheme members. The Council
also recommended that the proposed 42-day reply period when the
change takes effect should be extended, and that public education
prior to the implementation of the DIS would be crucial.

Review of the Environmental, Social and Governance
Reporting Guide (ESG Guide)

The Council gave comments on the Review of the ESG Guide issued by the
Hong Kong Exchanges and Clearing Limited (HKEx). Whilst supporting the
HKEx’s proposals to amend the Main Board Listing Rules to require issuers
to disclose ESG information on an annual basis and upgrade certain parts
of the ESG Guide (e.g. key performance indicators (KPIs) under the subject
area “Environment”) to “comply or explain”, the Council considered it
crucial for HKEx to draw up a list of explanations in the new ESG Guide and
require issuers to provide the applicable explanation in case of deviations
from the “comply or explain” provisions.

Given the importance of product safety in the protection of consumers’
interests, the Council also suggested HKEx to upgrade and include more
KPIs under the aspects “Supply Chain Management” and “Product
Responsibility”. The Council further recommended that HKEx set a timetable
to review and monitor the compliance levels of issuers after implementation
of the new ESG Guide and a plan for upgrading all KPIs in the ESG Guide.

Financial Institutions (Resolution) Bill

In its submission to the Legislative Council Bills Committee, the Council
supported the legislative proposals as set out in the Financial Institutions
(Resolution) Bill which incorporated the suggestions in the Council’s
submissions, such as the introduction of a review mechanism by providing
the Financial Secretary with the power to designate financial institutions (Fl),
both regulated and unregulated, as being within scope; the protection of
client assets as part of the resolution objectives; and the establishment of a
lead resolution authority for Fls in different sectors of the financial system.

To enhance public confidence in the regime, the Council further suggested
a regular and on-going review of the scope of the resolution regime
and disclosure of any change in the scope. The Council also considered
it important for the lead resolution authority of a cross-sector Fl to
coordinate effectively and efficiently and be consistent in-securing the
resolution objectives, and was of the view that any resolution costs
should be included in the resolution package to be considered by the lead
resolution authority.
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Enhancing Information Transparency and
Accuracy

Air Passenger Departure Tax (APDT)

The Council initiated a study into the APDT refund arrangements of
airlines in Hong Kong. Of 24 surveyed airlines, three budget airlines’
responses stated explicitly that an administration fee would be
imposed on passengers applying for APDT refund which the Council
deemed inappropriate under current regulation. As for the remaining
21 airlines, even though some responded that no administration fee
would be charged, the Council found wordings such as “a reasonable
administration fee will
be charged” on their
websites, which can create
confusion for consumers
making their refund
applications.

Furthermore, it was found
that 14 of the surveyed
airlines required passengers
to take action and file
refund applications through
designated channels, failing
which the APDT would not
be refunded. The Council
was highly concerned
about how airlines handle
the unclaimed APDT, in
addition to the substantial
differences in the time limits
and processing times for APDT refund applications among different airlines.

In response to the Council’s study findings and recommendations, the
Civil Aviation Department (CAD) issued letters to airlines reminding them
of the statutory requirements relating to free APDT refund. The CAD
would also work with the industry to draft clear

guidelines for free APDT refund and appropriate idhs
procedures for handling unclaimed refunds. %'ﬂ}ﬂg
Tracking of Retail Prices of Auto-Fuels

As part of an on-going project commissioned by the “
Environment Bureau, the Council is tasked to collate ;

and publish up-to-date retail prices of auto-fuels on . _
its website and via two smartphone applications for car drivers. L J_"' B
Apart from pump prices, the Council also provides information 1t

on the latest promotional offers and other relevant information
from the fuel companies for the purpose of enhancing price
transparency in the marketplace and enabling consumers to make

b
informed choices. . a‘l i
Regarding allegations and complaints about fuel companies’
pricing tactics such as “quick going up, slow coming down” and
“more going up, less coming down”, the Council will continue
its price monitoring role and conduct further analysis on auto- HAY B

fuel retail price movements and trends in Hong Kong.
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Strengthening Consumer Protection
Voluntary Health Insurance Scheme (VHIS)

In response to the consultation paper on VHIS, the Council welcomed
and supported the Food and Health Bureau’s proposal of essential
protection of consumers by means of regulating healthcare insurance
plans, and highlighted several suggestions related to the minimum
requirements, including increasing the surgical limit in the benefit
schedule, devising a mechanism to relieve borderline case individuals
from the high-risk pool, extending the window period relating to
migration of policies from one year to three years, portability with
no re-underwriting, and making it mandatory for hospitals to provide
inclusive packaged pricing for common treatments and procedures
and disclose claims records.

The Council also commented that the impartiality of the new
regulatory agency under the VHIS mechanism should be clarified
and that the agency should be mandated to handle sales-related
complaints.

Promoting Good Business Practices
Development of Industry Code of Practices

In order to promote self-regulation across various business and
professional associations, the Council has been collaborating with
different industries to develop relevant codes of practice.

Following the release of the Code of Practice of the Laundry
Industry (the Code) in July 2015, the Council worked with the
Laundry Association of Hong Kong (LAHK) on the establishment
of an independent Complaints Review Committee comprised of
prominent personages and Legislative Council Members from outside
the industry to handle consumer complaints. The Council and LAHK
commit to periodic
review of the Code, levels
of compliance among
industry operators as well
as the effectiveness of
the Complaints Review
Committee.
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ADVANCING LEGAL PROTECTION

FOR CONSUMERS

N3 B R R IR /

and welfare of consumers.

Consumers are better protected if their rights are stipulated in law or codes of
practice and in this regard the Council advances legal protection for consumers
by submitting views to the Government and other relevant bodies regarding
legal developments, regulatory regimes and codes that may affect the position

HBEERE WRHEERSEARNERTRIDIIR HEEMSFIEFHN

RE- LA SR AIRER B HEERRNERRRE BEHE AT RAREFM

BRAKERERR-

Submissions on Legal Protection

During the year under review, the Council made five submissions
to enhance legal protection of consumers to the Government and
relevant bodies on matters relating to the legislative proposal
to encourage making of apologies, legal protection rendered to
consumers as unsecured creditors, and third party funding for
arbitration. The Council also commented on the draft code of practice
for pharmaceutical manufacturers and authorized persons.

Consultation on the Draft Code of Practice for Licensed
Manufacturers and Registered Authorised Persons

In its submission to the Pharmacy and Poisons Board, the Council was
supportive of the objectives of the Draft Code to ensure the entire
manufacturing process of pharmaceutical products in Hong Kong
would meet public expectations of safety and that the products would
meet consumer expectations of efficacy.

To better achieve these objectives, the Council suggested addition of a
requirement for licensed manufacturers to manage the transportation
process of pharmaceutical products, as well as a requirement for
timely reporting of any suspected and proven serious adverse drug
reactions to the Drug Office. The Council also proposed that the
exact requirements for an individual to be eligible for registration as
an Authorised Person, for example professional qualifications and
minimum years of experience, should be clearly specified. Besides, the
Council suggested that a licensed manufacturer should have more than
one Authorised Person so as to ensure no interruption or disruption on
compliance with the Code in the manufacturing process.
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Consultation on Enactment of Apology Legislation

In response to the two rounds of consultation on enactment of the
Apology Legislation during the reporting period, the Council made
two submissions in support of the proposed legislation, clarifying
the legal consequences of apology making and encouraging apology
making in circumstances where such apology can facilitate amicable
settlement of disputes. The Council agreed with the recommendation
that the proposed legislation should take the form of a standalone
piece of legislation, specifying also that an apology shall not affect any
insurance coverage available to the person making the apology.

Based on its experience in handling consumer complaints, the Council
suggested that statements of fact in connection with the matter in
respect of which an apology has been made should be treated as part
of the apology and protected as such. However, flexibility should be
retained in the interest of securing justice by giving the Court the
discretion to admit such statements of fact as evidence against the
maker of the apology in appropriate circumstances.

Submission on Companies (Winding up and Miscellaneous
Provisions) (Amendment) Bill 2015

Whilst appreciating the underlying objective of the legislative proposals
to facilitate more efficient administration of the winding up process and
enhance protection of creditors through streamlining and rationalising
the winding up procedures, the Council invited the Bills Committee of
the Legislative Council to give due consideration to the vulnerability of
consumers as unsecured creditors in the event of corporate insolvency of a
retail merchant. Being part of the class of unsecured creditors, consumers
are more likely to recover nothing or only a tiny fraction of proceeds when
the realised assets of the insolvent company are distributed. Unlike lenders,
suppliers or investors, consumers lack the means to assess the financial
viability of the retail merchant and are not in a position to negotiate for
terms that mitigate default risk or to acquire insurance against such risk.

The Council suggested that the position of consumers could be moved
up on the list of creditors so as to lessen the inequality between
consumers and other unsecured creditors in terms of bargaining power
and access to information.

Consultation on Third Party Funding for Arbitration

In general, the Council agreed that the Arbitration Ordinance should
be amended to permit third party funding for arbitration taking place
in Hong Kong, as long as it might serve the purpose of enhancing the
rights of consumers to access for justice.

The Council believed that third party funding might encourage
consumers who are under financial constraints to use arbitration to
resolve disputes with traders, which in turn can reinforce the role of
arbitration as a form of access to justice in consumer protection. The
Council considered it pivotal to have clear and high ethical and financial
standards for third parties providing funding to parties to arbitration.
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DISSEMINATING CONSUMER INFORMATION

-
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& Quantum leaps in technology have completely changed the information
environment with mobile device applications offering consumer information
simply at their finger tips. As the key channel for consumer information,
the Council has been capitalising on the rapid development of the dynamic
world to disseminate interactive information through a myriad of media,
including print, broadcast, electronic and social media platforms. The

firmly believes that clear, simple and transparent information at the

ight time and place empowers consumers to be vigilant against undesirable
trade practices, avoid unsafe goods and substandard services, and helps
them make responsible decisions.
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CHOICE Magazine (=) AT

The Council’s monthly magazine, CHOICE Magazine, is widely AeH R CERE) BRIZARBIATEHER
acknowledged as an independent and impartial platform upon Ta EBEABRRKAIE - ENGENESN
which consumers can access credible, reliable and useful advice and B - GHBATIREREE Y NAARESY
information. The magazine features latest reports on tests, surveys SOCEBNMERS  THSENE QRS
and in-depth studies on a wide range of consumer goods and services. HEAE A -

At the core of the Council’s identity is a
commitment to independence,
neutrality and impartiality.
To uphold these cornerstone
principles, CHOICE Magazine does
not feature advertisements or accept
contributions of any form.
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The print version of CHOICE Magazine
is available through subscription
and sales via retail outlets including
newsstands, convenience stores,
supermarkets and bookshops across
the territory. The overall combined sales
of CHOICE Magazine totalled 244,600
copies in 2015-16, split evenly between
subscription and retail sales. Over 55,000
downloads of the online versions were
recorded during the year under review.
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The July 2015 issue (#465) featuring, among
other topics, the test report on permanent

hair colouring products was the best seller of

the year. The August 2015 issue (#466), ranking
second in the best-selling list, featured in the
cover story LED light bulb efficiency comparison
while the third best seller title went to November
2015 issue (#469) covering the test report on the
safety and energy efficiency of multi-functional
thermos ventilators.

At the Hong Kong Book Fair, held in July 2015, CHOICE

Magazine was very well-received by visitors with 1,501 new
subscriptions acquired on site - the second highest since the Council
joined the Fair in 2007.

Enhancing Communication through the Internet

The Council is, and continues to be, committed to empowering consumers
to protect their own rights. In October 2015, the Council’s website (www.
consumer.org.hk) underwent a series of improvements and optimisation
on both page design and content in order to better disseminate
information to consumers. User experiences have been significantly
enhanced with improved search functions, newly introduced multimedia
elements, and barrier-free features tailor-made for the visually and hearing
impaired. Upon completion of the website optimisation in October 2015
through to the end of March 2016, over two million page views were
registered, with the number of unique visitors reaching 616,000. The
monthly page views during the six-month period increased from 230,000
to nearly 440,000, and the number of unique visitors also increased from
56,000 to 140,000. In total, more than one million unique visitors browsed
the Council’s website and nearly five million page views were registered
during the year under review.

To keep up with the times the Council introduced CHOICE Magazine
overview, infographics and multimedia videos on the website in addition
to regular press releases, product recall and alert notifications, and
Government submissions, creating a wider variety of information for
consumers to access easily.

A new online column, “Special Feature” was launched presenting
pertinent information on current issues under specific themes for ease
of access by consumers.

“Winter Special” was the first themed feature published at the end
of 2015 providing consumption and safety tips on down jackets,
electric heaters and other products. Upon its release, a record high of
more than 27,000 daily page views was achieved, with 10,000 unique
visitors. Overall page views of the website increased dramatically
thanks to strong media coverage of this new feature.

Currently, an average of no less than two video clips are uploaded to the
website each month, the contents of which range from CHOICE Magazine
cover characters offering special consumer tips, to test and survey results
on a wide variety of products, and services for consumers’ reviews. During
the year under review, the Council produced nearly 30 video clips featuring

total sales

~244,600

copies

CHOICE Magazine
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issues reported in CHOICE Magazine as well as other activities, including
video clips highlighting the unscrupulous trade practices of seven local
pharmacies / medicine shops. The Council will continue to produce more
videos and infographics to present information in more visually impactful
ways via the internet.

Shopsmart, the Council’s webpage providing Mainland visitors with
tailored information and shopping tips relevant to them received more
than 2.1 million page views from nearly 420,000 unique visitors during
the year under review.

Empowering Consumers through the Media

The Council maintains close contact with the mass
media on all issues related to consumer interest.
Such collaboration greatly facilitates the fulfilment
of the Council’s statutory duty to disseminate
consumer information to the public in an efficient
and effective manner.

The Council endeavours to provide comprehensive
information upon media requests and proactively
conveys messages and comments to address
consumer concerns through a wide array of
programmes and via the monthly press conferences
for the launch of CHOICE Magazine, and featured
interviews that follow.

During the year under review, nearly 150 press
releases and statements were issued, covering
selected topics published in the CHOICE Magazines,
and on the Council’s responses and position
concerning significant consumer issues.

Media coverage is crucial in drawing attention
to prominent incidences of consumer related
issues. The tainted water scare and the Council’s public sanction of
seven pharmacies / medicine shops for unscrupulous sales and trade
practices in July 2015, as well as the sudden closure of furniture and
electric appliance retailer, DSC chain stores in August 2015, shocked
consumers.

The Council received nearly 200 media enquiries on these three
issues alone, which generated 146 pieces media coverage. Through
such intensive media coverage the Council was able to effectively
communicate its position while delivering timely and relevant
consumer advice.

Through her contribution of nine articles via the bi-weekly column
“SHEIE" in the online version of am730, as well as seven articles
in a regular column “BHTNAE” in the Ming Pao Daily News since
September 2015, the Council’s Chief Executive shared with readers her
tips and insights on being a smart consumer.
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Raising Public Awareness
through News

Highlights of the year under review
include the Consumer Rights
Reporting Awards and the Top
Ten Consumer News organised in
collaboration with the news media
industry. By encouraging reporting
on consumer issues, these two
campaigns helped promote consumer protection and raise public
awareness of consumer rights.

The Consumer Rights Reporting Awards

The 15th Consumer Rights Reporting Awards was jointly organised by
the Council, the Hong Kong Journalists Association, and the Hong Kong
Press Photographers Association with the objective of encouraging
and acknowledging excellence in reporting on consumer rights issues.

The newly introduced Campus Newspaper category inspired students
in higher education institutions to report consumer news via their
campus media platforms. Along with Print News, Print Features,
Television News, Television Features, Radio News, Radio Features and
Press Photography, a total of 224 entries competed for various awards
in eight categories.

The winning entries highlighted some of the popular consumer
topics during the year, such as food safety, bid-rigging of building
maintenance work, as well as fake gold ornaments**

Top Ten Consumer News (Year of the Goat)

The Top Ten Consumer News jointly organised by the Council, i-CABLE,
Radio Television Hong Kong, Hong Kong Economic Times, and Sky Post
has entered its 12th year and attracted a record high of 3,937 voters to
participate in this annual event.

Members of the public were invited to vote for the Top Ten Consumer
News out of a shortlist of 20 pieces of coverage considered most
important to consumers in Hong Kong during the year. Coverage on
abuse of the elderly in a local nursing home drew the most votes
(nearly 3,470) and triggered heated discussion on protecting the
rights of vulnerable consumers. Coverage on the plastic bag levy and
environmental protection
received over 2,770 votes and
was ranked third in the Top
Ten Consumer News List".

Three new categories of
consumer news - Most
Outrageous, Most Gratifying,
and Most “Like”, were
introduced to attract higher
participation in this event.
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12 See Appendix 10 for the list of adjudicators and winning entries of the 15th Consumer Rights Reporting Awards.
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EMPOWERING CONSUMERS THROUGH EDUCATION
BB R R BERRERET]

Knowledge is the key to empowerment. One of the many
ways the Council empowers consumers is through education
programmes for various target groups including youth, elderly,
new immigrants, teachers, and the vulnerable. During the year
under review, 220 education talks, workshops and seminars
spanning topics encompassing rights and responsibilities,
consumer protection laws, sustainable consumption,
subscriptions to telecommunications services and product
safety were conducted to enable consumers from all walks of
life to acquire the necessary skills and knowledge to facilitate
rational consumption and responsible consumer behaviour.

HHEMENE HEERAAFEAN RE HREBEAL HEIRHZEHFEEMLE
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Enhancing Youth Awareness in Consumer Rights REEEANEBERSS

The Consumer Culture Study Award HEYrERREE

In collaboration with the Education Bureau, the 17th Consumer SEEHASRAETEARN TYB L ERRE

Culture Study Award (CCSA) took place during the year under review. O EARLEHE SAMERS AR

The CCSA is one of the largest project-based learning platforms for EEFERE I — o B19994F » THRLHE

local secondary school students and since its inception in 1999 has $ AR 343 B RIB66,0004 B4 4 5
~ = & s = LM

attracted the participation of more than 66,000 students in 12,913 PR N = b se8
particp a _ 12,913BXE 1 « SN HIER 4 BT Dk SR o 3
teams from 343 schools. Participants were asked to select their own
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topic of interest on local consumer culture and submit a report on ESERRNRE DARP T ERUER
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their chosen subject in any format. HE
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This year’s event attracted
participation of 993 teams
from 80 secondary schools™.
More than 2,500 teachers and
students attended introductory
talks organised by the Council,
during which they were guided
to contemplate a wide array of
consumer issues, and explore
appropriate methods for
conducting cultural studies.
Through these talks and the
subsequent active engagement of students in conducting their chosen
study, their understanding and awareness of consumer issues were
enhanced and analytical ability strengthened.

14 See Appendix 12 for the list of winners of the 17th Consumer Culture Study Award. 2+t DHE UL ERREE | SIEL8 B+ - 54
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Additionally, 123 sessions including 77 consultation sessions and 46
workshops covering over 30 topics were conducted for more than
5,700 teachers and students as a supportive activity of the CCSA. The
objectives of these activities were to stimulate creativity and interest in
a variety of issues including consumers’ responsibilities and sustainable
consumption. Council staff also shared with participants their insights
on conducting effective and interesting cultural studies.

School Workshop Days were also held in 21 schools to support the learning
interests of the participants. On a School Workshop Day, the Council
conducts four to five different workshops for as many as 200 students each
session, exposing them to different experiences and training.

Two Consultation Days with four sessions, as well as 77 sessions in
individual schools, were held during the year under review supporting
teachers and students in developing their project ideas and skills.

The CCSA is well received by schools with 66% of participating schools
having joined the event for two or more consecutive years. The study
completion rate of participating teams was a high 98%.

Over the years, the CCSA has collected over 12,000 student reports
which helped enrich the archives on local consumer culture studies
and the teaching resources for consumer education.

Youth Development

During the year under review, more than 50 secondary school and
undergraduate students participated in the Youth Development
Service Scheme of the Council.

Under this Scheme, youth volunteers receive comprehensive training
and practical opportunities from supporting various events and projects
of the Council. Participants are also enlisted to provide support on
independent tasks including working on community projects and
production of educational materials. Throughout the years, many
participants of the scheme have remained active contributors in the
Council’s activities even years after graduation.
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The Council also provided summer
internship for nine students from
three local and one Mainland
universities, including the Hong
Kong Institute of Education,
Hong Kong Shue Yan University,
the Open University of Hong
Kong and Shantou University.
Furthermore, eight local tertiary
students were engaged in training
programmes providing them with
opportunities to acquire practical
on-the-job experience across different departments.

Programmes on Consumer Related Laws & Sustainable
Consumption for Post-secondary Colleges

To enhance teachers’ and students’ understanding of the Trade
Descriptions (Unfair Trade Practices) (Amendment) Ordinance 2012,
the Council organised a series of seminars for students of the HKU
SPACE Community College in April 2015.

The recently implemented Competition Ordinance and sustainable
consumption were also topics of great social concern. The Council, in
collaboration with the Hong Kong Institute of Vocational Education,
delivered six introductory lectures across various campuses of the
Institute in the first quarter of 2016.

Education Programmes for Vulnerable Groups

The Council recognises that certain population groups may be exploited
by unfair trade practices due to their social status, physical or mental
disadvantages. Reaching out to educate these
consumers is crucial in building a fair, equitable
and inclusive market.

Consumer Education for Senior Citizens

Forty-six education programmes designed for
senior citizens were held in collaboration with
social and community service organisations
during the year under review. Tailored to meet
the needs of senior citizens, the education
programmes focused mainly on health and
safety concerns in the purchase and use of goods
and services popular with senior consumers,
including health food and equipment, household
appliances and dried seafood. Other well-received topics were those
providing precautionary tips against consumer traps.

Joint Quarterly Case Forum with The Hong Kong Council of
Social Service (HKCSS)

The Council and the HKCSS jointly organised the quarterly Case
Forum for Elderly Consumers, bringing together the elderly, social
workers, and stakeholders to discuss important issues faced by elderly
consumers.

The first Case Forum focusing on the telemarketing of health check offers
was held in December 2015. Pursuant to positive feedback from participants,
subsequent Case Forums were scheduled for April and June 2016.
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During the forum, representatives from organisations for the elderly
were invited to act out case scenarios, after which participants
shared actual experiences and concerns. The host and Council’s
representatives from Complaint and Advice Division, and the Legal
Affairs Division provided tips to enhance self-protection and avoid
pitfalls. Video taken from the Case Forum was used to create a
consumer education resource to be used in community centres for the
elderly, benefiting those who were not able to participate on the day.
The Forum also provides the Council with an opportunity to better
understand the needs of senior consumers within the community.

Consumer Education for New Immigrants and the Disadvantaged

New immigrants and the disabled are two social groups vulnerable
to the risks posed by unfair trade practices. The Council’s constant
concern for these groups has led to the design of specific education
programmes to help mitigate risks.

In collaboration with Christian Action and International Social Service
(Hong Kong Branch), the Council delivered eight educational programmes
during the year under review to new immigrants from Mainland China.

An additional 15 specially designed programmes were also delivered
to disadvantaged groups such as the hearing impaired and students
with mental disabilities or special educational needs.

Train the Trainers
Training Programmes for Teachers

As a result of the Government’s favourable response to the Council’s
suggestion to incorporate consumer education into the secondary school
curriculum, the Council has contributed to the design of new curricula
for the key learning areas of
“Technology Education” and
“Personal, Social and Humanity
Education”.

The Council also provides training
programmes for teachers
in order to meet continuing
demand for more exposure to,
and understanding of, current
consumer issues. Sharing and
advisory sessions were held for
school teachers on how to guide students in consumer cultural studies
and project learning programmes.

Educational Resources and Materials

The Council produced a pictorial album and an e-book of last year’s
“4 x 10 Comics Exhibition” which may be used as resource materials
in schools and for community education. An educational DVD
featuring the major award-winning reports of the 16th CCSA were also
produced and distributed to all secondary schools to serve as a tool for
teachers in developing and conducting project learning and consumer
education courses.
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FORGING CLOSER COLLABORATLON FOR /
CONSUMER PROTECTION ~

SIS & R BN

The continued expansion of emerging economies, remarkable rises in the use
of technology and social media tools have posed unprecedented challenges and
unique opportunities for consumer protection which shaped a more complex
global market with issues that only can be addressed with global collaboration.
With a clear focus on harmonising consumer rights, handling disputes from
cross-border and online purchasing, as well as increasing transparency in information,
the Council has established close working relationships with local and overseas
consumer protection agencies, community groups, regulators, government agencies
and professional bodies to promote consumer protection.
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Local Collaboration ASIERS ¥

The Council maintains close liaison with the Commerce and Economic ACHASHEERERENBERSERE
Development Bureau, which oversees the policy on consumer BRI R R M TR R E e
protection. The Council also works with other Government agencies e BB B R 2 B AN Sk 0 BN TR
and statutory bodies to provide advice on matters of consumer interest, S AETE SRR RRRE AR
such as fair competition, trade practices, financial services, insurance BB AR R ESRRNA Y EERTE

services, public health, telecommunications, food and product safety,
and residential property.

RESR-
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Members and staff of the Council sit on and contribute to more than
50 public advisory committees, including the Competition Commission,

Department of Health — Pharmacy and Poisons (Listed Sellers of ﬁfi%ﬂ’\]%ﬁ%&ﬁﬁ% FIBMSEBER) 8
Poisons) Committee, Estate Agents Authority, Food and Health S WEREBEER RUNFERNEYRE
Bureau — Expert Committee on Food Safety, and Hong Kong Monetary ERZES - BECHEERMBITHEEELE
Authority — Banking Consumer Education Taskforce™. TrEEZE

Cross-strait Collaboration SR TN S A SR e

To mark the 35th Anniversary of the Consumers’ Foundation Chinese - N
Taipei, a Cross-strait Symposium on Consumer Protection was held in PEREHEEXAELERERMIUIIAS

Taipei in August 2015. Delegates of consumer bodies from Hong Kong, REFBAGEGLBHTEAR HERE —
Macao, Taiwan and the Mainland - including representatives from over 10 BEmFOMEFRBER, WEMMANE - REE
provinces / cities - joined local Government officials at the two-day event. BORFAE DILAMIOEEmENA R
During the symposium, the Council’s presentations on “Trade Practices HEMEERRHE TR XM AN ESR - #
Studies” and “Dispute Handling on Air-tickets” were very well-received. SR R = ES T | FEEE%%,%H%@J
Through experience sharing, knowledge exchange and provision of insights, ASENRIE RS R 2 Re EEAMBS-

the symposium helped consumer bodies across the straits devise their BRI e E AL TR A= 4] uﬁiz ﬁ
respective development strategies. B R BT S BE

Nearly 200 delegates from 10 Mainland consumer and related FEY A @ S TR 20060 36 & i1 OB 342

organisations visited the Council during the year, exchanging valuable
views and experiences.

B EEBERENRRIE EE2ZENRAE
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15 See Appendix 13 for the list of external committees attended by Council members and staff. AG@EE LBESHENIAREESLERMET=-
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Regional and International Collaboration

The Council is an Executive and Council Member of Consumers
International (Cl), a membership organisation comprised of more than
240 organisations from 120 countries and territories. Cl’s mission
is to work closely with its constituent member organisations and to
strengthen the networks to protect, inform, give a voice to and secure
rights for consumers at regional and global levels.

In the year under review, the Council’s Chief Executive was appointed
the Vice President of Cl’s Board of Trustees with a four-year tenure
(from 2015 to 2019) to map out the Organisation’s strategic priorities,
review its budget and finance plan, and identify new partnerships to
facilitate global consumer protection. The Council was nominated
by 11 consumer bodies from Asian, European and North American
countries and districts to stand in the election as a Cl Council Member
reflecting recognition of the Council’s international standing and
reputation as well as its achievements in consumer protection.

The 20th Consumers International World
Congress 2015

The 20th Cl World Congress took place in Brasilia, Brazil in November
2015, under the theme “Unlocking Consumer Power: A New Vision for
The Global Marketplace”. At the dinner banquet, the Council Chairman
presented his calligraphy artwork reading “Promulgating Sustainable
Consumption, Protecting the
Rights of Consumers” (¥EEIAIIFE
BR REEBEBRER) as a souvenir
to SENACON, the official consumer
body in Brazil and host of the Congress,
in celebration of the 25th Anniversary
of the Brazilian Consumer Protection
Code.

GR

This quadrennial event attracted
700 participants from more than
85 countries to share and exchange
views. During the Congress, the
Council shared its views and
position on three major issues,
namely electricity market reform,
the promotion of sustainable
consumption, and consumer rights
protection at a global level.

Pitching in for “Get Antibiotics off the Menu”
Global Campaign

In November 2015, the Consumer International called on major global
restaurant chains to define a time-bound action plan to phase ‘out the
routine use of antibiotics designed for humans across all their meat
and poultry supply chains. Contributing to this global campaign, the
Council rallied support from media and successfully made this topic
the talk of the town. By writing to nine fast food chains - Café de Coral,
Fairwood, KFC, Maxim’s MX, McDonald's, Subway, Tai Hing, Tsui Wah
and Yoshinoya, the Council requested meetings in early 2016 to discuss
an end to the use of meat and poultry products treated with antibiotics.
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Although there were neither concrete
measures nor timelines specified in the
responses received from some of the fast
food chains, they did express concern and
intention to initiate reviews and adjust
procurement policies, which the Council
considers a positive development. The Council
was, however, disappointed that three of
these chains gave no responses to this appeal.
The responses from the fast food chains
were presented in an article published in the
March 2016 issue of CHOICE magazine, which
also provided information on resistance to
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The issue was further highlighted in the Cl’s
World Consumer Rights Day theme “Get
Antibiotics off the Menu”. The Council joined
hands with 35 consumer organisations
from around the world in calling for
immediate actions from Governments and
related industries to fight against antibiotic resistance issue. The HKSAR
Government at the same time announced the appointment of the High-level
Steering Committee on Antimicrobial Resistance. The Council was also
invited to be represented in this Steering Committee.

The Council is a member of the International Consumer Research and
Test (ICRT) has collaborated with other members as well as initiated
ideas for joint testing. Results of the joint tests had been published in
CHOICE Magazine during the year under review covering some 22 types
of products, including mattresses, electric toothbrushes, fitness tracker
wristbands, running shoes, and tablet PCs. The Council also participated
in and published ICRT’s surveys on the corporate social responsibility of
manufacturers of products such as coffee beans, soccer balls, running
shoes, and tablet PCs.

In April 2015, the Council attended the first ICRT meeting organised
for China members, in Shanghai, to discuss topics of common interest
and explore future collaboration opportunities. During the year
under review, the Council signed and renewed Memorandums of
Understanding with the Shanghai Consumer Council and Zhejiang
Association for Consumers’ Right and Interests Protection, respectively.

The Council also supported regional and international events
leveraging such opportunities to strengthen ties and exchanges.

Staff Sharing Activities with Consumer Protection Bodies

Staff exchange and sharing sessions were held with colleagues from
the Investor Education Centre and Deposit Protection-Board on
strategies and techniques in designing public education programmes
pertaining to financial literacy.

Training and experience sharing sessions were also provided to
Council’s counterparts from consumer protection bodies in Bhutan
and Macao on promoting consumer education in schools.
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The Council’s Very First ASTRID Awards

In the year under review, the Council has garnered its very first Award of
Honour in the category of “Annual Reports — Cover (Artistic)” in the 2016
ASTRID Awards (the “Awards”). Themed with “Enlighten, Collaborate,
Innovate”, the 2014-15 Annual Report highlighted the Council’s 40 years
of achievements with its cover furnished in a delicate sapphire green
and fluorescent orange background with a magnolia in its full bloom
that symbolised the dedication and commitment of the Council in
safeguarding consumer interests. With
its pollens glittering and spreading far "
and wide, the design also signified that

the Council’s work had touched the lives

of many in the Hong Kong community

and nurtured generations of smart and
well-informed consumers.

The report embraced the Council’s

sustainability spirit and was selective in

regard to the material used and printing

process of the report. As such, FSC (Forest

Stewardship Council)-certified paper had e
been used to mitigate the possible impact

on the environment.

Founded in 1991 by the US independent awards organisation MerComm,
Inc., the Awards aims to acknowledge outstanding design works. With its
judging panel consists of renowned designers, art directors and graphic
artists around the globe, the Awards has been widely recognised in industries.

Gold Award for Barrier-Free Website

Since 2012 the Council has incorporated barrier-free features on its
website. In 2015, the Council’s website had undergone a revamp exercise
to conform to the Web Content Accessibility Guidelines 2.0 Level AA
Standard and to further facilitate access by users with special needs.

In the year under review, the Council’s website received the Gold Award
under the “Web Accessibility Recognition Scheme 2016” jointly organised
by the Office of the Government Chief Information Officer and the
Equal Opportunities Commission. This is the fourth consecutive year
the Council has been awarded this accolade, highlighting the Council’s
constant efforts to foster an inclusive society by providing all consumers
accessibility to information in a fair and barrier-free online environment.

5 o o RS

Over the years, the Council and its staff have been awarded for
their dedicated service to the community and received numerous
compliments and letters of appreciation from consumers.
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Appendix 1+

BsE—

CONSUMER COUNCIL

FORMER CHAIRPERSONS AND VICE-CHAIRPERSONS

HEEEZEY — BREFENEIER

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

Year {5

1974-04 - 1975-03
1975-04 - 1980-03
1980-04 - 1984-10
1984-10 - 1988-10
1988-10-1991-10

1991-10 - 1997-10

1997-10 - 1999-07
1999-09 - 2005-09
2005-09 - 2007-06
2007-07 - 2012-06

Year &5

1987-04 - 1989-03
1989-04 —1991-10
1991-10 - 1993-10
1993-10-1997-10
1997-10-2001-10
2001-10-2007-10
2007-10-2013-10

JEEE

Former Chairpersons &

Sir KAN Yuet-keung, GBE, CBE, JP 155281 GBE > CBE > AF#L
Dr LO Kwee-seong, CBE, OBE, JP ZERE#£1E 1 CBE» OBE» A4+
Dr Gallant HO Yiu-tai, JP {28+ XF#E

Mrs Selina CHOW LIANG Shuk-yee, GBS, JP EZfllet € LHES AF#H+
Mr Martin LEE Chu-ming, SC, JP ZSA: 88 &R A RHR » AT 4+

Prof. Edward CHEN Kwan-yiu, GBS, JP [RHBEHE S KFAEE AFHL
The Hon. Anna WU Hung-yuk, GBS, JP AL £:ZE  ©@LXAESE APt
Prof. Andrew CHAN Chi-fai, SBS, JP [REEHIR XA L2 AT
Prof. The Hon. K C CHAN, GBS, JP [RERHE R LA 2E  AFHT
Prof. The Hon. Anthony CHEUNG Bing-leung, GBS, JP RHREHIT  ©KHl

Former Vice-Chairpersons FEEGIF/E

Mr TANG Kwai-nang, BBS, JP B8R4 SREFIEE T4+

Prof. Edward CHEN Kwan-yiu, GBS,JP BUfIEH% SEAEE  KFHL
Mr Justein WONG Chun, BBS, JP Fi25e4  fAKFIEE KA+

The Hon. Anna WU Hung-yuk, GBS, JP #AA EZE @ KXHES A T4+
Dr John HO Dit-sang {AI#k£ B+

Mr Larry KWOK Lam-kwong, BBS, JP SRHREERED - LA E
Mr Ambrose HO, SBS, SC, JP {AliTiat & R AR SREFHE
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MEMBERSHIP OF THE CONSUMER COUNCIL

HEEEZEEZES

Prof. WONG Yuk-shan, BBS, JP =X L% » S5

Mr Philip LEUNG Kwong-hon 2254

Ms Linda CHAN Ching-fan, SC BREF A& RN

Mr Chapman CHAN Chor-man ( up to 2015-12-31)
BRI XS4 (= 2015-12-31)

Mr Samuel CHAN Ka-yan, JP

BRERBR KRR » A AL

Dr Jason CHAN Kai-yue ( since 2016-01-01)
BRAE= 1S 1 ( B 2016-01-01)

Mr Clement CHAN Kam-wing [REB454
Ms Grace CHAN Man-yee X HZZ+
Ms Jo Jo CHAN Shuk-fong BG#HIZS 2+

Dr David CHUNG Wai-keung ( up to 2015-12-31)
fEEamiET (& 2015-12-31)

Ms Amy FUNG Dun-mi J&~ELZ+

The Hon. Steven HO Chun-yin, BBS
AEEFRE HEAES

Mr Marvin HSU Tsun-fai ( since 2016-01-01 )
REBMESA (K 2016-01-01)

Prof. Michael HUI King-man EFa{3035

Mr Ambrose LAM San-keung, JP
MRHTIRERD A AL

Mr Kevin LAM Sze-cay #ReSRsE4

Dr Raymond LEUNG Siu-hong /D EEiE+
Mr Keith LIE Kin-fu Z:f# R4

Prof. Angela NG Lai-ping RESEHIT

Mr SHIH Wing-ching, JP ( since 2016-01-01)
Mok B L A T4t ( B 2016-01-01)

Dr Karen SHUM Hau-yan iZEfRE&4

Prof. WONG Kam-fai, MH EEH T L BT
Ms WONG Shu-ming =£FER%z+

Mr Kent WONG Siu-kee E#BELELE

Mr Alvin WONG Tak-wai ( up to 2015-12-31)
=EBESE (£ 2015-12-31)

A

Mr CHAN Ka-kui, BBS, JP BRERB0SE4E S 25 AT

Mr Thomas CHENG Kin-hon, MH ( since 2015-04-01)
EfEeRsed S4B E (B 2015-04-01)

Mr John CHIU Chi-yeung, JP B4 AE#+

Ms Constance CHOY Hok-man ( up to 2016-03-31)
FEST/EAT ( E 2016-03-31)

Mr Raymond CHOY Wai-shek, MH, JP
RERK%E  BERET  AFMHT

Mr Francis FONG Po-kiu F{R{E4E

Mr Ambrose HO, SBS, SC, JP

SR E R REFAES KT

Mr Kelvin KWOK Hiu-fai SFEEfEsc4E

Mr Daniel C LAM, BBS, JP ( up to 2015-06-11)
WaRE  HEFEE  AF#T (E 2015-06-11)
Mr Edmond LAM King-fung ( up to 2016-03-31)
MRS 42 ET ( = 2016-03-31)

Dr LAW Cheung-kwok ZEFEE{E+

Mr Fred LI Wah-ming, SBS, JP ( up to 2016-03-31)
FERLL RENES KFML (£ 2016-03-31)

Mr LO Pui-yin ( since 2015-04-01 ) Z&5hsAA£2ED ( B9 2015-04-01)
Ms Bonnie NG Hoi-lam RlF L+

Prof. James SHE ( since 2015-04-01) AR ( B 2015-04-01)
Ms Clara SHEK AZEEBL L

Prof. Nora TAM Fung-yee, BBS, JP
EREHR MEFEE AL

Dr Michael TSUI Fuk-sun #R18£2884

Mr Stephen WONG Kai-yi ( since 2015-04-01 up to 2015-08-04 )
=AE5RSEAE ((H 2015-04-01 & 2015-08-04)

Mr Alvin WONG Tak-wai ( since 2016-02-01)
|RESL (H 2016-02-01)

Dr Max WONG Wai-lun FZEE+
Ms Cecilia WOO Lee-wah BRFTZE/2EN

64



65

Appendix 3 « [f{$% =

MEMBERSHIP OF THE COMMITTEES,
WORKING GROUPS AND ADVISORY GROUP

IEEES

Staff and Finance Committee
ANFER 758
Chairman FJE

Prof. WONG Yuk-shan, BBS, JP
HRILBR AEAES KEHT

Vice-Chairman EIEJE
Mr Philip LEUNG Kwong-hon 2854

Members Z&

Ms Linda CHAN Ching-fan, SC ( since 2016-01-25 )
BREF 3 ERAEEN ( B 2016-01-25)

Mr Chapman CHAN Chor-man ( up to 2015-12-31)
BREE 44 (& 2015-12-31)

Mr Clement CHAN Kam-wing [R#8255%c4

Ms Amy FUNG Dun-mi ( since 2016-01-25)
FFHEZ T ( H 2016-01-25)

Prof. WONG Kam-fai, MH 48 1E#IY - L& Bz
Mr Kent WONG Siu-kee EBE L

Mr Alvin WONG Tak-wai ( up to 2015-12-31)
EEBSELE (£ 2015-12-31)

Audit Committee E4%/)\4H
Convenor BEA

Mr Clement CHAN Kam-wing ( since 2016-01-25)
BREFEESA (H 2016-01-25)

Mr Alvin WONG Tak-wai ( up to 2015-12-31)
=EBERE (F 2015-12-31)

Members £&

Mr Clement CHAN Kam-wing ( up to 2016-01-24 )
BRERLESAE ( E 2016-01-24)

Dr David CHUNG Wai-keung ( up to 2015-12-31)
FEMEL (= 2015-12-31)

Mr Ambrose LAM San-keung, JP ( since 2016-01-25 )
MRETAREEN A4+ ( 5 2016-01-25)

Dr Karen SHUM Hau-yan ( since 2016-01-25 )
WEMEE A (B 2016-01-25)

Co-opted Member I&REES
Ms Cecilia WOO Lee-wah BFF]EE/EAT

Competition Policy Committee
A REUR A ZT/vE

Chairman EJ&

Mr Samuel CHAN Ka-yan, JP BRZRER RAERED » A4+
Vice-Chairman EBIE[E

Ms Linda CHAN Ching-fan, SC FRE255& FAAEED

Members Z£&

The Hon. Steven HO Chun-yin, BBS

MEREZRE REHNES

Mr Marvin HSU Tsun-fai ( since 2016-01-25 )
HRERESLAE (K 2016-01-25)

Mr Ambrose LAM San-keung, JP #AETsa{2Em  AEA+
Mr Kevin LAM Sze-cay MaFiHdca

Dr Raymond LEUNG Siu-hong 2 FEE+

Mr Keith LIE Kin-fu ZX@p2se4

Mr SHIH Wing-ching, JP ( since 2016-01-25)
MK E 4 R4+ (B 2016-01-25)

Co-opted Members 1:&EZEE

Mr Thomas CHENG Kin-hon, MH ( since 2015-04-01)
EfReRsd B8 ( H 2015-04-01)

Mr Ambrose HO, SBS, SC, JP
AR E R BEFES KT

Mr Kelvin KWOK Hiu-fai ZREERELCA
Dr LAW Cheung-kwok ZEXEE1#E+

Mr LO Pui-yin ( since 2015-04-01)
AR ( F 2015-04-01)

Legal Protection Committee
ERREFHIVE

Chairman EJE

Mr Samuel CHAN Ka-yan, JP JRERER AEHT - A4+

Vice-Chairman BIEfE
Ms Linda CHAN Ching-fan, SC FREBAEIRALEAD



Members £&

Mr Clement CHAN Kam-wing ( since 2016-01-25 )
BREBLASEAE ( H 2016-01-25)

Mr Ambrose LAM San-keung, JP T30 %EEAT » AL AR+

Mr SHIH Wing-ching, JP ( since 2016-01-25)
MK T4 R4 ( B 2016-01-25)

Mr Alvin WONG Tak-wai ( up to 2015-12-31)
EEELLE (F 2015-12-31)

Co-opted Members $:&EZES

Ms Constance CHOY Hok-man ( up to 2016-03-31)
LEAFEEN ( E 2016-03-31)

Mr Edmond LAM King-fung ( up to 2016-03-31 )
MENEEEED (= 2016-03-31)

Mr Stephen WONG Kai-yi ( since 2015-04-01 up to 2015-08-04 )
H4# 54 (H 2015-04-01 = 2015-08-04 )

Mr Alvin WONG Tak-wai ( since 2016-02-01 )
|RESL (H 2016-02-01)

Publicity and Community Relations
Committee

EENALERR/VE

Chairman XJE
Prof. Michael HUI King-man {305

Vice-Chairman BIE[E
Mr Philip LEUNG Kwong-hon ZE5E4

Members £&

Dr Jason CHAN Kai-yue ( since 2016-01-25)
BRAE=F1S T ( B 2016-01-25)

Mr Clement CHAN Kam-wing BR$8&55c4
Ms Grace CHAN Man-yee BRXX B X+
Ms Jo Jo CHAN Shuk-fong BGHIFS 4+

Dr David CHUNG Wai-keung ( up to 2015-12-31)
$EfERI%T (= 2015-12-31)

Ms Amy FUNG Dun-mi JEAEL+
Mr Keith LIE Kin-fu 2224
Prof. Angela NG Lai-ping REESE#HIT

22

Co-opted Members EEE
Ms Clara SHEK AREL L

Dr Max WONG Wai-lun FZE#E+
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Research & Testing Committee
b 5% Re e B VB

Chairman /&

Prof. WONG Kam-fai, MH ZHiIEH I  LEHE

Vice-Chairman BIE[&E
Dr Karen SHUM Hau-yan JLZREE4

Members &£&8

Mr Clement CHAN Kam-wing ( since 2016-01-25 )
PREFESSEA ( H 2016-01-25)

The Hon. Steven HO Chun-yin, BBS

ABERE AEAEE

Mr Ambrose LAM San-keung, JP FAHTsRE2ED » A AL
Mr Kevin LAM Sze-cay #aisE4E

Mr Philip LEUNG Kwong-hon Z2#E 54

Dr Raymond LEUNG Siu-hong 24 i+

Ms WONG Shu-ming E£FERZC+

Mr Kent WONG Siu-kee E#BEELE

Mr Alvin WONG Tak-wai ( since 2015-12-31)
EEEEA (H 2015-12-31)

Co-opted Members 1&ZEE

Mr Raymond CHOY Wai-shek, MH, JP
BREARY LEHE KTt

Prof. Nora TAM Fung-yee, BBS, JP ( since 2015-04-01)
BREHR WEKMESE, LFML (A 2015-04-01)

Dr Michael TSUI Fuk-sun fR1@22884

Mr Alvin WONG Tak-wai ( since 2016-02-01 )
EEELE (H 2016-02-01)

Trade Practices and Consumer
Complaints Review Committee

e F AN HERIRGRED/VE
Chairman EJE
Prof. Angela NG Lai-ping REETEZIT

Vice-Chairmen BIEfE
Mr Chapman CHAN Chor-man ( up to 2015-12-31)
BRI SCHELE (= 2015-12-31)

Prof. Michael HUI King-man ( since 2016-01-25)
FFARSCE#E (1 2016-01-25)

Members £&
Mr Samuel CHAN Ka-yan, JP BRER B RAERT - A4+

Dr Jason CHAN Kai-yue ( since 2016-01-25) 66
PBR4&F 1+ (H 2016-01-25)
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Ms Grace CHAN Man-yee X E &+
Ms Amy FUNG Dun-mi JEFHBZ+

Mr Marvin HSU Tsun-fai ( since 2016-01-25 )
HREELRAE (H 2016-01-25)

Prof. Michael HUI King-man ( up to 2016-01-24 )
SR ( E 2016-01-24 )

Mr Kevin LAM Sze-cay #RESHLSEA
Mr Kent WONG Siu-kee E#BE L4

Co-opted Members I&EZEES

Mr Daniel C LAM, BBS, JP ( up to 2015-06-11)
WaELE SEHESE 4L (= 2015-06-11)

Mr Fred LI Wah-ming, SBS, JP ( up to 2016-03-31)

FEERRAA  IREFIEE K4 L ( E 2016-03-31)

Ms Bonnie NG Hoi-lam REFL+

IT Expert Advisory Group
EFRRERE

Convenors BEA

Dr David CHUNG Wai-keung ( up to 2015-12-31)
BERIET (£ 2015-12-31)

Mr Philip LEUNG Kwong-hon ( since 2016-01-25 )
ZOCESL (H 2016-01-25)

Members £&

Dr Jason CHAN Kai-yue ( since 2016-01-25)
PRAES1$ 1 ( B 2016-01-25)

Mr Philip LEUNG Kwong-hon ( up to 2016-01-24 )
2HESAE (£ 2016-01-24)

Mr Keith LIE Kin-fu 24

Prof. WONG Kam-fai, MH ( since 2016-01-25)
HIREHIN £ EE)E (K 2016-01-25)

Co-opted Members 1$:&EZEE
Mr John CHIU Chi-yeung, JP BSR4 A E 4+
Mr Francis FONG Po-kiu J5R{E54E

Prof. James SHE ( since 2015-04-01 )
HFAN IR ( H 2015-04-01)

Preliminary Working Group on
Class Actions

SEResRENIT S TE/ Vv
Chairman EJE

Mr Ambrose HO, SBS, SC, JP (Co-opted Member)

MARERANRM  RAEE T (BEEE

)

Vice-Chairman BIEJE

Mr Samuel CHAN Ka-yan, JP BRERER ARAT » A4+
Members £5

Mr Kevin LAM Sze-cay #RaFHHsE4

Mr Alex LAl Ting-hong Z2FERE{2AD *

Mr Kenneth WONG Wing-yan Zk BfEED *

* Members of the Consumer Legal Action Fund
Management Committee

HEBERNESEEREEERE

Working Group on Office Premises
Accommodation and Enhancement
Projects

M NZERCE RoEFE| TR/ IvE
Convenor B&A

Mr CHAN Ka-kui, BBS, JP (Co-opted Member)
BRERBLL MEMES OF#HL (BEEE)

Members £

Ms Amy FUNG Dun-mi ( since 2015-05-22 )
FRSFHEZ L (H 2015-05-22 )

Prof. Michael HUI King-man S8 378045

Co-opted Member $&ZES

Mr Daniel C LAM, BBS, JP ( up to 2015-06-11)
WELL REAZEE  KF#L (£ 2015-06-11)

Working Group on Sustainable
Consumption Programme

A FHEHE T8 T{F/ M
Chairman EE

Prof. WONG Yuk-shan, BBS, JP
BEEBR MEFEE ATHT

Members £&

Mr Samuel CHAN Ka-yan, JP
PR BR AR ARt

Prof. Michael HUI King-man EF#{ 322
Mr Philip LEUNG Kwong-hon ZXE5E4
Prof. Angela NG Lai-ping REE#HIT

Co-opted Member I3&EZES

Prof. Nora TAM Fung-yee, BBS, JP
ERGEHER WEMNES KFELT
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CONSUMER COUNCIL AND OFFICE
HEBZSERIMLE

Prof. WONG Yuk-shan, BBS, JP =

BRI AFNES ATFEt

Vice-Chairman gI£/&E
Mr Philip LEUNG Kwong-hon

RAHSE

CONSUMER COUNCIL

HEEREE

RESEARCH & SURVEY DIVISION #ff 7% K& &2
— Principal Research & Survey Officer Ms Rosa WONG Wan-ming #

MELEENEFEEE ZFAAKL

PUBLIC AFFAIRS DIVISION A3 E7%3EE

— Principal Public Affairs Officer Ms Deanna CHEUNG Kin-wah #
NHEBRIEFEET ERELLT

PLANNING & TRADE PRACTICES DIVISION 35| p54 555 7520
Chief Executive — Principal Planning & Trade Practices Officer Dr Victor HUNG Tin-yau #
msrE FE RS TEEBBEREM ERES L

Ms Gilly WONG — -
Fung-han FINANCE & ADMINISTRATION DIVISION 8175 & 4T EIE6

i - Head of Finance & Administration Division Ms Stephanie LING Yee-mi
B LATREARB EE HRBEL

HUMAN RESOURCES DIVISION A /1& &SR
| 4 Head of Human Resources Division Mr LEE Wing-kai
ANEREPBET TKELRE

INFORMATION TECHNOLOGY DIVISION &F&{#}#4E6

Head of Information Technology Division Mr Ricky NG Chi-wah
BRI REELRE

LEGAL AFFAIRS DIVISION JEf2E 7556
Head of Legal Affairs Division Mr Eddie NG Yick-hung #

B EEEEE AR RIOREE

Centralised Telephone
Hotline Centre &
7 Consumer Advice Centres

COMPLAINTS & ADVICE DIVISION #% &k K Z5301E8

Deputy Chief — Principal Complaints & Advice Officer Ms Sana LAl Tik-shan # AR
Executive KR NEEAREREA BEmiat TEEBEZHDD

IS

Mr Simon_CHUI CONSUMER EDUCATION DIVISION JEEEH B LR Consumer Council
Chun-king — Head of Consumer Education Division Mr WONG Koon-shing Resource Centre
IRRITE HEEHEEIL TEREE HEERSEERTD

SECRETARIAT €557

| Operated by 1 Senior Committee Secretariat Officer
H—ZaRkERITEWEAEREEE

COMPLIANCE &=
| Operated by 1 Senior Compliance Officer

H—E2afREEBETEaERRER

Remuneration for top three tiers of staff in the Consumer Council SEZEE & 3#RH: S M

Chief Executive — Directorate Pay Scale Point D3 #2%% — B RMAFRFE T D3

Deputy Chief Executive — Directorate Pay Scale Point D1 BIA8&%E — BRAFRFEL; D1

# Principal Officer / Senior Legal Counsel — Master Pay Scale Point 45 — 49 E (T — 4% ARFRE 2 45 - 49
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CONSUMER COUNCIL
HEERES
(Established in Hong Kong under the Consumer Council Ordinance)

(RIE OEBBEZESRA) EFBRIL)

Financial Statements
I EsERER
For the year ended 31 March 2016
BEFS—F-A=1t—HIEE

The English version of this financial statements shall prevail over the Chinese version for the purpose of interpretation.

ARBRER P EXRAMEEAER  —BLESURERZE -
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INDEPENDENT AUDITOR'S REPORT J&iT#% SR ==

TO THE MEMBERS OF CONSUMER COUNCIL

(Established in Hong Kong under the Consumer Council Ordinance)

We have audited the financial statements of Consumer Council (the "Council") set out
on pages 71 to 90, which comprise the statement of financial position as at 31 March
2016, and the income and expenditure statement, statement of changes in equity
and statement of cash flows for the year then ended, and a summary of significant
accounting policies and other explanatory information.

Council's Members' Responsibilities for the Financial Statements

The Council's members are responsible for the preparation of the financial
statements that give a true and fair view in accordance with Hong Kong Financial
Reporting Standards issued by the Hong Kong Institute of Certified Public
Accountants, and for such internal control as the Council's members determine
is necessary to enable the preparation of the financial statements that are free
from material misstatement, whether due to fraud or error.

Auditor's Responsibility

Our responsibility is to express an opinion on these financial statements based on
our audit and to report our opinion solely to you, as a body, in accordance with the
agreed terms of engagement, and for no other purpose. We do not assume
responsibility towards or accept liability to any other person for the contents of
this report. We conducted our audit in accordance with Hong Kong Standards on
Auditing issued by the Hong Kong Institute of Certified Public Accountants. Those
standards require that we comply with ethical requirements and plan and perform
the audit to obtain reasonable assurance about whether the financial statements
are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the
amounts and disclosures in the financial statements. The procedures selected
depend on the auditor’s judgment, including the assessment of the risks of material
misstatement of the financial statements, whether due to fraud or error. In making
those risk assessments, the auditor considers internal control relevant to the Council’s
preparation of financial statements that give a true and fair view in order to design
audit procedures that are appropriate in the circumstances, but not for the purpose
of expressing an opinion on the effectiveness of the Council’s internal control. An
audit also includes evaluating the appropriateness of accounting policies used
and the reasonableness of accounting estimates made by the Council’s members,
as well as evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate
to provide a basis for our audit opinion.

Opinion
In our opinion, the financial statements give a true and fair view of the state of

the Council's affairs as at 31 March 2016 and of its surplus and cash flows for the
year then ended in accordance with Hong Kong Financial Reporting Standards.

Deloitte Touche Tohmatsu
Certified Public Accountants
Hong Kong

25 July 2016
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INCOME AND EXPENDITURE STATEMENT WsZ#EEZ*

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

Appendix 5 * fi#E A

Income

Government subvention
Non-recurrent projects subvention
Sales of CHOICE Magazine
Administrative service income
Interest on bank deposits

Sundry income

Less:

Expenditure

Staff costs

Testing and research

Non-recurrent projects expenses
Depreciation for property, plant and equipment
Office equipment and maintenance

Office accommodation and related expenses
Auditor's remuneration

Consumer education

Consumer international membership fees
Council member expenses

Interest expense on secured bank borrowing
wholly repayable within five years

International conferences and duty visits

Production and marketing cost of CHOICE Magazine

Publicity and public relations

Other administrative expenses

Surplus (Deficit) for the year

A

BUFEER
SEREMIREER
SHE CE2) AT
TTBURBEA
RITEFAE
FEIEUA

e
#H

EEmA
I

I IIEER

W AR MR BT E

MEERE AR
MEENERER
BB <=
HEEHE

BEEEHE S ESE

ZEEZEMX

AN TFNEREENEIERRIT

EFAEH
BRSNS

CEE) ATIMHR R EEE

EENAE
AT ER

AEERE (B18)

NOTES
i

2016 2015
BE 5-0%
HKS HKS

BT BT
101,452,000 98,829,000
12,402,839 6,472,491
2,211,074 2,236,863
2,003,000 2,710,000
344,488 396,291
427,705 708,732

118,841,106

111,353,377

84,244,153 83,341,124
4,908,104 5,283,426
11,770,185 5,654,938
2,073,217 2,310,980
2,136,648 1,746,237
4,415,604 4,328,128
159,000 155,000
468,767 643,484
487,165 391,418
49,400 50,200
15,961 19,155
384,265 242,860
2,084,855 2,137,764
511,864 901,873
4,137.766 4,197,617
117,846,954 111,404,204
994,152 (50,827)
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STATEMENT OF FINANCIAL POSITION BAFEaKR=R

AT 31 MARCH 2016 R”_EF—~EF=A=1+—H

Non-current assets

Property, plant and equipment

Current assets

Debtors, deposits and prepayments

Loans and advances to staff

Amount due from Consumer Legal Action Fund

Bank balances and cash

Current liabilities

Subscriptions received in advance
Accounts payable and accrued charges
Provision for untaken leaves

Secured bank borrowing

Subventions received

Net current assets

Non-current liability

Secured bank borrowing

Representing:

Leasehold property control account
Equipment control account
Designated fund for approved projects

Accumulated surplus

NOTES
e

JERBEE

L ER LSS 10

RENEE

FEWERER ~ 2 N FB(FRI8 11

REHEETHERNATEX 11

SHEEFAESHEREIE 11

IRITHBREIRS 12

REEE

EWETREER

FETER IR M FEST 2 F 13

RIER 2B S R B

BEHRITER 14

B 15

RENBEETE

ERBERE

BHEHRITER 14

na:

TAEWELFIRE 16

REARFIRIE 17

BEBECIEERES 18

RERBMR

2016 2015

e N . T
HKS HKS

7T 7T
51,656,707 52,328,492
2,288,029 1,700,697
34,199 46,275
2,003,000 2,710,000
49,752,819 53,368,179
54,078,047 57,825,151
935,859 936,762
3,798,687 5,435,246
5,211,367 5,110,946
371,909 368,223
18,389,426 21,897,388
28,707,248 33,748,565
25,370,799 24,076,586
1,030,228 1,401,952
75,997,278 75,003,126
49,861,793 51,195,466
1,794,914 1,133,027
5,381,130 4,878,953
18,959,441 17,795,680
75,997,278 75,003,126

The financial statements on pages 71 to 90 were approved and authorised for issue by the members of Consumer Council on

25 July 2016 and are signed on its behalf by:

BNETIEI0ENMBRREN _F—AFtA T hREHEERESREIETRERM YHTIIRKREE:

Ms Gilly Wong Fung-han
=RIEZ L
CHIEF EXECUTIVE
S
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Appendix 5 * fi#E A

STATEMENT OF CHANGES IN EQUITY #EZSE gz«

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

At 1 April 2014
Deficit for the year
Current year addition

Current year utilisation

At 31 March 2015
Surplus for the year
Current year addition

Current year utilisation

At 31 March 2016

A_F—FEMA—H
KREERBE
REEEMEER
REEERESH

W_ZF—hFE=A=1—H
REERR
REERMESER
FEEERSHE

NE—"FE=A=+—H

Leasehold Equipment
property control
control account account
HEWE R AR
Gl aEIE EIE
HKS HKS

HTT BTT
52,090,328 1,296,501
520,172 732,472
(1,415,034) (895,946)
51,195,466 1,133,027
37,360 1,364,071
(1,371,033) (702,184)
49,861,793 1,794,914

Designated
fund for
approved  Accumulated
projects surplus
ZEEE & Total
EBEES Bk 1B
HKS HKS HKS
HBIT BIT BIT
4,844,094 16,823,030 75,053,953
- (50,827) (50,827)
329,583 (1,582,227) -
(294,724) 2,605,704 -
4,878,953 17,795,680 75,003,126
- 994,152 994,152
831,760 (2,233,191) -
(329,583) 2,402,800 -
5,381,130 18,959,441 75,997,278
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STATEMENT OF CASH FLOWS IR&E 7k

TER

FOR THE YEAR ENDED 31 MARCH 2016 B Z_S—~F=F=+—HILFE
2016 2015
—E-E  E-—FE
HKS HKS
BIT BIT
Operating activities EEE
Surplus (Deficit) for the year NEERLS (BE) 994,152 (50,827)
Adjustments for: U TIEEEL A% :
Government subvention for addition of property, plant and FORBEWEE MR R 2 BUT AR
equipment (632,654) (817,553)

Interest expense FEHZH 15,961 19,155

Depreciation for property, plant and equipment W R R E 2,073,217 2,310,980

Interest income FEWA (344,488) (396,291)
Operating cash flows before movements in working capital MBS CESBRENE 2,106,188 1,065,464
Increase in debtors, deposits and prepayments FEWBR SR« IS M Fa N arIE 0 (587,332) (23,096)
Decrease (increase) in amount due from Consumer Legal SEHEETFAESEBGEIEZ RS (3E0)

Action Fund 707,000 (356,000)
(Decrease) increase in subscriptions received in advance FELEWE Z ETRE 2 CR2Y) 1240 (903) 97,038
(Decrease) increase in accounts payable and accrued charges FE R R ESTE R GBAY) 8 (1,636,559) 763,445
Increase in provision for untaken leaves RINEN 25 5 A B B R 2 3800 100,421 315,589
Cash generated from operations EE R EZIRERE 688,815 1,862,440
Interest paid [SINEIESS (15,961) (19,155)
Net cash from operating activities EE R EZIRE E 55 672,854 1,843,285
Investing activities WEEE
Purchase of property, plant and equipment BEEYZE MBI K0 (1,401,432) (1,252,643)
New loans and advances to staff mE TR HERATEAS (102,597) (130,617)
Repayments of loans and advances from staff ETNENEFAEX 114,673 142,534
Increase in time deposits with original maturity over three months R ZHIHE =18 B =~ EHIZ 5080 (26,779,829) (12,501,553)
Interest received EWCF & 344,488 390,377
Net cash used in investing activities AR EEHZ2IRE FE (27,824,697) (13,351,902)
Financing activities RLERE
Government subventions utilised for non-recurrent projects BRIEREMIEE 2 BT &R (10,897,314) (4,790,103)
Funds utilised for other non-recurrent projects AREMIEREMIEE &S (872,871) (864,834)
Repayment of bank borrowing (BIBIR1TER (368,038) (364,845)
Funds received for other non-recurrent projects NEAIEREUIEEFREES 1,058,069 984,349
Government subventions received for non-recurrent projects MIER BB BTS2 BT R 7,836,808 14,889,300
Net cash (used in) from financing activities MmEERE (BH) FTE2REFE (3,243,346) 9,853,867
Net decrease in cash and cash equivalents RERFESSEIERFEZRY (30,395,189) (1,654,750)
Cash and cash equivalents at beginning of the year MAENZIRERIRESEIER 40,866,626 42,521,376
Cash and cash equivalents at end of the year MRAFEEZIRERIAESEIER 10,471,437 40,866,626
Total bank balances and cash represented by: SRITHREGRIRSIB%EINES:

Time deposits with original maturity over three months BEZHHB =@ B2 EER 39,281,382 12,501,553
Cash and cash equivalents WS NRESEEIER 10,471,437 40,866,626
49,752,819 53,368,179
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NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

1. ORGANISATION AND ACTIVITIES 1. REEHNRES

75

The Consumer Council (the "Council") is a body corporate with perpetual
succession established under the Consumer Council Ordinance 1977 (Chapter
216, Laws of Hong Kong) for the purpose of protecting and promoting the
interests of consumers of goods, immovable property and services. It is
mainly funded by Government subventions. The Council is also appointed
as trustee for the Consumer Legal Action Fund under a Deed of Trust for
the purpose of offering financial assistance to consumers in seeking legal
redress, remedies and protection.

The address of both the registered office and principal place of operation of
the Council is 22nd Floor, K. Wah Centre, 191 Java Road, North Point, Hong Kong.

The Council is exempted from profits tax under the provision of section 87
of the Inland Revenue Ordinance.

The financial statements are presented in Hong Kong dollars, which is
same as the functional currency of the Council.

As the Council is a non-profit making organisation, an income and expenditure
statement is prepared to account for the results of its operation.

. APPLICATION OF NEW AND REVISED HONG KONG FINANCIAL REPORTING

STANDARDS ("HKFRSs")

Application of new and revised HKFRSs

The Council has applied the following amendments to HKFRSs issued by
the Hong Kong Institute of Certified Public Accountants ("HKICPA") for the
first time in the current year :

Amendments to HKAS 19 Defined Benefit Plans: Employee

Contributions

Amendments to HKFRSs Annual Improvements to HKFRSs 2010

-2012 Cycle

Amendments to HKFRSs Annual Improvements to HKFRSs 2011

-2013 Cycle

The application of the amendments to HKFRSs in the current year has had
no material impact on the Council's financial performance and positions
for the current and prior years and/or on the disclosures set out in these
financial statements.
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NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIGE

FOR THE YEAR ENDED 31 MARCH 2016 &Z _—Z— X E=F=1+—HI-EE

2. APPLICATION OF NEW AND REVISED HONG KONG FINANCIAL

REPORTING STANDARDS ("HKFRSs") - continued

New and revised HKFRSs in issue but not yet effective

The Council has not early applied the following new and revised HKFRSs that
have been issued but are not yet effective:

2. FRMFETRISMERT 2 (BB mEER) ("EFER

BEREHER, ) -
EARTAEAR A AT AR < (B BRI R &2ER) )

ZEBWARIRFRATIICBEMEHEREBZHET R
RAERT (B BMBHREER) ¢

HKFRS 9 Financial Instruments’
HKFRS 15 Revenue from Contracts with Customers"
HKFRS 16 Leases’

Amendments to HKFRS 11

Amendments to HKAS 1

Amendments to HKAS 16 and
HKAS 38

Amendments to HKFRSs

Amendments to HKAS 16 and
HKAS 41

Amendments to HKAS 27

Amendments to HKFRS 10 and
HKAS 28

Amendments to HKFRS 10,

Accounting for Acquisitions of
Interests in Joint Operations’

Disclosure Initiative’

Clarification of Acceptable Methods
of Depreciation and Amortisation’

Annual Improvements to HKFRSs
2012 - 2014 Cycle®

Agriculture: Bearer Plants

Equity Method in Separate Financial
Statements’

Sale or Contribution of Assets between
an Investor and its Associate or Joint
Venture®

Investment Entities: Applying the

(B TBIEHER) 957 emTA

(BEEUBREEANEISR KEFPAANK
N

(BAUBREEA) E6%  HE

(BB PSHREZER) 1157
CCHES)

WE S BRI
SEtRE”

(BEEEANE R (IBR]E)  KBEEH"
(BETIER) FeR(EE AEMNTERE
SRR 55385% (187TA) S
(EBUMHHRELE) (BT _HFE2"FN
FRBEDN (F
B EZER)
ZFEBUE

(BEETERD) F165 N (&
EEETHERIY B4R (BETA)

/

B EEMEY

HKFRS 12 and HKAS 28 Consolidation Exception®

1 Effective for annual periods beginning on or after 1 January 2018
2 Effective for annual periods beginning on or after 1 January 2016
3 Effective for annual periods beginning on or after a date to be determined
4 Effective for annual periods beginning on or after 1 January 2019

HKFRS 16 Leases

HKFRS 16, which upon the effective date will supersede HKAS 17 Leases,
introduces a single lessee accounting model and requires a lessee to recognise
assets and liabilities for all leases with a term of more than 12 months, unless the
underlying asset is of low value. Specifically, under HKFRS 16, a lessee is required
to recognise a right-of-use asset representing its right to use the underlying leased
asset and a lease liability representing its obligation to make lease payments.
Accordingly, a lessee should recognise depreciation of the right-of-use asset and
interest on the lease liability, and also classifies cash repayments of the lease
liability into a principal portion and an interest portion and presents them in
the statement of cash flows. Also, the right-of-use asset and the lease liability
are initially measured on a present value basis. The measurement includes
non-cancellable lease payments and also includes payments to be made in
optional periods if the lessee is reasonably certain to exercise an option to extend
the lease, or not to exercise an option to terminate the lease. This accounting
treatment is significantly different from the lessee accounting for leases that are
classified as operating leases under the predecessor standard, HKAS 17.

(BB EEIER) £275 (B3] B BRR MRS
ES gEhE
(BARBREEA) B10% REEAIMECED
R(ESHELA) £288  ABCEIMOE
CaES) EHERIE
(BRSBREER) B10 QEHE: BRkA
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125 R (BB ERTEA) 2
285% (1BETA)

'R N\FA A EERR FE R
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NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

2. APPLICATION OF NEW AND REVISED HONG KONG FINANCIAL REPORTING 2. FRFRTR T2 (B EMIERELD) (58

77

STANDARDS (“HKFRSs”) - continued

HKFRS 16 Leases - continued

In respect of the lessor accounting, HKFRS 16 substantially carries forward
the lessor accounting requirements in HKAS 17. Accordingly, a lessor
continues to classify its leases as operating leases or finance leases, and to
account for those two types of leases differently.

The Council's members will assess the impact of the application
of HKFRS 16 when more detailed guidance on the application of this standard
is available. For the moment, it is not practicable to provide a reasonable
estimate of the effect of HKFRS 16 until a detailed review has been completed.

Other than as described above, the Council's members anticipate that the
application of the new and revised HKFRSs will have no material impact
on the financial statements.

SIGNIFICANT ACCOUNTING POLICIES

The financial statements have been prepared on the historical cost basis.
Historical cost is generally based on the fair value of the consideration
given in exchange for goods and services. The principal accounting policies
adopted are as follows:

Income recognition

Income is measured at the fair value of the consideration received
or receivable and represents amounts receivable for goods sold and services
provided in the normal course of business, net of discounts and sales returns.

- Sales of CHOICE Magazine and other publications are recognised when
goods are delivered and title has passed.

- Sales of CHOICE Magazine on-line subscription are recognised when
services are provided.

- Licence fee income for CHOICE Magazine on-line is recognised on a
straight-line basis over the - relevant licence term.

Interest income from a financial assets is recognised when it is probable
that the economic benefits will flow to the Council and the amount of
income can be measured reliably. Interest income is accrued on a time
basis, by reference to the principal outstanding and at the effective interest
rate applicable, which is the rate that exactly discounts the estimated future
cash receipts through the expected life of the financial asset to that asset's
net carrying amount on initial recognition.
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SIGNIFICANT ACCOUNTING POLICIES - continued

Government subventions

Government subventions for recurrent projects are recognised when
funds are appropriated by the Government.

Government subventions for non-recurrent projects are recognised as
income over the periods necessary to match with the related costs which
are intended to compensate on a systematic basis.

Capital contribution

Contribution of cash and capital assets by the Government of the Hong
Kong Special Administrative Region (the "HKSAR") are accounted for as
capital contribution and recognised in the appropriate equity account.

Property, plant and equipment

Property, plant and equipment are stated in the statement of financial
position at cost less subsequent accumulated depreciation and accumulated
impairment losses, if any.

Depreciation is recognised so as to write off the cost of items of property,
plant and equipment, other than buildings, less their residual values over their
estimated useful lives, using the straight-line method. The estimated useful
lives, residual values and depreciation method are reviewed at the end of each
reporting period, with the effect of any changes in estimate accounted for on a
prospective basis.

An item of property, plant and equipment is derecognised upon disposal or
when no future economic benefits are expected to arise from the continued
use of the asset. Any gain or loss arising on the disposal or retirement of
property, plant and equipment is determined as the difference between
the sales proceeds and the carrying amount of the asset and is recognised
in the income and expenditure statement.

Financial instruments

Financial assets and financial liabilities are recognised when the Council
becomes a party to the contractual provisions of the instrument.

Financial assets and financial liabilities are initially measured at fair value.
Transaction costs that are directly attributable to the acquisition or issue
of financial assets and financial liabilities are added to or deducted from
the fair value of the financial assets or financial liabilities, as appropriate,
on initial recognition.

Financial assets

The Council's financial assets are classified as loan and receivables. The
classification depends on the nature and purpose of financial assets and is
determined at the time of initial recognition. All regular way purchases
or sales of financial assets are recognised and derecognised on a trade date
basis. Regular way purchases or sales are purchases or sales of financial
assets that require delivery of assets within the time frame established by
regulation or convention in the marketplace.

—NEZR=THLFE

NOTES TO THE FINANCIAL STATEMENTS BAFS SRR EE

FOR THE YEAR ENDED 31 MARCH 2016 #Z—

EEEHR -
KT Bk
TR A IR B 2 B BUT B A SRIR B e

3
=
gt ©

BURHIEREMER 2 BT bMEER R
BIEAERE R AEHEC R - TSR R B AR BN
WA

=770 48k >
REUE

HEBFNTRERNT (UTHE EBFEK
J3,1) BENREMERE ELRBEANR I
PAEENRRER SRR -

s

W2 AR MR R LU AR R T BN R R(E
BE (208 REBIORRDIIR -

W2 AR KRk CREMIRSN) TR AR
BER T;zﬁ{ﬁaf_lﬁﬁEBELXE%?&&EEEJE%LX
W E A - B IR E AR WA TRE
R RISEESTERFETRS LUERLER
fhETHIRAVEMEE) -

%% RN BN REN RS EE AR E

RETERARIABEFN BT LU - EATRD
% %ﬁ%&&ﬁﬂﬁﬁﬁiﬁﬁ\%}ﬂﬁﬁéimu&ﬁ
RER e EECHERARKREEZEE
AR STAMGRE R

SBTA
SMEERSMAENEREAATRANEY
HORTHIT T LR -

EREENEREETNFUATENE - BN
BOSREENRSREEMELNERRSZN
B BENTEBFEFERTEREENSH
SENATERIASE -

EREE

EZEEMEMEEIDAER R IENERR - B
DEDRESREENEERERN  WRDFHE
REEE FrESHEEZ MXHRXZAE
RN  SMEEZ—MRBEERES
ISR RIS BIRE T 2 B IR T B B SR
BERS

78



79

CONSUMER COUNCIL ;HEEZE® | FINANCIAL STATEMENTS 81358 5%

Appendix 5 * fi#E A

NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

3.

SIGNIFICANT ACCOUNTING POLICIES - continued

Financial instruments - continued

Financial assets - continued

Effective interest method

The effective interest method is a method of calculating the amortised cost of a
debt instrument and of allocating interest income over the relevant period. The
effective interest rate is the rate that exactly discounts estimated future cash
receipts (including all fees paid or received that form an integral part of the
effective interest rate, transaction costs and other premiums or discounts)
through the expected life of the financial asset, or where appropriate, a
shorter period, to the net carrying amount on initial recognition.

Interest income is recognised on an effective basis for debt instruments.

Loans and receivables

Loans and receivables are non-derivative financial assets with fixed or
determinable payments that are not quoted in an active market. Subsequent
to initial recognition, loans and receivables (including debtors, loans and
advances to staff, amount due from the Consumer Legal Action Fund,
and bank balances and cash) are carried at amortised cost using the
effective interest method, less any identified impairment losses (see
accounting policy on impairment on financial assets below).

Interest income is recognised by applying the effective interest rate, except
for short-term receivables where the recognition of interest would be
immaterial.

Impairment on financial assets

Financial assets are assessed for indicators of impairment at the end of
each reporting period. Financial assets are considered to be impaired
where there is objective evidence that, as a result of one or more events that
occurred after the initial recognition of the financial asset, the estimated future
cash flows of the financial assets have been affected.

Objective evidence of impairment could include:

¢ significant financial difficulty of the issuer or counterparty; or

e breach of contract, such as a default or delinquency in interest or principal
payments; or

¢ it becoming probable that the borrower will enter bankruptcy or financial
re-organisation.

For financial assets carried at amortised cost, the amount of the impairment
loss recognised is the difference between the asset's carrying amount and
the present value of estimated future cash flows discounted at the
financial asset's original effective interest rate. If, in a subsequent period,
the amount of the impairment loss decreases and the decrease can
be related objectively to an event occurring after the impairment
was recognised, the previously recognised impairment loss is reversed
through income or expenditure to the extent that the carrying amount of
the asset at the date the impairment is reversed does not exceed what the
amortised cost would have been had the impairment not been recognised.
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3.

SIGNIFICANT ACCOUNTING POLICIES - continued

Financial instruments - continued

Financial liabilities
Financial liabilities are classified in accordance with the substance of the

contractual arrangements entered into and the definitions of a financial
liability.

Financial liabilities (including accounts payable and secured bank borrowing)
are initially measured at fair value and subsequently measured at amortised
cost, using the effective interest method.

Effective interest method

The effective interest method is a method of calculating the amortised cost of a
financial liability and of allocating interest expense over the relevant period. The
effective interest rate is the rate that exactly discounts estimated future cash
payments (including all fee paid or received that form an integral part of the
effective interest rate, transaction costs and other premium or discounts)
through the expected life of the financial liability, or where appropriate, a
shorter period, to the net carrying amount on initial recognition.

Interest expense is recognised on an effective interest basis.

Derecognition

The Council derecognises a financial asset only when the contractual rights
to the cash flows from the asset expire, or when it transfers the financial
asset and substantially all the risks and rewards of ownership of the asset to
another entity. If the Council neither transfers nor retains substantially all the
risks and rewards of ownership and continues to control the transferred asset,
the Council continues to recognise the asset to the extent of its continuing
involvement and recognises an associated liability.

On derecognition of a financial asset in its entirety, the difference between
the asset's carrying amount and the sum of the consideration received
and receivable and the cumulative gain or loss that had been recognised in
other comprehensive income and accumulated in equity is recognised in
the income and expenditure statement.

The Council derecognises financial liabilities when, and only when, the
Council's obligations are discharged, cancelled or expired. The difference
between the carrying amount of the financial liability derecognised and the
consideration paid and payable is recognised in the income and expenditure
statement.
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3. SIGNIFICANT ACCOUNTING POLICIES - continued

Impairment on tangible assets

At the end of the reporting period, the Council reviews the carrying
amounts of its tangible assets to determine whether there is any indication
that those assets have suffered an impairment loss. If any such indication
exists, the recoverable amount of an asset is estimated in order to determine
the extent of the impairment loss, if any.

Recoverable amount is the higher of fair value less costs to sell and
value in use. In assessing value in use, the estimated future cash flows
are discounted to their present value using a pre-tax discount rate that
reflects current market assessments of the time value of money and the risks
specific to the asset for which the estimates of future cash flows have not
been adjusted.

If the recoverable amount of an asset (or a cash-generating unit) is estimated
to be less than its carrying amount, the carrying amount of the asset (or a
cash-generating unit) is reduced to its recoverable amount. An impairment
loss is recognised immediately in the income and expenditure statement.

Where an impairment loss subsequently reverses, the carrying amount of the
asset is increased to the revised estimate of its recoverable amount, but so that
the increased carrying amount does not exceed the carrying amount that would
have been determined had no impairment loss been recognised for the asset in
prior years. A reversal of an impairment loss is recognised immediately in the
income and expenditure statement.

Leasing

Leases are classified as finance leases whenever the terms of the lease
transfer substantially all the risks and rewards of ownership to the lessee.
All other leases are classified as operating leases.

The Council as lessee

Operating lease payments are recognised as an expense on a straight-line
basis over the lease term, except where another systematic basis is more
representative of the time pattern in which economic benefits from the
leased asset are consumed.

Leasehold land and building

When a lease includes both land and building elements, the Council assesses
the classification of each element as a finance or an operating lease separately
based on the assessment as to whether substantially all the risks and rewards
incidental to ownership of each element have been transferred to the Council.
The entire lease of the Council's land and building is classified as a finance
lease and accounted for as property, plant and equipment.
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SIGNIFICANT ACCOUNTING POLICIES - continued

Foreign currencies

In preparing the financial statements of the Council, transactions in currencies
other than the functional currency (foreign currencies) are recognised at the
rates of exchanges prevailing at the dates of the transactions. At the end of the
reporting period, monetary items denominated in foreign currencies are
retranslated at the rates prevailing at that date. Non-monetary items that are
measured in terms of historical cost in a foreign currency are not retranslated.

Exchange differences on monetary items are recognised in income and
expenditure statement in the period in which they arise.

Borrowing costs

Borrowing costs directly attributable to the acquisition, construction or
production of qualifying assets, which are assets that necessarily take a
substantial period of time to get ready for their intended use or sale, are added
to the cost of those assets until such time as the assets are substantially ready
for their intended use or sale.

All other borrowing costs are recognised in the income and expenditure
statement in the period in which they are incurred.

Retirement benefit costs

Payments to defined contribution retirement benefit plans are charged as
an expense when employees have rendered service entitling them to the
contributions.
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CAPITAL RISK MANAGEMENT EXRABERE
The Council is funded mainly by Government subventions. The Council members ZEGNRETERBBIREN - ZEREEE
manage its funds to ensure that the Council will be able to continue as a going BZEES DEREESHRFEEE-TEY
concern. The Council's overall strategy remains unchanged from prior year. Z B RR AE A AEE]
FINANCIAL INSTRUMENTS ERITH
a. Categories of financial instruments H. SRTEER
2016 2015
B 21
HKS HKS
IT BIT
Loans and receivables (including cash and cash ARG (BREREMKREEE
equivalents) IE:E ) 52,435,554 56,383,051
Financial liabilities at amortised cost DU SH AT ENSRIEE 4,673,524 5,926,112

82



83

CONSUMER COUNCIL SEBEEEES

FINANCIAL STATEMENTS 817533k

Appendix 5 * fi#E A

NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

5.

FINANCIAL INSTRUMENTS - continued

b. Financial risk management objectives and policies

The Council’s major financial instruments include debtors, loans and
advances to staff, amount due from the Consumer Legal Action Fund,
bank balances and cash, accounts payable and secured bank borrowing.
Details of these financial instruments are disclosed in respective notes.
The risks associated with these financial instruments and the policies on
how to mitigate these risks are set out below. The Council’'s members
manage and monitor these exposures to ensure appropriate measures
are implemented on a timely and effective manner.

Credit risk

The Council has no significant concentration of credit risk on debtors,
and loans and advances to staff as the Council's members consider the
amounts involved are insignificant.

The credit risk on deposits at banks is limited because the counterparties
are banks with high credit ratings.

The credit risk arising from default in the payment by the Consumer
Legal Action Fund is limited as the counterparty is financially capable.

Market risk
Foreign currency risk management

Certain transactions of the Council are denominated in currencies set out
below which are different from the functional currency of the Council, i.e. Hong
Kong dollars, and therefore the Council is exposed to foreign currency risk. The
carrying amounts of the Council's foreign currency denominated monetary
assets and liabilities at the end of the reporting period are as follows:

5.
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Assets Liabilities
BE aE

2016 2015 2016 2015
B—1"E _F—hF 5—71"F _S—T1F
HKS HKS HKS HKS
BT BT BT BT

United States dollars e 99,120 105,647 - -
Euro BT 143,674 368,595 9,640 1,062,204
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5. FINANCIAL INSTRUMENTS - continued 5. $MIE-E

b. Financial risk management objectives and policies - continued Z. MBRE AMEEEF&B@E i

Market risk - continued

The following table indicates the approximate change in the Council's
income and expenditure in response to reasonably possible changes in
the foreign exchange rates to which the Council may have exposure at
the end of the reporting period.

TRERZESHER S RAT  RIMNEE
XB’JAEE_J%%{E'F A4 WA KRR
''''' BH)E

2016 2015
E—NE —F—hHF
Increase Increase

(decrease) in foreign Effect on income (decrease) in foreign Effect on income
exchange rates (expenditure) exchange rates (expenditure)
NS PE A A ) IMIEREA A )
LA(EE a1 LA(EE zuE
HKS HKS
TT TT
United States dollars e 3% 2,974 3% 3,169
(3%) (2,974) (3%) (3,169)
Euro BT 10% 13,403 10% (69,361)
(10%) (13,403) (10%) 69,361

In the opinion of the Council members, the sensitivity analysis is
unrepresentative of the inherent foreign exchange risk as the year end
exposure does not reflect the exposure during the year.

ﬁ)H

EERERR HNFEARFATEERZ
R BRI R R R B AR FI SR E
DI REERINE BB -

Interest rate risk FIEz Sz
The Council'sincome and operating cash flows are substantially independent FEENVAREERSREERNLRZ

of changes in market interest rates. The Council's exposure to changes in
interest rates is mainly attributable to its secured bank borrowing which
bears interest at variable rates. The Council has a policy to place surplus funds
with creditable financial institutions which offer the best rate on a short-term
basis to facilitate the bank loan interest payment. The Council's members
continuously monitor the cash flow interest rate risk.

Liquidity risk

The Council is dependent on the government subventions. The Council
members consider that the Council is exposed to minimal liquidity risk as the
Government would provide subvention for the Council based on budgets
prepared by the Council annually. The Council members also closely
monitor the Council's cash flow position.

Bank balances comprise of short-term deposits with an original maturity of
three months or less and time deposits with an original maturity over three
months.
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FINANCIAL INSTRUMENTS - continued

5. €MTH -1

b. Financial risk management objectives and policies - continued 2. UHERBREBEERREE - &
Liquidity risk - continued MEELEE - &
Liquidity and interest rate table TENERFIEZ
The following tables detail the Council's remaining contractual maturity IR FAIL T EESFTESRAE
for its non-derivative financial liabilities. The tables have been drawn up BRI SRR - ZERKETIIRBENRNEESR
based on the undiscounted cash flows of financial liabilities based on the AR ERNFeERERH SR AEaER
earliest date on which the Council can be required to pay. BRI SN EimE -
Weighted
average Total
effective 6 months 6-12 Over5 undiscounted Carrying
interest rate orless months 1-5 years years cash flows amounts
ey NEA NET —% iyl REEIR BRI
BREAER EDEN —_{EA hE hE HEMmAR%E X
% HKS HKS HKS HKS HKS HKS
BT BIT BIT BIT BIT TT
2016 —E—NF
Accounts payable  FE{FEREK - 3,271,387 - - - 3,271,387 3,271,387
Secured bank BIEHIRTT
borrowing =N 1.00 192,000 192,000 1,044,370 - 1,428,370 1,402,137
3,463,387 192,000 1,044,370 - 4,699,757 4,673,524
Weighted
average Total
effective 6 months 6-12 Over 5 undiscounted Carrying
interest rate or less months 1-5 years years cash flows amounts
ey NMER RET —% i REAIR BRI
BREAE EEN @A hE 1 B mAa%E £
% HKS HKS HKS HKS HKS HKS
BT &TT BT &TT BT TT
2015 —EF—RF
Accounts payable  FE{JERFR - 4,155,937 - - - 4,155,937 4,155,937
Secured bank BIEHIRIT
borrowing =N 0.97 192,000 192,000 1,428,370 - 1,812,370 1,770,175
4,347,937 192,000 1,428,370 - 5,968,307 5,926,112
c. Fairvalue R AFEE

The fair values of financial assets and financial liabilities are determined in
accordance with generally accepted pricing models based on discounted cash
flow analysis.

The Council's members consider that the carrying values of financial
assets and financial liabilities recorded at amortised cost in the financial
statements approximate their fair values.

TREENEREECATEEDRE
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6. NON-RECURRENT PROJECTS SUBVENTION 6. IEREEMIEEER

2016 2015

BF B_IF

HKS HKS

BIT &TT

Consumer protection studies REEHEE R 4,896,016 2,674,440

High priority initiatives projects BERECIER 3,117,113 1,976,537

Time-limited posts B P RREB AL 1,321,192 -
Upgrading and replacement of e-mail and storage system RANERBEHNBTRLK

and internet security system OHBRERASR 855,694 -

Auto-fuel market study HAKAHSBR 834,921 868,321

Consumer Council renovation and refurbishment HEEZESRELEF LR 498,370 303,146

Enhancing training programme BEIIEE 373,800 116,625

Other projects HihEE 505,733 533,422

12,402,839 6,472,491

SALES OF CHOICE MAGAZINE

Income from sale of CHOICE Magazine, after deduction of
printing, artwork, postage and promotion cost amounts to
HK$126,219 (2015: HK$99,099).

. STAFF COSTS

Staff costs include an amount of HK$6,978,519 (2015:
HK$7,061,027) in respect of contributions to retirement benefits
scheme.

T $HE (EE) AT
TEHIBREDR) ~ hRE AT  BUE R IEBERR - (BE) ATz

EWAR 126,219%5T (ZF—R4F:99,099%7T) -

. BIRA

BT RABHE6,978,5198 7T (ZF—hF 17,061,027#7T)

HORRTBMETBIfLR

NON-RECURRENT PROJECTS EXPENSES . FERREMIEES N

2016 2015
B _E—_LfF
HKS HKS
BIT BT
Consumer protection studies REEEBERRIT 4,896,016 2,674,440
High priority initiatives projects BEREIEE 3,108,413 1,976,537
Time-limited posts BRFRREAL 1,321,192 -

Upgrading and replacement of e-mail and storage system RANEREBNETRAR
and internet security system OMRRERER 852,684 -
Auto-fuel market study HRMHEHSE 832,492 864,835
Enhancing training programme BeEIIEe 373,800 116,625
Consumer Council renovation and refurbishment HEEZERRBNINIE 192,000 -
Other projects HitlEQ 193,588 22,501
11,770,185 5,654,938
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10. PROPERTY, PLANT AND EQUIPMENT 10. ¥ HRR B
Leasehold
land and
buildings in
Hong Kong Furniture
under .
long-term Leasehold Office  Computer and  Motor
lease improvement equipment equipment fixtures  vehicle Total
REER
HAHEEM
FAELH HEWE WAE e ETIN e
P wEE @m0 RE  RE & A
HKS HKS HKS HKS HKS  HKS HKS
BT BT BT BT BT BT BT
cosT A
At 1 April 2014 MoE—EmE— 62638435 8,045,785 2,111,767 11,486,038 909,038 247,291 85,438,354
Additions E 3 520173 127800 _ 487.880 _ 116790 . 1,252,643
R_Z=—1F
At 31 March 2015 =A=+—f§ 62,638,435 8565958 2,239,567 11,973,918 1,025,828 247,291 86,690,997
Additions E 3 37360 _ 29,802 1,334,270 - . 1,401,432
RIE—NE
At 31 March 2016 =A=+—F 62,638435 8,603,318 2269369 13,308,188 1,025,828 247,291 88,092,429
DEPRECIATION i
At 1 April 2014 MoE—EmE—R 11,815,445 6,778,448 1,861,164 10,561,033 788,144 247,291 32,051,525
Charge for the year ~ AAFEESTH 875,971 539,063 109,803 _ 694,120 __ 92,023 - 2,310,980
RIF—F1F
At 31 March 2015 =A=+—f¢ 12,691,416 7,317,511 1,970,967 11,255,153 880,167 247,291 34,362,505
Charge fortheyear ~ ANEEXH 875,971 495,062 76,244 541,639 84,301 - 2,073,217
RIF—RE
At 31 March 2016 =A=+—Fq 13,567,387 7,812,573 2,047211 11796792 964,468 247291 36,435,722
CARRYING VALUES  BEE(E
RIEF—NE
At 31 March 2016 =A=+—F§ 49,071,048 790,745 222,158 1,511,396 61,360 - 51,656,707
At 31 March 2015 R—F 0
=A=1—F 49,947,019 1,248,447 268,600 718765 145,661 . 52,328,492

The above items of property, plant and equipment are depreciated over their
useful lives using the straight-line method, at the following rates per annum:

Leasehold land Over the remaining term of the leases

Buildings Over the shorter of their useful lives or the
remaining term of the lease of land

Leasehold improvement 20%

Office equipment 33.33%

Computer equipment 33.33%

Furniture and fixtures 33.33%

Motor vehicle 33.33%

Leasehold properties with carrying value of HK$12,932,709 (2015:
HK$13,035,553) are under mortgage to secure the bank loan of the
Council. All the leasehold properties are under second mortgage in
favour of the Government.

iz BEBERRERAAERERRUTE

R EEEITINE:

HELH BB FISREAR

BF RERE AR LA E R
SREH (LS8R EETE)

HEMZREE 20%

MAZZE  3333%
TR 33.33%
RAREE  3333%
k] 33.33%

BRMEEA12,932,7098 7T (ZF—h4 1130355538
7T) IR EMECER  FAZESRITERMNIE
R FTEZSHENEHIURTAZH AELSE
ORI -
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CONSUMER COUNCIL ¥ EEEES

NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

11. OTHER FINANCIAL ASSETS 1. HitEmEE
Other financial assets included debtors, loans and advances to staff and amount HiteREESFBEBKIRR METRENER
due from Consumer Legal Action Fund. The amounts are unsecured and RBZDURHEHEBERARSHERFIE %S
interest-free. Except for the loans and advances to staff which will be settled by RIEARHFBERLAGTNE - BRAE TIRENER
three (2015: three to six) monthly instalments, other amounts are repayable on et ¥el =8 (ZS—RHE =2}8) %A
demand. BRSNS HtIEE AR EREINRE -
12. BANK BALANCES AND CASH 12. SRITHERES
Bank balances and cash comprise cash and short-term deposits with BITHEHRAEEERSLAREIHA R
an original maturity of three months or less and time deposits of —ERATLURNEIHER LRRERHABS
HK$39,281,382 (2015: HK$12,501,553) with an original maturity over =@BAZEEIER39,281,3828 7T (ZB—HF
three months, and carry interest at market rates which ranged from 0.6% 12,501,5537%7T) * A SRIBEFEFE0.6%6F1.25% 2
to 1.25% (2015: 0.6% to 1.5%) per annum. B (B —FE  06%ZE1.5%) s A= & -
13. ACCOUNTS PAYABLE AND ACCRUED CHARGES 13. BRI RESER
Accounts payable are unsecured, interest-free and repayable according to the ENRANZER A EEARBEEBEE
respective credit terms. The Council has financial risk management policies in BAFLUER TESXEEENSREMREIE
place to ensure that all payables are paid within the credit timeframe. B IR R e B S B H R AR 28 (T o
14. SECURED BANK BORROWING 14. BIEMBITER
2016 2015
= E _E-RE
HKS HKS
BIT TT
Carrying amount repayable: EERRESRE:
On demand or within one year HER AN —ER 371,909 368,223
More than one year, but not exceeding two years —FEP HENEERE 375,575 371,867
More than two years but not more than five years MEL HBERNE®AE 654,653 1,030,085
1,402,137 1,770,175
Less: Amounts due within one year shown under current liabilities B mEIAaE T —ERN
FESFRIB (371,909) (368,223)
1,030,228 1,401,952

The loan which is secured by the Council's properties with carrying value
of HK$12,932,709 (2015: HKS13,035,553) bears interest at the lower of
prime rate or 0.75% over the Hong Kong Interbank Offered Rate and
will be repayable by monthly instalments, the last of which falls due in
December 2019. The proceeds were used to finance the acquisition of a
leasehold property.

ZES IR TN E SRR E 412,932,709
7T (2B —F4E 13,035,553 TT) X B iR
EEEMNERNEBRITEZEFREFZE £5F0.75%
HREERNRTE RASHEE RE—HR
TEBE-NFTAES-FEBREANEE IS
HEME-
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FINANCIAL STATEMENTS 817533 = Appendix 5 « ffié

NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

15. SUBVENTIONS RECEIVED 15. EHE
2016 2015
B 5—hE
HK$ HK$
ST BT
Subventions unexpended at the end of the reporting period: TE AR 45 B 45 SR B
RAEBAZER:
Consumer protection studies REEHEEREDMI 5,815,544 4,393,560
Consumer Council renovation and refurbishment HEBEELZEgHEE
PSEaE e 2,647,236 3,145,606
Auto-fuel market study BHARBHTISATS 2,194,599 1,969,023
Accomplishing server virtualisation Z A RERE R 1,600,000 1,600,000
Enhancement of computer systems SRS E 1,380,550 1,523,463
Strengthening consumer protection project BESEEERERIER 774,590 774,590
Environmental responsibility BIEET 685,624 726,003
High priority initiatives projects BErIER 653,260 3,796,473
Time-limited posts B EREs AL 560,108 1,881,300
Enhancing training programme =g @=5IEES] 534,983 908,783
Upgrading and replacement of e-mail and storage system R FIE T E
and internet security system BERKNEH
HRRES 478,114 -
Grocery market study METHEMR 313,184 313,184
Other projects Hitgg 751,634 865,403
18,389,426 21,897,388
16. LEASEHOLD PROPERTY CONTROL ACCOUNT 16. FHEMERFIRE
The amount arises from capital contribution by the Government for the ZAERENARBEREMENBNTREER
acquisition of leasehold properties and appropriation from general fund LR EEEAREENK—RESNER BE
for subsequent purchase of capital assets reduced by depreciation of the MHEEENTE-
related assets.
17. EQUIPMENT CONTROL ACCOUNT 17. RfEfisIARIE

The amount was appropriated from general fund in previous years for the
acquisition of office equipment, computer equipment and furniture and

fixtures and is reduced by depreciation of the related assets.

ZHRRBEF-RESTEL ARBERLAE
=i BIERE BRLRE WHEEEEEZ

rEge
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NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 & Z _F—AF=A=1+—HI-FE

18. DESIGNATED FUND FOR APPROVED PROJECTS 18. ZHBEEZETES
The amount represents funds for current projects appropriated for the RREPRTET REEEAMUTREERE &
below designated activities not yet incurred by the end of the reporting NMARBANES:
period:
2016 2015
ZE-E  E-TE
HKS HKS
BT BT
Online CHOICE Magazine operation reserve BECEEY BT
SIECEE 4,300,344 4,300,344
Office equipment and maintenance IR RS 249,026 249,026
Testing and research RIS 831,760 329,583
5,381,130 4,878,953
19. OPERATING LEASE COMMITMENT 19. EEHREAIE
At the end of the reporting period, the Council had commitments for R EPRERF EEFEATHENESER
future minimum lease payments under non-cancellable operating leases in T REAR—EAR_ZRE SHAYEX
respect of rented premises which fall due within one year and two to five years ERR R REE ELFRE D B A1,436,55 77 7T
amounting to HK$1,436,557 and HK$912,386, respectively (2015: HK$1,273,239 912,386 7T ( Z /B — 14 1 1,273,239 T K%
and HK$1,042,170). 1,042, 7057T)
Leases are negotiated for a term ranging from one to two years, with HECWENRA—EMF BHEHENES
fixed rental over the terms of the leases. REEHES-
20. RELATED PARTY TRANSACTION 20. EMARB

The Council recharged a fee of HK$2,003,000 (2015: HK$2,710,000) for
administrative service and office support (comprising salary costs and
attributable overhead) provided to the Consumer Legal Action Fund (the
"Funds") during the year. The recharge is in accordance with the provision
of the Trust Deed governing the Funds and approved by both the Council
and the Board of Administrators of the Funds.

ZEEMNERIRE2,003,000 T (ZF—H4F:
2,710,000/ 7T)  fERAFEFREEERAE
& (T ) BRHEERBURAEE (BF
FEXHEREEMAE) WER - ZBEFTAER
B 2ERRBETNESRE URESREE
BERMAESPTEESSH K-

90



Appendix 6 * fii$% /<

PRODUCT TESTING REPORTS
R R

ELECTRICAL & ELECTRONIC GOODS
BRRETER
Air Cleaners Z2& ;%1 1

Bluetooth Speakers ( 2 updates, total 23 models )
EFBRR (HiR2x 23R8 )

Comparing the Fitness Tracker Function of
Fitness Bands and Smartwatches
EHFREEEFHRIES A * (1]

Countertop Dual Zone Induction Cookers
BN EINE NN S Y

Dehumidifiers iz

eBook Readers 7 ZRE2 * [1]

Electric Blankets 248t

Electric Stew Pots and Soup Cookers EFHHE NEHR
External Hard Disks SMNE @R

Headphones EfF

Juicers FEHH#

LED Light Bulbs LED&8

Mini Hi-Fi Systems /N ZZ4H 4

Smartphones ( 2 updates, total 43 models )
HEETFH (HiR2K £43(E5% ) * 2]

Printers ¥JE#4

Rechargeable Batteries for Mobiles Phones and Tablet PCs
FHETFIREKE M

Smartwatches 284k * [1]

Tablet PCs ( 2 updates, total 18 models )
FIRERS ( HhR27 F£18EHISE ) * [2]

Thermo Ventilators A Z= B2 & #

Washing Machines 7£4Xi#

Wi-Fi Speakers 47158225

Window Type Air Conditioners O 4 &4

PHOTOGRAPHIC EQUIPMENT &
SOFTWARE
T aa i SR

Action Camcorders E)fEEEEH * 1]

Cameras ( 3 updates, total 31 models )
HEH ( HAR3K H3UEBLSE ) * [1]

Internet Security Software Packages
MRS REEM

Security Software Packages for Mobile Devices
MEBRBENERELEN

FOOD & HEALTH FOOD PRODUCTS
R¥IKEREM

Sugars Contents in Chinese Style Non-alcoholic
Beverages A mAIES 2

Vegetables E32

PERSONAL PRODUCTS {EIA BB im

Electric Toothbrushes E&) R
Permanent Hair Dyes kA Mk F 827 * [1]
Running Shoes 5 & * [1]

HOUSEHOLD PRODUCTS 3kzFdm
Anti-Slip Bath Mats A& 58%

Insulated Stainless Steel Containers for Beverages
B RIRIRTE

Double Bed Mattresses % A FK#&

Safety Gates for Child Protection 52 &% % P91

AUTOMOBILE & CYCLING PRODUCTS
AEREERm

Child Car Seats RESELZ2ERF

OTHERS Efth
Raw Pet Foods $i4 Auie

* Published in CHOICE Magazine and subsequently on Shopsmart website. Numberin [ ]indicated number of times issued.
FIEN CGREZY BTN "BIEEESE, Bk [ | BNAETR TBIEEE SR BnTIENRE -
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PRODUCT INDEPTH STUDIES AND MARKET SURVEY REPORTS
EmRRTEHAERS

FOOD & NUTRITION BmMEE

Sodium and Sugars Contents in Condiments and Sauces ( 2 updates ) FAKKIHISAFIE S E ( HIR2K)

Homemade Ice Cream B&EE 1

HEALTH & BEAUTY {Rfg=%

Antiperspirants and Deodorants 375 B2 7 B2 7

Breathing Machines for Alleviating Apnea REAR 25 SiE W0k i
Chinese Herbal Tea j®%¢

Eyelash Extension fEREEE

Hand Sanitizers and Wet Wipes JH&E = F& MED

Hearing Aids BhEsgs

Light-based Hair Removal 3t KX E

Oral Irrigators SRR 28 * [1]

Pest Repellents SRUIE &

Problems in Purchasing Medicines Online 4888 ZEY)HIRI%E

Sunscreens FHIBE S

ELECTRICAL & ELECTRONIC GOODS EmMEFEm
Digital Door Locks ET-FI84
Revision of Mandatory Energy Efficiency Labelling Scheme #rag R8I H 1245
Ice Cream Makers E %1
Endurance and Reparability of Washing Machines $Ax &t A M AT4EHE R E
Smartwatches EAZF &

Robot Vacuum Cleaners B Eh% BB A

TOYS It B
Swimming Aids and Aquatic Toys 2 E/K E A

HOUSEHOLD PRODUCTS ZREZF

Safe Installation of Furniture i ZER 2 ER
Silicone Kitchenware WBEIA

Vacuum Insulated Food Jars §3/&E#+

OTHERS Efth
Raising Pet Rabbits &M%

| * Published in CHOICE Magazine and subsequently on Shopsmart website. Number in [ ] indicated number of times issued.
FIEN CGREY BTIR "BIEEESE, Bk [ | BIAETR TBIEEE SR BT ENRE-
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SURVEYS AND SERVICE STUDY REPORTS
T E MARFFRRERS

After-sale Services of Jewelry Shops £17 & & 85 4R B IR

After-sale Services of Washing Machines JE A 1SR 25 RS

Annual Supermarket Price Survey F£EBHERAE

Bank Savings Accounts for Children REf£EF QRS

Boarding Services for Pets EE¥HE RS

Delivery Services and Charges of Furniture Chains 45 [E X E L HEMUE
Flight Booking Sites 1 Z iR #5484

Home Insurance Plans R/E#)1RK

Mini-warehouse Services 2{R& 4 1Z RIS

Package Consolidation Service Originating in the Mainland Rt {88 £ B2 R
Private Elderly Care Home Charges #.&& ARSI E

Rental Services of Pocket Wi-Fi i AWi-fi&fR#%

Textbook Expenditure Survey #RlZHEERE

Textbook Price Survey #REEKFAE

Textbook Revision Survey #RIZH RS

Transaction Fees for Credit Card Dynamic Currency Conversion (5B EEIRRIENFTEE
Travel Insurance Coverage for the Elderly iR BRI EE (RS

Internet Privacy #4574

Online Group Purchase Services #8_ B &R
Online Shopping of Fresh Foods #8 FsT i S &%
Rental Services of Bicycles 1% 5 fR#

Tips on Choosing Scuba Diving Courses and Travel Insurance Plans #R2E KRR N BERBKREE LT
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CONSULTATION PAPERS RESPONDED TO BY THE COUNCIL
Bl FESE RIS

Food and Environmental Hygiene Department — Proposed Regulatory Framework on Nutrition and Health Claims
on Infant Formula, Follow-up Formula, and Prepackaged Foods for Infants and Young Children under the Age of 36
Months in Hong Kong (16 Apr 2015)
BYREFAE - 5H36EAUTENREANERETER BRAEREYREFER  URTBLEREREMNEENER
BEWNERRELE (201544816H)

Food and Health Bureau — Voluntary Health Insurance Scheme (16 Apr 2015)
RYMNELER - BREERTE (201544H160)

Financial Services and Treasury Bureau — The Second Consultation Paper for an Effective Resolution Regime for Financial
Institutions in Hong Kong (20 Apr 2015)

HREBRERR - B —EEANESBSrMEEN G BUE B 5 L34 (201544H208)

Legislative Council Panel on Economic Development — Public Consultation on the Future Development of the

Electricity Market in Hong Kong (6 Jun 2015)
IFERBEBEES - BBBNHIISNARKERARER (201546A6H)

Environment Bureau — Future Development of the Electricity Market (25 Jun 2015)
RIER - BOMIBARKRE R (20156825H)

Hong Kong Exchanges and Clearing Ltd — Review of the ESG Reporting Guide (16 Sep 2015)
BERXGMEEMERAR - e (R - @ LEAWwERES) (201549H16AH)

Competition Commission — Draft Leniency Policy for Undertakings Engaged in Cartel Conduct (23 Oct 2015)
HIEBEES - (ARBSEITRCEBERMRNERFER) NEH T (2015610H231)

Legislative Council Bills Committee — Deposit Protection Scheme (Amendment) Bill 2015 (4 Jan 2016)
IEEEREZESG - 2015F 7R ESBI(BE])BRAIER (201651H4H)

Legislative Council Bills Committee — Financial Institutions (Resolution) Bill (19 Jan 2016)

IEREREES - SR (R ERS))ROIER (20165-1719H)

Legislative Council — Mandatory Provident Fund Schemes (Amendment) Bill (14 Mar 2016)
IEE - 2015F R B AR BI(IBE])ERAIER (20165E37814H)

Legislative Council Panel on Environmental Affairs and Agriculture, Fisheries and Conservation Department — Public
Consultation on Biodiversity Strategy and Action Plan for Hong Kong (29 Mar 2016)
IEFERBEEBEESNAREAERE - BBEMLRMERB ATEF N AR (201643729H)
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15™ CONSUMER RIGHTS REPORTING AWARDS
FThEEEERNERER

Dr Francis LEE, Professor, School of Journalism and Communication, The Chinese University of Hong Kong
BEARNARENERERS R IEH T

Mr WONG Tin-chi, Senior Lecturer, Department of Journalism, School of Communication, Hong Kong Baptist University
EARGREERERFTERASNEMERELE

Dr FU King-wa, Assistant Professor, Journalism and Media Studies Centre, The University of Hong Kong
BBREHELEEA TP OERRERES LT

Dr LEE Ka-man, Assistant Professor, Department of Journalism and Communication, Hong Kong Shue Yan University
BB AREHMERERERADERESTFTEL

Mr Chris YEUNG, Veteran Journalist

EREETFEGRELE

Ms SHAM Yee-lan, Chairperson, Hong Kong Journalists Association

B TEBEEIESEELT

Ms Zoe HUNG, Committee Member, Hong Kong Journalists Association

BECEBEREIASELL

Mr Tyrone SIU, Committee Member, Hong Kong Press Photographers Association

BB ERERREELEL

Mr Jacky POON, Committee Member, Hong Kong Press Photographers Association

BB T ERE AR REABLE

Prof. WONG Yuk-shan, Chairman, the Consumer Council

HEERESFFER LR

Mr Philip LEUNG, Vice-Chairman, the Consumer Council
HEEZESRIFERNLELE
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WINNING ENTRIES 524 B
PR

£ KESRMERE S BE R ZIEM SR — B8R
RiZ HTEWEH THE STBBREE TR — S8
R BEMERIIIE 25 =5 BIEE RIF FEA — EBAR

BESEEIM FAPRINE 235k BFEEREWNETETE RLI5 - BE% — SBLKEAR
LR ==

£ <RIHE>

AEMEEEFRE200(8 BETXF BRBXMIEEE — HET
T HETEE SR ERE DRSS "EFEEF =i
$REZ  ATLERENBIR2065 SFRELRAEE RIS — ST
fHEE  THERE, R LER — (EHRYRHE
B &% Developers Squeeze out Tiny Flats Sandy LI — South China Morning Post
R B
&R EFKEEEIRREM LTE — BiRHE
$RIZ  WHBERBERT MEE ML — BRHE
AR BEEEBILEREET! ZELREESHEREAR — BREFBBRAT
B B
&8 HEER R MRS TEAGRRAAE — BREZRERAF
tRe% BN ERERARH =E 5% — &AL
fHEE BN SEBBRE AT — BBES
FERIE - IMERLS =B — BiRE

AR AR

&8 FEMEMM? SERESO I — BBES
tReE TEEBEFE. RESH — BEES
g RME SEIH Y — HXEE
B R =k L T
&R BB REE - TEH - BEXT — AXES
$REE  BEOABBENK BER 2N — HXEE
A BCRERBECH RRE — &AEE
R R
&4 FEEEE SIlRE — 258%
$Ri€ DR ZFEEHLEMRMARMIEETTR TR IBAEHESZIN 20K — HEARBW
fHEE  (EPEERHT =ER — EEB®W
BER SEEYE & — BRIRE®R
B RN
&R  BlikefTEXEE M2 HIER BER — EBRIARE
$R5#€ Bidding a Green Farewell to Life LIN Yi-ting — The Chinese University of
Hong Kong
tHEE  BIeE NEEIEARRN BHR EGEN BEEE — BBHARE
BER BHERERE EYHI T WE - 58 T8 TRIK — BB

IR EFE/KIGELBINGE B4 TR EERANR s M  EHE ME RER — BBRICAR 96
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POLL RESULTS OF TOP TEN CONSUMER NEWS (YEAR OF THE GOAT)

FETARHENEERBER

1T KERIBEERSEE RERAGREATR

2 DSCIsmfi2iahsx BEEFARRE

3 BREBEImER BEAMBPHREZAA

4 EFTHTBUoerBfEE WOSAIMKASHE

5 MMIAEIERSIREEREY ARTESR2ZABZUEY)
AEFW T T ERERNG BUTHEOHETTBREEY)
"BERER . BBTEELHE A

TRITIEEBIVER T BPENZHKEN SEREMEENF
9 ZARYHE BREADMRZ =208

10 FPEEBEERR T BRE10FEE ERREEME

o N O

IBtEE ) HEHE
RERIBEER S EE RERABRRAS R

TRARNC HEHH
REERERE SREER HIERITH

IERiRsE | THEHE
BRPIER BRER

3,467%
2,889%
2,777
2,731%
2,541F%
2,501F%
2,462F
2,310%
2,202E

1,919%

2,784

1,135%

1,411%
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WINNERS OF THE 17™ CONSUMER CULTURE STUDY AWARD
BT EEEENLZEERERGERE

- Junior Division #J#k#8

© Award %15 Topic Z£:EH School 2#%
Winner @& IR, HKSYC & IA Wong Tai Shan Memorial College ZE M Em T A2 wmiilac S
Second I3 & EHXE Maryknoll Convent School (Secondary Section) 35 FIZE(EFTER (HREEE])
Third =5 el e Ho Lap College (Sponsored by the Sik Sik Yuen) AII7FRE2 (75 (5 i)
R Lai Chack Middle School gg;Zrh&
Merit Award 28 Christian Alliance S C Chan Memorial College EE &R IHZ 40 A&
BEFRE
The Best T8k MBS SKH Chan Young Secondary School B2/A&fRgirhe
Topic Award
RIEEER
Merit forthe  EBI{E Ho Lap College (Sponsored by the Sik Sik Yuen) AJ3ZFRES (5 B EEHH)
Rs\;s;cr'l(;opic SRR HKSYC & IA Wong Tai Shan Memorial College F#& M2 T @& wiifisc arpe
BRERR

. Senior Division F#%#H

Award #%I8 Topic ££5EH School 4%
Winner B8 T ABR Carmel Secondary School ZHHE2
Second T E A0 Christian Alliance S C Chan Memorial College S8 &RIHE 40 &
WESEWN TS, St. Rose of Lima's College B2 Z8 =z

Third & R HKSYC & IA Wong Tai Shan Memorial College ZF&IUE) SEPIMSRE
Distinguished Bz GT (Ellen Yeung) College &7 (BB ) £t
Award
HEHERSE
Merit Award ErMEE Buddhist Tai Hung College f#h# AR Es
BREFRE
The Best Topic  EfsL GT (Ellen Yeung) College B4 (5ERHE L) Ehr
Award
REEER
g/leritTfor the SFEEE Buddhist Tai Hung College 2 AIEHER

est Topic
Award P WRIE BB DMHC Siu Ming Catholic Secondary School X =#&HE &2 AR

B8 B 4

BRAER RO HKSYC & IA Wong Tai Shan Memorial College Z#IMER T A2 sl st

. Junior Division 15%8

Topic Z£EH School &4
KB ER DMHC Siu Ming Catholic Secondary School X E# &5 & FEAARE
BE THERRF HKSYC & IA Wong Tai Shan Memorial College ZE NS/ 1T 22 EfiMicSheE

. Senior Division F#k#E

Topic Z£7EH School 245
BLENEY CCC Ming Yin College FEAEBEH S HEER

R{BEE OIS Yan Chai Hospital Wong Wha San Secondary School {Z/5 85z F #1228
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: Junior Division #J#&%H
Topic Z8EH
&, %
—EESF
HETENNE
828 MR N—EA

. Senior Division E#k#8
Topic ££5EH
bR AN (F
EREENRTE
ANOBE
RBRZIE?

. Junior Division #J#&%8
 Topic £5H
R RNEFRIE
mmme T, EERER?
XX —— U EF I |
EKE?
[EEEXNE]
H &
B e, B
FHELBREENRE

| Senior Division E#%#8
Topic Z£7EH
FAME ?
Shall we buy together?
ASEKRE YR
BERESN T HAp -
BYEH7HBYE -
AITHIB A
SHE BRI ?

Fast Food Culture in ‘Food Paradise’

&, TH,
Y78 - RAUIERIRE 7
R

School 24

Buddhist Tai Hung College ## R iEAHE

Ho Lap College (Sponsored by the Sik Sik Yuen) AIxZFRE2 (B E i)
HKFYG Lee Shau Kee College &85 FReTIEER

SKH Chan Young Secondary School B2/A & R mirh e

School 4%

Lai Chack Middle School gEiZH£

St. Rose of Lima’s College B2 ZE # =[5z

HKSYC & IA Wong Tai Shan Memorial College &8N &M LA S &M SHE
Yan Chai Hospital Wong Wha San Secondary School {Zi755&fx FZE R &2

School 2#%

CNEC Lee | Yao Memorial Secondary School HEHEESEE =4 SHME2
Hoi Ping Chamber of Commerce Secondary School jx/&FFragHhE
Ju Ching Chu Secondary School (Yuen Long) 3B#8#¢ &2 (5THR)
Buddhist Wong Fung Ling College ### & E4RRE2

Christian Alliance S C Chan Memorial College B8 &R 407
Christian Alliance S C Chan Memorial College EE &R 40
Lai Chack Middle School B2+ &

HKFYG Lee Shau Kee College H85F e TIKEZMR

STFA Leung Kau Kui College BB B4R 2 R $RIFHES

&
B 4B

th
o

&b

School &4

Chiu Lut Sau Memorial Secondary School #Z2{&42 & HE2
ECF Saint Too Canaan College B E#H B MESE ENFEEMT
Tsuen Wan Government Secondary School Z/&E 74
United Christian College JEE 2[5z

Wa Ying College ZFEZEHE

Cognitio College (Hong Kong) SC38= R (&)

Hotung Secondary School {A/EEHE2

St. Paul’s College E2{R &=

St. Stephen’s Church College B2+ & E=rh &2

Yan Chai Hospital Wong Wha San Secondary School {Z7 B&f: F#E g rh &
Yan Chai Hospital Wong Wha San Secondary School {Z7 5&fx F #E g rh &

1B
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: Junior Division #J#k#8

' Topic Z£7EH School £45%
TSER TR ECF Saint Too Canaan College 2B #H TR MESEBENEEZ R
KARYESE  HERRE? STFA Cheng Yu Tung Secondary School J[B/=EH 48 & B v, 2
ANER ~ ZHREHE Christian Alliance S C Chan Memorial College TE €2 inZ 42
EENRE Christian Alliance S C Chan Memorial College S &R E 40
BEE - IRERHB 7 Madam Lau Kam Lung Secondary School of Miu Fat Buddhist Monastery #5584 5erPE2
Difficulties encountered by Madam Lau Kam Lung Secondary School of Miu Fat Buddhist Monastery #5555 8|<&5eRE2
non-Chinese in Chinese
Restaurants
e "z, &M HKFYG Lee Shau Kee College HEH5ER 2T IEEM:
BV 7 HKFYG Lee Shau Kee College HH5FRE@TIEER
FRUBEX BT St. Paul's Secondary School B2{R &2

. Senior Division ikl

Topic EZ£EH School 2#%
ERRERYEBNARERMEE TWGH Mrs Wu York Yu Memorial College S =Fr i B ALL R
RIR  BELHKER 7 Yan Chai Hospital Wong Wha San Secondary School {Z/5 85z F &£ &2

Teacher $5EEEf  School 2%

RERERM Buddhist Ho Nam Kam College ## AR5 4 &2

SImEER Buddhist Kok Kwong Secondary College #:# & ¢ A2

BRER S il Buddhist Wong Fung Ling College ## & B0

EES=EZ Buddhist Wong Fung Ling College #fi# & E4RRE

D= Buddhist Wong Fung Ling College #fi# & El4RRE

FERBZERD Carmel Pak U Secondary School 2R E2

ZEDEEEAD Christian Alliance S C Chan Memorial College S &It 40 ah e

EFMBEIRE Christian Alliance S C Chan Memorial College S &It 4o rh e

EoKfREL HHCKLA Buddhist Ma Kam Chan Memorial English Secondary School &8 1E & &t B iRIR AT Sz e
EOEZRERD HKBU Affiliated School Wong Kam Fai Secondary School F#2 & RKENESR T iEERS
BRERZERD HKSYC & IA Wong Tai Shan Memorial College F/ENER T B @ &
RN HKSYC & IA Wong Tai Shan Memorial College T Em T AL S a2
EEEEm St. Paul’s College B2{RZEER

100



Appendix 14 « it #5101

A LIST OF EXTERNAL COMMITTEES ATTENDED BY
COUNCIL MEMBERS AND STAFF

FEEENREZENNREST
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CLP Power - Customer Consultative Group

MEFNERAR - BFEANE

Committee on Reduction of Salt and Sugar in Food
BERYTENEEZSS

Competition Commission

BREREHEES

Competition Policy Advisory Group

;ﬂ/%%ﬁﬁuu E@K,\E

Department of Health - Pharmacy and Poisons (Listed
Sellers of Poisons) Committee

BEE - BERXLBE S SEHEER) RE8
Department of Justice - Public Education and
Publicity Sub-committee

BHR - ARBEREENMEES

Department of Justice - Steering Committee on
Mediation

A - AR IENE

Department of Justice - Working Group on Class Actions
IR - SRR TR NE

Disciplinary Tribunal Panel (Electricity) under the
Electricity Ordinance (Cap. 406)
LEEHEER(BHERIENETAE

Education Bureau - Steering Committee on Selection,
Quality Assurance and Review of the e-Textbook Market
Development Scheme

HER - BFBERNENSFRABRERE - EXRRENRT
BEZER

Electrical & Mechanical Services Department - Appeal
Board Panel Electricity Ordinance (Cap. 406)
WEIRE - LHZESF(BHERAENBEZAE)
Electrical and Mechanical Services Department -
Appeal Board Panel under Energy Efficiency (Labelling
of Products) Ordinance (Cap. 598)

WMEIRE - LHREZECRRUR(EREERENE
FENTNE)

Electrical and Mechanical Services Department - Electrical
Safety Advisory Committee

REIRE - BRREERNEES

Electrical and Mechanical Services Department - Lift
and Escalator Safety Advisory Committee

EIRE - ARELESBRELERNEES

Electrical and Mechanical Services Department - Task
Force on the Voluntary Energy Efficiency Labelling
Scheme

BETIRE - BN RRM SRS S TR E
Electrical and Mechanical Services Department - Task
Force on the Review of Grading Standards under the
Mandatory Energy Efficiency Labelling Scheme
WETRRE - BRI RBSE S BT SRR ERNER
/N

Estate Agents Authority

wEAEEER

Estate Agents Authority - Finance and Strategic
Development

WERBEEER - WBEARBEREES

Estate Agents Authority - Licensing Committee
WERERER - BREES

Estate Agents Authority - Practice and Examination
Committee

WERERER - AENEAEZES

Food and Health Bureau - Committee on Improving
Supply Chain of Powdered Formula
RYLEAER - BAnHtEEEES

Food and Health Bureau - Expert Committee on Food
Safety

RULELER - BNZ2EXREER

Food and Health Bureau - Working Group on Legal,
Privacy & Security Issues of the Steering Committee
on eHealth Record Sharing
RYREER - EFTRECHOBREERES - £E A
B MR MR TR/

Hong Kong Accreditation Service - Users of HKAS
Accredited Services Liaison Group

BERAE - B RIBH S/ NE

Hong Kong Accreditation Service - Working Party for

Physical and Mechanical Testing
BB AR - Y3 R ORI T/ v

Hong Kong Accreditation Service - Working Party on
Accreditation of Product Certification Bodies

BB - Efmta miER i E T NE



Hong Kong Council for Testing and Certification - Panel
on Promoting Testing and Certification Services in Food
Trade

BEERANRER - RORANRERBEEEZSS

Hong Kong Deposit Protection Board - Advisory Panel
on Communication and Public Education
BRETRERZES - EAMEHE/NE

The Hong Kong Federation of Insurers - Appeals Tribunal
ERREERSE - FRBAE

Hong Kong Federation of Insurers - Insurance Agents
Registration Board

EERBERS - REREREEFLEES

Hong Kong Internet Registration Corporation Limited -
Consultative and Advisory Panel
BEEGEMRNAMERERAR - SAEES

Hong Kong Mediation Accreditation Association
Limited - Council Membership
BERRERTEGRSBRAR - 8888

Hong Kong Monetary Authority - Banking Consumer
Education Taskforce
BETRERR - RITEEERBS LHE N

Hong Kong Monetary Authority - Deposit-taking
Companies Advisory Committee
BETHEER - BEXBHARZLAZES

The Hong Kong Mortgage Corporation - Board of
Directors

BEBRBESBRAR - EERUE

Innovation and Technology Commission - Panel
on Promoting Testing and Certification Services in
Jewellery Trade

RIFTRIEE - BN BREITHRAMRE R/ NE

Insurance Claims Complaints Bureau - Insurance Claims
Complaints Panel

RERRERHFR - RBRRERFZES

Investor Education Centre - Advisory Committee
REEHERD - ZREES

Judiciary - Advisory Group of the Working Party on Review
of Solicitors' Hourly Rates for Party and Party Taxation
AEMIE - 12 TIRAAR S WL R TR B A\ AT
WEBZ 2 igat TR/ A RIEERT/ VAR

Judiciary - Chief Justice's Working Party on Review of
Solicitors' Hourly Rates for Party and Party Taxation
BEEER TSRARA RS ST EA B RN G/
WEE B TENE

Land Registry - Land Titles Ordinance Steering Committee
T - T EREABEEREE

Appendix 14 « fft #+09

Law Reform Commission - Sub-committee on
Periodical Payments for Future Pecuniary Loss in
Personal Injury Cases
FENEERER - AGGFERPRPAIRR SRR
ENMNAERES

Office of the Commissioner of Insurance - Insurance
Advisory Committee

REXENEE - RRXFAERES

Office of the Communications Authority - Radio
Spectrum and Technical Standards Advisory
Committee

BIEEEERIAE - RS T ER AR ES

Office of the Communications Authority -
Telecommunications Regulatory Affairs Advisory
Committee
BNEBEERNAE - BREEBEAEES
Office of the Communications Authority -
Telecommunications Users and Consumers Advisory
Committee
BAEHEERPAR - BAREAPEEELSARES
Office of the Solicitor-General, Department of Justice,
Legal Policy Division - Costs Committee under Section
74 of the Legal Practitioners Ordinance (Cap. 159)
EEBREEWAT BIRA EEBRR - BHEL(E
159%) EZEREERIEIME EHEERES
Official Receiver's Office - Services Advisory Committee
WEEHE - REHLAZES
Quality Taxi Services Steering Committee
BENTREEEERES
Securities and Futures Commission - Products
Advisory Committee

BHENNEERETEES - ERLHAEES
Steering Committee on Review of Hospital Authority
ERrEERRIEEEES
Tourism Commission - Advisory Committee on Travel
Agents
IRBEEHE - IRITREBLAZES
Tourism Commission - Travel Industry Compensation
Fund Management Board
RBEEBE - IREXBEESEREES

Water Supplies Department - Task Force on Voluntary
Water Efficiency Labelling Scheme

KEE - RS R8T 8 TE)VE
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CONSUMER LEGAL ACTION FUND MANAGEMENT COMMITTEE
HEERLNETEEEZEY

CHAIRMAN
FRE
Mr Samuel CHAN Ka-yan, JP

BREBRAERD
P i

Ms Betty CHAN Ka-wai
(from 2015-04-01)
BREZZEA
( #2015.04.01)

Ms Alice LEE Suet-ching
(up to 2015-12-05 )
FEELL

(% 2015-12-05)

Ms Gilly WONG Fung-han
wmRIH At

VICE-CHAIRMAN
EIES

Mr Selwyn YU Sing-cheung, SC
RAEERKNERM

Mr Alex LAl Ting-hong Mr Edmond LAM King-fung Ms Queenie Fiona LAU
ZRRERRAD S (from 2015-12-06)

B Bom AR A2AD
(/1 2015-12-06)

o
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Dr LO Pui-yin Dr LUl Wing-cheong Prof. Angela NG Lai-ping
FEIM IR R EERD EXEEL REHR
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ANNUAL REPORT OF

THE CONSUMER LEGAL ACTION FUND 2015-16

HBEBEFIRETFIR 2015-16

The Consumer Council is the Trustee of the Consumer Legal Action Fund (the Fund)
through a Declaration of Trust executed on 30 November 1994.

HEEZEEEHBEHRNESE (LTHHEER) ETA
E£#11994 & 11 B 30 BKBEEEBMIL-

Purpose

The Fund was established with an initial Government grant of
HKS10 million. A further HK$10 million was granted by the Government
in May 2010. The Fund aims to facilitate easier consumer access to
legal remedies by providing legal assistance to consumers, particularly
groups of consumers with similar grievances in cases involving
significant public interest and injustice. Through supporting justifiable
cases, the Fund also aims to deter business malpractices and enhance
public awareness of their rights as consumers.

Administration

The Consumer Council, as the Trustee, is responsible, through a Board
of Administrators, for the overall administration and investment of
the Fund. The Board of Administrators is in turn, underpinned by a
Management Committee. The latter, whose members were appointed
by the Commerce and Economic Development Bureau, is responsible
for advising on the eligibility and merits of applications seeking
assistance from the Fund'.

Operation

It is the function of the Council to help consumers resolve their
complaints vis-a-vis the traders concerned by means of conciliation.
The Council may, if it considers appropriate or if the complainants
so request, refer cases of complaints to the Fund for consideration.
Consumers may also apply to the Fund directly for assistance.

Generally, the Fund, in examining an application for assistance, will
consider whether all other means of dispute resolution have been
exhausted and will assess the case against established eligibility
criteria. Such criteria include whether the case involves significant
consumer interest; whether a large group of consumers have been
or will potentially be adversely affected; whether the case has a
reasonable chance of success; whether the matter concerned can
promote the consumer cause and produce deterrent effects on
unscrupulous business practices; and whether it is practicable for the
Fund to offer timely assistance.
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Deliberation

During the year under review, the Management Committee held four meetings
and resolved matters by circulation on five occasions, while the Board of
Administrators resolved matters by circulation on six occasions.

Altogether, the Fund considered 14 applications across different
categories during the year under review. In respect of an application
relating to property-related services, the Fund has withheld the
decision to assist, pending the outcome of mediation to be conducted
by the parties as suggested by the Fund.

After thorough consideration, the Fund declined 11 applications
relating to complaints about beauty services, property-related
services, telecommunications products, travel-related services,
banking services, home furniture and appliances respectively.

During the reporting period, the Fund has granted assistance to two
applications relating to beauty services and property-related services
respectively.

Newly Assisted Cases

1. Beauty Services - Claims of Money Paid

The assisted consumers are the joint administrators of a deceased
consumer who had made prepayment for beauty services but passed
away before consuming all the prepaid services. In light of the potential
precedential value of this case, which shed light on the legal principles
regarding when prepayments made by consumers might be refunded, the
Fund granted assistance to the administrators to claim on behalf of the
deceased’s estate against the beauty salon, which refused to refund the
money.

With the assistance of the solicitors instructed by the Fund, after
negotiations, the beauty salon eventually agreed to refund all the prepaid
services not yet consumed by the deceased consumer. With the consent
of the Fund, the assisted consumers and the beauty salon reached a
satisfactory settlement of the claim in early 2016. Apart from providing
a full refund, the beauty salon also paid an agreed sum in full and final
settlement of the legal costs incurred on behalf of the assisted consumers.

2. Management Company of a Residential Housing Estate

This case is concerned with disputes relating to the duties and powers of
the estate manager of a residential housing estate. The assisted consumer,
being a first-hand purchaser of a residential unit of the estate in question,
alleged that the estate manager had misappropriated the management fees
to pay for expenses incurred in handing over the residential units from the
developer to first-hand purchasers upon completion of the sale and purchase
of the units. The assisted consumer further alleged that the estate manager
failed to make proper disclosure of the accounts of the estate’s management
fund in respect of other expenses.

The Fund considered that the issues of this case involved significant
consumer and public interest. Therefore assistance was granted to the
assisted consumer. Preparation for commencement of legal proceedings
was underway by the solicitors instructed by the Fund for the assisted
consumer during the reporting period.
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Cases Carried over from Previous Year

The Fund continued to work on the following cases brought forward
from the previous year:

1. Beauty Services - Claims of Fraudulent Misrepresentation
and Unconscionable Conduct

The Fund has been assisting this case which was concerned with sale
of beauty services under the pretext of a so-called spokesperson
campaign. Legal action was commenced by the solicitors instructed
by the Fund for the assisted consumer in June 2015, which was not
defended by the defendant companies.

Judgment in favour of the assisted consumer was delivered by the District
Court in September 2015. The defendant companies were ordered to
refund all the money paid by the assisted consumer. By the end of the
reporting period, the solicitors appointed by the Fund were in the course of
assisting the assisted consumer to enforce the judgment obtained.

2. Headquarters and Professional Staff Cost Charged by a
Management Company of a Residential Housing Estate

Before commencing legal proceedings to apply for declaratory relief from
the Court on the justifiability of the Headquarters and Professional Staff
Costs charged by the management company, the solicitors instructed by
the Fund for the assisted consumers had issued a letter before action to
the solicitors for the management company. After that, the respective
legal representatives of the parties have been, and are in the course of
negotiating on pre-action disclosure of relevant documents and defining
the scope of issues in dispute for the intended proceedings.

3. Home Renovation Services - Misrepresentation and Prepayment

The solicitors instructed by the Fund for the assisted consumer had been
preparing for commencement of legal proceedings to claim for refund of
deposits from the service providers. Shortly before commencement of
legal proceedings, with the consent of the Fund, the assisted consumer
settled the case with the service providers satisfactorily. The assisted
consumer had successfully obtained full refund of all the money paid.

4. Dental Services — Failure to Provide or Complete Prepaid
Treatment

This is a group of cases involving six assisted consumers who had made
payments for services either in part or in full to the dental clinic in
question, which then ceased its business before providing or completing
the services to the consumers.

With the assistance of the Fund, the assisted consumers commenced
legal proceedings against the defendant companies which operated
the dental clinic in September 2015. In the absence of appearance by
the defendants, judgments in favour of the assisted consumers were
granted by the Small Claims Tribunal in November 2015. The defendant
companies were ordered to refund the money paid. Shortly after the end
of the reporting period, the Fund had appointed solicitors to assist the
assisted consumers to enforce the judgments obtained.
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5. Beauty Services - Personal Injuries Claim

The Fund has been helping the assisted consumer to pursue a personal
injuries claim against the beauty salon which was allegedly negligent in
performing beauty treatments. Legal proceedings had been commenced
by the solicitors instructed by the Fund in the District Court in November
2015. In the absence of appearance by the defendant, interlocutory
judgment on liability had been obtained by the assisted consumer in
February 2016. However, shortly after the reporting period, the defendant
appeared in person at a checklist review hearing indicating her intention to
set aside the judgment. The court directed her to take out the necessary
application within a certain time limit if she wished to apply to set aside the
judgment, and adjourned the checklist review hearing to October 2016.

Statistics

Since its establishment and up until the year under review, the Fund
has received a total of 1,313 applications and has granted assistance to
699 applications’.

Finance

The Fund’s income is derived from:

(a) investing the capital sum in fixed deposits;

(b) charging applicants a fee of HK$100 each for cases within the
jurisdiction of the Small Claims Tribunal and HK$1,000 each for
other court cases;

(c) recovering legal costs from defendants in successful cases; and

(d) receiving from each successful case a contribution of 10% of the
benefits gained by the assisted consumer.

As at 31 March 2016, the Fund had a balance of approximately
HK$11.29 million®.

Acknowledgements
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APPLICATIONS FOR CONSUMER LEGAL ACTION FUND
HEAFNETHFEZREMRET

Number of Applications Received since 30 Nov 1994

B1994F11A30HL%K - BeEEMREHE

Problem Solved during Application 7EHs58AME A D E R 174
Under Consideration {3{E&EH 4
Assistance Granted EE S B~ 699

Compensation Recovered 758

e out-of-court settlement FESMIAR 192
e judgment obtained & B5EFEEEY 17

Not Pursued further KXHERE

e no recovery prospect FfHEES(EATAE 465

e application withdrawn X510 6

e terminated by the Fund #ES$&IE 7

Referred to Legal Aid E3EREME 1

In Process 7ERRIEA 11
Referred to Council for Policy Consideration B3 EESEI S R I 3
Referred to Council for Conciliation / Monitoring 3 EE S E / 25 10
Assistance Declined RE&NERZE 423
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CONSUMER LEGAL ACTION FUND
HEERRES
(Established in Hong Kong under a Deed of Trust)
(REEFEEREEBNKIL)

Financial Statements

AR
For the year ended 31 March 2016

BB RNF=A=t—HILFE

The English version of this financial statements shall prevail over the Chinese version for the purpose of interpretation.
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INDEPENDENT AUDITOR'S REPORT J&iT#% SR ==

TO THE TRUSTEE OF CONSUMER LEGAL ACTION FUND
(Established in Hong Kong under the Deed of Trust dated 30 November 1994)

We have audited the financial statements of Consumer Legal Action Fund (the
"Fund") set out on pages 113 to 123, which comprise the statement of financial
position as at 31 March 2016, and the income and expenditure statement, the
statement of changes in equity and the statement of cash flows for the year
then ended, and a summary of significant accounting policies and other
explanatory information.

Board of Administrators' Responsibilities for the Financial Statements

The Board of Administrators is responsible for the preparation of the financial
statements that give a true and fair view in accordance with Hong Kong
Financial Reporting Standards issued by the Hong Kong Institute of Certified
Public Accountants, and for such internal control as the board of administrators
determine is necessary to enable the preparation of the financial statements
that are free from material misstatement, whether due to fraud or error.

Auditor's Responsibility

Our responsibility is to express an opinion on these financial statements based on
our audit and to report our opinion solely to you, as a body, in accordance with
the agreed terms of engagement, and for no other purpose. We do not assume
responsibility towards or accept liability to any other person for the contents of
this report. We conducted our audit in accordance with Hong Kong Standards
on Auditing issued by the Hong Kong Institute of Certified Public Accountants.
Those standards require that we comply with ethical requirements and plan and
perform the audit to obtain reasonable assurance about whether the financial
statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the
amounts and disclosures in the financial statements. The procedures selected
depend on the auditor's judgment, including the assessment of the risks of material
misstatement of the financial statements, whether due to fraud or error. In making
those risk assessments, the auditor considers internal control relevant to the Fund's
preparation of financial statements that give a true and fair view in order to design
audit procedures that are appropriate in the circumstances, but not for the purpose
of expressing an opinion on the effectiveness of the Fund's internal control. An
audit also includes evaluating the appropriateness of accounting policies used and
the reasonableness of accounting estimates made by the board of administrators,
as well as evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and
appropriate to provide a basis for our audit opinion.

Opinion
In our opinion, the financial statements give a true and fair view of the state of

the Fund's affair as at 31 March 2016 and of its deficit and cash flows for the
year then ended in accordance with Hong Kong Financial Reporting Standards.

Deloitte Touche Tohmatsu
Certified Public Accountants
Hong Kong

25 July 2016
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INCOME AND EXPENDITURE STATEMENT WsZ#EEZ*

FOR THE YEAR ENDED 31 MARCH 2016 BZ _F—AF=A=1+—HIFE

2016 2015
F—7r"E Z—hF
HKS HKS
BTT BIT

Income A
Bank interest income SR1TAI BUA 107,941 163,982
Application fee from assisted consumers ZEHEERGBE 3,600 9,300
Sundry income HETEW A 190,075 901,193
301,616 1,074,475

Less: B

Expenditure 2]
Auditor's remuneration AN 14,900 14,500
Administrative service expenses TTHRE B 2,003,000 2,710,000
Bank charges BITER 3,320 4,100
Legal fees for assisted consumers ZEHEEEME 911,784 162,430
Sundry expenses HMIES 4,873 4,829
2,937,877 2,895,859

Deficit for the year KAEEER (2,636,261) (1,821,384)
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STATEMENT OF FINANCIAL POSITION BAFEaKR=R

AT 31 MARCH 2016 " _&F—"4F=A=1+—H

Current assets
Interest and other receivables

Bank balances

Current liabilities
Accounts payable and accrued expenses

Amount due to the Trustee

Net current assets

Capital and reserve
Capital

Accumulated deficit

MENEE
SR AR
SRITHEER

REBRE
e RN E R
BN ATIA

REEEFE

BARR R

&X
FiEEE

NOTES
i3

2016
—=

HKS
BT

37,492
13,452,587
13,490,079

201,695
2,003,000
2,204,695

11,285,384

20,000,000

(8,714,616)
11,285,384

2015
B S 2
HKS
BT

50,299
16,598,940
16,649,239

17,594
2,710,000
2,727,594

13,921,645

20,000,000

(6,078,355)
13,921,645

The financial statements on pages 113 to 123 were approved and authorised for issue by the Board of Administrators on 25 July 2016

and are signed on its behalf by:

BREIEI2ZENIBHRRCN_F—AETATTHABRRTEZE S AN RRERM WA N IINRES:

Prof. Wong Yuk-shan
|mERILFER
ADMINISTRATOR
HITEE

Ms Gilly Wong Fung-han
=RBELL
ADMINISTRATOR
BITEE
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STATEMENT OF CHANGES IN EQUITY #EZSE gz«

FOR THE YEAR ENDED 31 MARCH 2016 BZ _F—AF=A=1+—HIFE

Accumulated

deficit

Capital Ri&

BEXR g

HKS HKS

BT BIT

At 1 April 2014 AZF—OFMNA—H 20,000,000 (4,256,971)
Deficit for the year NEEEIE - (1,821,384)
At 31 March 2015 A—S—RE=F=+—~ 20,000,000 (6,078,355)
Deficit for the year REEEIE - (2,636,261)
At 31 March 2016 R_F—XRE=A=+—H 20,000,000 (8,714,616)

Total

LG

HKS

BIT
15,743,029

(1,821,384)

13,921,645
(2,636,261)

11,285,384
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=
STATEMENT OF CASH FLOWS R&eRER
FOR THE YEAR ENDED 31 MARCH 2016 #{Z " F—~F=F=+—HIFE
2016 2015
_F—E _S—1F
HKS HKS
BT BIT
Operating activities EEEE
Deficit for the year FEEE (2,636,261) (1,821,384)
Adjustments for: FTPIEE LR
Bank interest income SRITHRI B (107,941) (163,982)
Operating cash flows before movements in working capital MEESEERCEERSNE (2,744,202) (1,985,366)
Decrease in other receivables Hith U B B> = 7,480
(Decrease) increase in amount due to the Trustee FENSZEASIE 2 GBI 0 (707,000) 356,000
Increase (decrease) in accounts payable and accrued FEN BRI FESTE R Z3g 0 (B2
expenses 184,101 (2,189,519)
Net cash used in operating activities EERETRZIRE 358 (3,267,101) (3,811,405)
Investing activities WEES
Interest received BEUFIE 120,748 117,658
(Increase) decrease in time deposits with original maturity  EZIHIR@ =8 52 EH1EEr (3En)
over three months AN (5,714,713) 4,057,246
Net cash (used in) from investing activities BEEE (FhH) BEEZ2IREFE (5,593,965) 4,174,904
Net (decrease) increase in cash and cash equivalents RERINESEERFEE (L) M (8,861,066) 363,499
Cash and cash equivalents at beginning of the year MAFEZIRE RIS % EIER 12,591,665 12,228,166
Cash and cash equivalents at end of the year MAFEEZIRET SRS %EIER 3,730,599 12,591,665
Total bank balances represented by: SRITHBREREIN A S
Time deposits with original maturity over three months EZIBAHB =@ B E8FE 9,721,988 4,007,275
Cash and cash equivalents RENIREEEER 3,730,599 12,591,665
13,452,587 16,598,940
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1. OBIJECTIVES AND OPERATION OF THE FUND

The Consumer Legal Action Fund (the "Fund") was established on 30
November 1994 under a Deed of Trust with the Consumer Council as the
trustee (the "Trustee") for the purpose of offering financial assistance to
consumers in seeking legal redress, remedies and protection. The Government
of the Hong Kong Special Administrative Region (the "HKSAR") has granted
a sum of HKS$10 million as initial capital to the Fund. The capital should be
repayable to the HKSAR upon termination. Additional capital amounting to
HKS$10 million was further injected by the HKSAR to the Fund on 6 September
2010 increasing the capital to HK$20 million.

The address of the registered office and principal place of operation of the
Trustee is 22nd Floor, K. Wah Centre, 191 Java Road, North Point, Hong Kong.

The financial statements are presented in Hong Kong dollars, which is same
as the functional currency of the Fund.

APPLICATION OF NEW AND REVISED HONG KONG FINANCIAL REPORTING
STANDARDS ("HKFRSs")

Application of new and revised HKFRSs

The Fund has applied the following amendments to HKFRSs issued by the Hong
Kong Institute of Certified Public Accountants ("HKICPA") for the first time in
the current year:

Amendments to HKAS 19 Defined Benefit Plans: Employee

Contributions

Amendments to HKFRSs Annual Improvements to HKFRSs

2010 - 2012 Cycle
Amendments to HKFRSs Annual Improvements to HKFRSs
2011 - 2013 Cycle

The application of the amendments to HKFRSs in the current year has had no
material impact on the Fund's financial performance and positions for the current
and prior years and/or on the disclosures set out in these financial statements.

New and revised HKFRSs in issue but not yet effective

The Fund has not early applied the following new and revised HKFRSs
that have been issued but are not yet effective:

HKFRS 9 Financial Instruments’

HKFRS 15 Revenue from Contracts with
Customers'

HKFRS 16 Leases®

Amendments to HKFRS 11 Accounting for Acquisitions of

Interests in Joint Operations®

Amendments to HKAS 1 Disclosure Initiative

Annex C « [ff8kA
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2. APPLICATION OF NEW AND REVISED HONG KONG FINANCIAL REPORTING

STANDARDS ("HKFRSs") - continued

New and revised HKFRSs in issue but not yet effective - continued

Amendments to HKAS 16 and
HKAS 38

Amendments to HKFRSs

Clarification of Acceptable Methods of
Depreciation and Amortisation’

Annual Improvements to HKFRSs 2012
- 2014 Cycle?

Amendments to HKAS 16 and Agriculture: Bearer Plants’

HKAS 41

Amendments to HKAS 27 Equity Method in Separate Financial

Statements®

Sale or Contribution of Assets between
an Investor and its Associate or Joint
Venture®

Amendments to HKFRS 10
and HKAS 28

Amendments to HKFRS 10,
HKFRS 12 and HKAS 28

Investment Entities: Applying the
Consolidation Exception’

! Effective for annual periods beginning on or after 1 January 2018

? Effective for annual periods beginning on or after 1 January 2016

3

Effective for annual periods beginning on or after a date to be determined

* Effective for annual periods beginning on or after 1 January 2019

The Board of Administrators of the Fund anticipate that the application of the new
and revised HKFRSs will have no material impact on the financial statements.

SIGNIFICANT ACCOUNTING POLICIES
Statement of compliance

The financial statements have been prepared in accordance with
HKFRSs issued by HKICPA.

Basis of preparation

The financial statements have been prepared on the historical cost basis.
Historical cost is generally based on the fair value of the consideration given
in exchange for services. The principal accounting policies adopted are as
follows:

Revenue recognition

Interest income from a financial assets is recognised when it is probable that
the economic benefits will flow to the Fund and the amount of income can be
measured reliably. Interest income is accrued on a time basis, by reference to the
principal outstanding and at the effective interest rate applicable, which is the rate
that exactly discounts the estimate future cash receipts through the expected life
of the financial asset to that asset's net carrying amount on initial recognition.

2.
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SIGNIFICANT ACCOUNTING POLICIES - continued
Cost of financial assistance

All costs connected with the provision of financial assistance rendered to
consumers are recorded on an accrual basis and charged against income
and expenditure account in the period incurred. Any costs recoverable from
assisted consumers are recorded as income upon receipt.

Financial instruments

Financial assets and financial liabilities are recognised when the Fund
becomes a party to the contractual provisions of the instrument.

The Fund's financial assets and financial liabilities are initially measured at fair
value. Transaction costs that are directly attributable to the acquisition or
issue of financial assets and financial liabilities are added to or deducted from
the fair value of the financial assets or financial liabilities, as appropriate, on
initial recognition.

Financial assets

Financial assets are classified as loans and receivables. The classification depends
on the nature and purpose of financial assets and is determined at the time
of initial recognition. All regular way purchases or sales of financial assets are
recognised and derecognised on a trade date basis. Regular way purchases
or sales are purchases or sales of financial assets that require delivery of
assets within the time frame established by regulation or convention in the
marketplace.

Effective interest method

The effective interest method is a method of calculating the amortised cost of
a debt instrument and of allocating interest income over the relevant period.
The effective interest rate is the rate that exactly discounts estimated future
cash receipts (including all fees paid or received that form an integral part of
the effective interest rate, transaction costs and other premiums or discounts)
through the expected life of the financial asset, or, where appropriate, a
shorter period, to the net carrying amount on initial recognition.

Interest income is recognised on an effective interest basis for debt instruments.

Loans and receivables

Loans and receivables are non-derivative financial assets with fixed or
determinable payments that are not quoted in an active market. Subsequent
to initial recognition, loans and receivables (including interest and other
receivables and bank balances) are carried at amortised cost using the
effective interest method, less any identified impairment losses (see
accounting policy on impairment on financial assets below).

Interest income is recognised by applying the effective interest rate,
except for short-term receivables where the recognition of interest
would be immaterial.
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SIGNIFICANT ACCOUNTING POLICIES - continued

Financial instruments - continued

Financial assets - continued

Impairment on financial assets

Financial assets are assessed for indicators of impairment at the end of each
reporting period. Financial assets are considered to be impaired where there
is objective evidence that, as a result of one or more events that occurred
after the initial recognition of the financial asset, the estimated future cash
flows of the financial assets have been affected.

Objective evidence of impairment could include:
e significant financial difficulty of the issuer or counterparty; or

¢ breach of contract, such as a default or delinquency in interest or principal
payments; or

¢ it becoming probable that the borrower will enter bankruptcy or financial
re-organisation.

For financial assets carried at amortised cost, the amount of the impairment
loss recognised is the difference between the asset's carrying amount and
the present value of estimated future cash flows discounted at the financial
asset's original effective interest rate. If, in a subsequent period, the amount
of the impairment loss decreases and the decrease can be related objectively
to an event occurring after the impairment was recognised, the previously
recognised impairment loss is reversed through income or expenditure to the
extent that the carrying amount of the asset at the date the impairment is
reversed does not exceed what the amortised cost would have been had the
impairment not been recognised.

Financial liabilities
Financial liabilities are classified in accordance with the substance of the

contractual arrangements entered into and the definitions of a financial
liability.

Financial liabilities (including accounts payable and accrued expenses, and
amount due to the Trustee) are subsequently measured at amortised cost,
using the effective interest method.

Effective interest method

The effective interest method is a method of calculating the amortised
cost of a financial liability and of allocating interest expense over the relevant
period. The effective interest rate is the rate that exactly discounts estimated
future cash payments (including all fee paid or received that form an integral
part of the effective interest rate, transaction costs and other premium
or discounts) through the expected life of the financial liability, or where
appropriate, a shorter period, to the net carrying amount on initial recognition.

Interest expense is recognised on an effective interest basis.
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NOTES TO THE FINANCIAL STATEMENTS BA7&¥RZRMIFE

FOR THE YEAR ENDED 31 MARCH 2016 BZ _F—AF=A=1+—HIFE

The Fund derecognises a financial asset only when the contractual rights
to the cash flows from the asset expire, or when it transfers the financial
asset and substantially all the risks and rewards of ownership of the asset
to another entity. If the Fund neither transfers nor retains substantially
all the risks and rewards of ownership and continues to control the
transferred asset, the Fund continues to recognise the asset to the extent of
its continuing involvement and recognises an associated liability.

On derecognition of a financial asset in its entirety, the difference between
the asset's carrying amount and the sum of the consideration received
and receivable and the cumulative gain or loss that had been recognised in
other comprehensive income and accumulated in equity is recognised in
the income and expenditure statement.

The Fund derecognises financial liabilities when, and only when, the
Fund's obligations are discharged, cancelled or expired. The difference
between the carrying amount of the financial liability derecognised
and the consideration paid and payable is recognised in the income
and expenditure statement.

CAPITAL RISK MANAGEMENT

The capital structure of the Fund consists of capital from HKSAR and
accumulated surplus, if any.

The HKSAR has granted a sum of HK$20 million as capital to the Fund. The
Board of Administrators of the Fund manages the Fund's capital to ensure
that the Fund will be able to continue as a going concern. The overall
strategy of capital management remains unchanged from prior year.

FINANCIAL INSTRUMENTS

a. Categories of financial instruments

3. SIGNIFICANT ACCOUNTING POLICIES - continued 3. EEEBOR -
Financial instruments - continued SETE-&
Derecognition EEE ]
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5. FINANCIAL INSTRUMENTS - continued

b. Financial risk management objectives and policies

[oN

The Fund's major financial instruments include interest and other
receivables, bank balances, accounts payable and accrued expenses,
and amount due to the Trustee.

The risks associated with these financial instruments and the
policies on how to mitigate these risks are set out below. The Board
of Administrators of the Fund manages and monitors these exposures
to ensure appropriate measures are implemented on a timely and
effective manner.

Credit risk

The credit risk on liquid funds is limited because majority of the
counterparties are banks with high credit ratings.

Market risk
Foreign exchange risk

The Fund's functional currency is Hong Kong dollars since the transactions
are mainly denominated in Hong Kong dollars. Accordingly, the Board
of Administrators of the Fund considers the foreign exchange risk is not
significant.

Interest rate risk

The Fund has no significant interest rate risk as it does not have any
interest-bearing financial assets or financial liabilities other than cash
placed with financial institutions.

Liquidity risk
The Fund is exposed to minimal liquidity risk as the Board of Administrators
closely monitors its cash flow.

The earliest date on which the undiscounted cash flows of financial
liabilities, representing non-interest bearing financial liabilities of the
Fund, can be required to pay is 3 months or less.

Fair value

The fair values of financial assets and financial liabilities are determined in
accordance with generally accepted pricing models based on discounted
cash flow analysis.

The Board of Administrators of the Fund considers that the carrying
values of financial assets and financial liabilities recorded at amortised
cost in the financial statements approximate their fair values.
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BANK BALANCES

Bank balances comprise cash and short-term deposits with an original
maturity of three months or less and time deposits of HK$9,721,988
(2015: HK$4,007,275) with an original maturity over three months, and
carry interest at market rates which ranged from 0.35% to 1.25% (2015:
0.43% to 1.6%) per annum.

AMOUNT DUE TO THE TRUSTEE

The amount represents administrative service expenses payable to the
Trustee, details of which are set out in note 8. The amount is unsecured,
interest-free and repayable on demand.

RELATED PARTY TRANSACTIONS

During the year, the Fund incurred administrative service expenses amounted
to HK$2,003,000 (2015: HK$2,710,000) for the administrative service and
office support (comprising salary costs and attributable overheads) provided
to the Fund. The recharge by the Trustee is in accordance with the provision
of the Trust Deed governing the Fund and approved by both the Council and
the Board of Administrators of the Fund.

Annex C « [ff8kA
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